(r ) Journal of the Korean Society
- of Clothing and Textiles
Vol. 25, No. 4 (2001) p.773~782

<
Hl
£
oX,
1o
N
)
)
rE
o
iy 2
r |
s
rg
-

R ot oAbt R}l sk

A Study on the Value Changes for the Korean Women in 1977~1998
—A Content Analysis of Print Ads—
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Abstract

This study was to investigate the value changes in Korean women by analyzing the ads of women's
magazines. The contents of ads were classified into two types of values: general and consumption values,
The general values, composed of inner—directedness and outer—directedness, might predict consumer
behavior in general. The consumption values, utilitarians and hedonic, were expected to affect the
consumer purchasing attitude to a specific product,

Factors affecting the cultural values were per capita income and women's social status. Total 2969
illustrated ads with verbal theme from 32 Korean women's magazines were used. The content analysis,
chi—square test, logistic regression were done for the analysis.

The results showed that inner—directedness was dominant general value in Korean women's culture
and increased over time, Younger consumers were more inner—directed than older ones were, and
inner —directed values increased with income growth. For the consumption values, utilitarian values were
higher than hedonic ones and went up over time. For the product types, utilitarian ads were frequent in
cosmetics while hedonic ads were high for apparels. Those results implied that Korean women's culture
became more inner—directed with increased income. Also consumption values were likely to differ
between product groups. Per capita income was shown to increase inner—directedness while womer s
social status was to increase outer—directedness.

Key words: values, inner—directedness, outer —directedness, utilitarian value, hedonic value;
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1970t o] F A3}, A7, ZAISEE AR
&ol| A AuEEE FEEA @ 28 dege oA
S oE A8E JHNE e HAh AEE
H3le AIEY dRHEQ JhX#2 BEE B3 A
Eo i8] Frse JHEAEE d@3AA goh 7HA
A g IT FE 4B Uid RS WY
o ZLsh= wgel J|EoR A3 spAHe] o
29 1 A3le FE th2r] mpdeld 3 B3kt
EXRFTY 7EXFE LHYPFE B[R] o
Boll nAECA 223 lgeld, oH A13le) st
AANAE Fotir] AdME 28 E37 A5 B4
Holxn egy FIE Auze] JHAAA WIE
1 7 e =TE AMEEI ok FIA
g 2 A7 WAReE 2 At &HjRE
FRABHE &HIZEA7E SElEo] Tk ek 33
o] WSS F3l ZF Adle) okt ZHRFA 7L
28 4 AUtk o Yoprt Pollay(1983)= 227t
A¥AEFS] HE FEST I FF g )
Z, & 7INE "INE H3HQ 98 drx
FAss

oA 7IA 9] BIWLEA Y FARE AH[RLY
7P H8H(Tee et al, 1989; TAY - ©]2%, 1998; 3
AR, 1997, AXE F, 1997, A5A - 93, 1995),
Argle M el QA9 9 (Courtney & Lockeretz,
1971; Whipple & Courtney, 1980), S7H3}9] 6@
AT (Belk & Pollay, 1985; 3R, 1990; ®j#<,
192) 5°] ANTh T Ap3) Awte] AAIF 71X
W3tol ERLEAF] 3 WAE AXHEE F
A QATE =EL ok =% F3d ¥ F
& AEe AAAAE 2o Ze Ags 2 AAA
Z 29lo] AFHAL I - o] 1998; AF
9, 1998; A4, 1989; BUE, 1989; HEE, 1990)
%A ARE AZL AL ATES UNh

& dMEe a9A FEI AFAE FaAA
Uehd 3hEaAde) AdntAQ g Yol ¥ 7
AF M F1HE E5F AEERT /INE 4HR

IR @ HPER ARYES T2 29A) o

= {32 R

HEIDZ o]F 4FA UF BN ANES 7}
AE Yok $88 Aoz AT E3
AFANE M AR dBe B 4 3
L ARZAE 245 BT Bk 97 Y
2 olygol F2Al8 & 7kt ool ojg
Hss fevldl BB AFE AHaEA G5
RSLRS o Fote ARG ABATE PN o
2HORY /149 vhlY AFAT SR o)
7 s,

