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Factors Influencing Consumer Attitudes Toward Web Advertising

Chung, In-Keun, Kim, Bong-Gu

As the web advertising proliferates due 1o the explosive growth of Infernet wsers, there is a research need
for the consumers” generdl perception on the individual advertisements in the web.

This research studies whether the characteristics of Infemet advertising  (enferfainment, - informativeness,
purchase facilitation, irifation) influence the consumers” atfifudes in the Infemet environment. This is based on
the fact that the web s an advertising channel is quife different from the tradifional adverfising channels. Twc
different surveys are conducted; one is fo study consumers’ general resporses for the infemet adverfising i
generd, and the other is fo study more specifically consumers’ affifudes for the six different advertising
messages(product adverfising, corporate image advertising, onvline cardlog, billboard, contest/game advertising
and online directory of firrs). Enferfainment and informativeness factors are found o be positively related with
the consumers’ general affifudes for the web advertising, whereos purchase faciifation and irritction factors
have no relationships.

Also, a set of advertising strategies for the six different advertising messages are given based on the findings
about the relationships between the six adverfising messages and the four influencing factors,
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