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Abstract

A AD communication strategy is a inregrated
strategy of business group for the purpose of
attaining certain goais with a series of activities,
which are systematically planned, investigated,
fomulated,performed, and evaluated. The ad
communication strategy should be established on
the result of researching and analyzing the
conditions of a company. And it can has to be
commonly applied to every strategy to heighten the
mutual effect.

The purpose of the thesis is to suggest direction
of an effective ad communication strategy and to
recognize the importance of prantical example of
ADcommunication strategy. The object of this
thesis is the general aspect of strategy than
specific aspect. '

The first chapter explains in general terms the
purpose of this study and communication strategy.
The second chapter explains the analysis of the
market for seasoning products. A thorough
investigation has performed to determin the entire
market enviornment.The third chapter suggests
the communicayion strategy based on the market
analysis of the seasioning product.Which can be
applicable to any other products. The fourth
chapter explains the results of this study and
evaluates the K.J Sampoo ad communication
strategy and given for the future.
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