I o] 23 w3
1. AN JhRI HEF PR

WX e Aol Jde] AF3tT e wigA g
Roll g HAF - FAIA siEe 2, siedeojy Ad
& EARFTHYFA, 1986). = 7= ALY F
o tigt W7 71eo] H82 7 A F5E AE3
AA FE 98 3t9 7Hxe] td=2W PFx o
27] vldo)3 ZRXA A7) vi&dtE YFE ¥
Zojth Ef & ALFY JTF sRAAIE 2H#
A5 F7), AEFH, FEAY %2 Foh2
FcHEngel et al, 1986). mWatA AH|AEO] F QA
3k 717 Fololy ogA &3 AV of
;A mhete & Udokd ARAESE AAENES, 2
ZejAle] o143 E F vlAIRY o o HE
g & 1 Aelrh

Mitchell(1983)2 Wl 3F4 (Inner —directedness) 7
2} 843 (Outer—directedness) 'dol 2Ast] 4]
2k2] dwbAd stx#HE £33 ok Mitchello] 7A
gt X sa gy dd HE(VALSL:
Value and Life Style)olixe duty 712§ 9824
FHolg WEA L UE EFHE, JEALF
7Hxe] A$ wE, TX, WE ] AxdE de
2278 (Belongers) 2.2, AR, ‘#HA, ‘obw
o] =¥ W& AW+ (Emulators)2 2, ‘A
, AF, B4 E F3E dE AHFTE
(Achievers) 2.2 Zz} £/3sIich 3 WA Sy
AS BE, ANAA, N Bl ARE dHe
ANEANE(I-Am—Me) 2.2, 34 AY 3 %
o, UFAFA Wel AxdE de FEFAY
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(Experiential) 2.2, ‘A}3]3 #YR |, 42 WY,
WA AR o] AxE s AL 94 ¥ (Societally
Conscious) 0.2 Ztz} E-H/3tdch. 133 9 RA| e
79k Y EA g B 29 zoldE spx)s}
Zdz2d Qe 53 (Integrated) &2 £-F3F5Ach

B FEEE AEL JHAE FA oA F
7FA st A 7HAE E /¥ cHAhtola, 1985, Tse
et al, 1989; 73], 1997; 27, 1997), oA A
EFTHE 71EAA AAH S7(d; 9HF
#g E7)E FHA7E A =T B 7oA
Fot tdAdE FHske A 58 X T 1)
#, ZA4E AFRTNRAE A, EAS, N F
2 ¢ s (Hirshman & Holbrook,
). Campbell(1987)-& o] & F 7kx9] 7}3]| 78
o2 AHA e WEE HAHEEY F vz dH2
2Edds HAFHoE EALE F7se A"y
(ZA4A) 727} 4nEste) d4d EAdolaty &
Atk olEF ol fFE Qs FIE AR Av7iA|
E Elske dAZ AHE & 9lg Aol

Tse et al(1989)& A FA F7HE 7IXNE 9
7 HEE U &, ©)AF g FdEs
Y& & 7% (technology), A=A 3 (product
performance), 4 }X.%-(performance assurance),
T4 & (ingredients), #%(distribution), 7#§7}]
(value of purchase)el HA 71X 2 YHAL, 24
F 7IE 2¥se 42 Ao (modemity), =
2t (hedonism), ©+3/d (variety), 719/3 89| oln|
A (image) 59 Yl 7IX2 EFE U0

2. JPXI 2B MBI MR Hol

B Uelhde vy R AESRT 71
FES = 5 UAE A WA AHAAF 2o
7R 290] Utk Rostow(1952)= 3 A}3)
AA G AuRES B o . 2] . 2o 7)
A B Aot et e L £
o 71N g W) = AEe) B Yok Y
EY HUT(189)2 879 GAE AAYY @

