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ABSTRACT

The clothing behavior of male homosexuals were examined. Especially their clothing preference,
clothing purchase behavior and clothing symbols as a group look were analysed. The subject was 49
male-homosexuals and the survey was done at the gay bars in Yi-Tae~-Won in Seoul. The questionnaire
and interview method were both used to collect the data. The findings from the study were as follows:

1. The casual style was mostly preferred and tightly-fitted style was more preferred than loose style.
Both straight type blue jeans and tight-fit style were widely worn by the subject.

2. Among design, price, color, fashion trend and sewing quality, design was the most important factor
in clothing purchase. Besides design, color and fashion trend were counted more seriously than price or
sewing quality. Blue and black were preferred as clothing colors.

3. Department stores were the most popular shopping place, and then traditional markets and shops
near Universities were also preferred. Over 60% of the subjects answered that the decision of clothing
purchase was made by himself and 20% of the subject used friend as personal information sources. The
store stimuli was the most frequently used information for apparel shopping, and fashion magazines were
also used as an Important information source,

4. The clothing related symbols used to represent group look were tightly-fitted style. right
ear-piercing, tight-fit plaid pants, leather look, rainbow flag, bandannas, reversed triangle, etc. And the
subjects thought the symbols were not meaningful as group look because they were already adopted by
the non-homosexual people. And they thought that their style of fashion has influenced on that of mass.

Key Words : homosexuals, androgynous, clothing preferences, clothing purchase behavior, clothing
symbols as group look: ANzl FAA, 28 H3F B FujalE, o9& Ay AFA
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