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A Study on the Risk Perception and Information Seeking
for the Purchase of Clothing
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This study was performed to investigate the types of perceived risk of clothing consumers and the types of
information seeking, the relationship between perceived risk and information seeking, and the defferences
according to the demographic variables. The surveyed data from 376 college students were analized using
Pearson's correlation, factor analysis, t-test, and ANOVA. The risk perception of clothing consumers was
classified into five types: economic and performance risk, psychological risk, loss of time risk, social risk, and
loss of fashionability risk. The information seeking was classified into four types: advertisement, observation in
shops, information in memory, and opinions of neighbors. The types of risk perception and the types of
information seeking were correlated positively and were different according to expenditure on clothing.
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