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Abstract

The aim of this paper was to look at the distribution intensity for the women's formal wear industry.
Most of the previous works on the distribution design have stressed product characteristics and consumer’s
shopping behaviours. The firm especially in women's apparel industry recently has had difficulty in how
to decide and to select the distribution numbers in the domestic market,

Thus five hypothesis were set based on the data in "98 Korea Fashion Guide describing the brand of
women's wear in detail, It has been published by Korea Fashion Association in 1997.

The variables of this study were the price, the total sale, the launching period, the target customer's
age and the brand origins related with domestic or foreign. 579 brands had been analyzed with
percentage, anova, duncan's test, pearson’'s correlation and t—test,

The results were as follows:

In general, the higher the price of the product is, the less intensive the distribution of the women's
apparel industry is.

The higher the total sale is and the younger the target customer's age is, the more intensive the
distribution of the women's apparel industry is,

Besides, there is difference between the domestic brand and the foreign brand in the distribution
intensity.

There is no relationship between the launching period of the brand and the distribution intensity.

In addition, four brand types were classified into the national brand, the designer brand, the licensed
brand and the imported brand.

Statistically, variables have shown different relations in terms of each brand type.
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