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2) 7199 w3 Ho}h 2§90 ofojdEE FWol 23S Rao FHHA AY
3) e st o) 248 PIP(Personal Identity Program)e E¢)3td AA2
4 g BA Adg A Eeliof HeA] olREE f. F, oAt
41 27}e] ojm]x] Mek Azt o) g JFE FHo2 & ovA7t ohz MI(Mind
42 7199 olvlx| M Aot Identity)¢} Bl(Behavior Identity)® $&, 74919 14131 7t
43 7§91 olu)x| Mek Aot A P olrjAe] 22 AFY UE =Y F A 9
1) A" BREH g iAoz Hod Ay] ZEL 2 & 4 A=E S 4
2) PIP(Personal Identity Program) oFaz o,
5 43 #4
6. A7 #A T S 2w (Abstract)
As the computer technology grows so fast, it can affect the
mza =2 human life in every fields. Specially, advent of Digital epoch

is changing human life completely. In the past people
should get the information through the mass-media. But
EnEs these days we can produce and provide some information
through new media, Internet. In other words, two-ways
communication like internet make individual be the producer
in the information stream.

Especially, net generation is different form the old generation
and they want to express themselves distinctively from
others. Nevertheless, they can't have the chance to express
their identity properly and only they try to satisfy their needs
by consuming special goods. In this article, | want to
suggest a program that an individual can express their own
identity and image. | will transform CIP(Corporate Information
Program) and adjust it to an individual case. This is different
from the previous study that emphasize the external factor -
figure, etc.

First, we will find the Mi(mind identity) and the Bi(behavior
identity). Second, we will present the Vi(visual identity) by
using two factors. - MI, VI. Finally, we will analyze them
totally and make the Pl(personal identity) that can express
their own identity and philosophy well. Through this
programs, they can express themselves well and get the
chance to think creatively. | am sure this program will have
more implications about image strategy.

{keyword) Digital, Identity, PIP(Personal Identity Program)
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