o] ZAA™Eo] FrlelH ALYF AFQFROE=
MAEe] 87 2L AH &7 ol L7 A
2307 stk 23T AR AFSA obd B A
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3ol g &7t 25U 9 R1R3E R ETE
WHEAFH 7MXE F73 ke Aix o
(Evans & Blythe, 1994). 2412 5L J738 ¢
Y F(19B)E 259 F7tol B2 FAHQ) E2
7t £BAR g FF sk EG 2FH A E &
TFaA Sk shdch Y3 A(1989)2 FRAE)
RAE Aol EFA Ao, B, FY 9
ARAFH 7}g FFee Aol & whA Ag
st WE FUAEY Trie R HAFEOE
AJAHRA BFof zloldd F9 WHEA X E
o Aoty goh B3 AEE(1990)2 FA 9 A
FBLF AEY B 2 AEE AEAF A3
ARy 2Edels olH§ oA AFAEY
T SR #4, An, 718 7F 59 #AHEHQ
7HAE F2 BHIT UL AFHaYoh o)¢ 2
< ATEL FARHEL0] AR UnkH s}x]
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S4FoIL ARAFEL FTAN vehhe 7
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a3, BTN BHY BFalge) dwtHd 7}
A5 AERD F7AAE FUAE D A9 2}
87 A9jek 2 ANAAA 29le] G W)
4 Ao,

2. 809 My % 3Y

£ AFdAe JARA N AL FES 9F
Z F39 Ao vARE 43U AFRAAF
oAl 718 FATE vEE FAFlE
w ook, A7tE o) xihdul A3 172
19773 ~19981 2] 22302 199832 AFA oA
A8Y Y7t shed H2 A9k FrU g9
HEE Yolry] 3 7 53 GHE AVE Fo
1977~81, 1982~86, 1987~91, 1992~96, 1997~98'3 2],
57} A 717F B el AMEEQITE B4 AHEH A
= £ 3ho1d olF 10t FHRle F 12F, 2000 °]
A9 A= & 20Folth mid 7 AEEE 100}
200 olAe] ExHTEE 7t shie) FR7F 49
2 AHE%en 7+ AAES MR dEAY S
= At FAER FAF AR FHE F
TE £ 2969 Jfolvh AFFIY FFITS AT
2ol ¢joldgte] o EFI s Aol 109,
20t) o], BE ¥ Al ERE WHA

B ArdMe szl 2 sheela Jerd #

l"l'. flo ox

TE7E 402 /NBE 2ANET AR
o ZYe uu A" HE LA S s
AT ZYASE A @ ) Aol B 2L

Ve 7}1%1‘19& Al B EE drAdet A
Edte) A4 AE TS T F UARE AHEE
< ukgith, ZHEA 7] AT g fF AL
4078 FaFEHel thel AAFE A& A} 86
22 yeh} Kassarjian(3Hl 2, 1996)0] AAIg
ANFE 852 dch

3. #olo| MA

27 WA LS LA AN A Fo
W FAHA FRA BAHQ BT A
A viehd 9w A4AE Mitchell(1983)8]) 25l
e} ZA 998 sHs WeE JRE ue e,
s)epd S MRS 2537, 25T, AR

HETELE B

T 7HRE WY, W HRE A54AH 7HA
ot ARH 7HA, AR R4, 3 BREY AR U
ek AFA NF F77H= Tse(1989)9) E-Foll
met JA o)A FrhAet AAAH FUHAE
WrTh ol el V1e, AFA A 5
A&, Ao ARA), 48, /%, 7 T4
W&ol 25y A4 Fxde AWLNES
), AFF(EAS, AE), o, 719/4%9
ojmlA] 59 W&ol xEHMUT

A 7RG AFET 7 4FE ' 7 A
T AAA Wde2s FUFANE FNLFY
HABE ARSI T T AL WHdoRE oA
o] ApEA A 9ol BE A BEA G A
Ao AAET FAu &S AHste] oA A3
A A7F dnkAR 7EA g AFFAIHRe 9%
oA A ZAFSIA T,

Ay

=2

-
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AA, 9] 7} ‘%‘ida(%l“”—‘i 7 218} oA
Eol tig F77A]) Aldid, #MEFE, 13
R Ael7t eA §}°]6}7l A8 ZleSAdE
2 x* HAEE AN EA4, AAALGT e AL
3EE FAu|So] AHF X EB FETE m|H
A Yotr7] & 2ARAY I AL (logistic
regression analysis)g AAISHTH EXAE B4 L
F&HQle] Yo (random variable)7} ebz} 0

3 1 Abeloln) Hald W ArgRTh

* o
R

)l

v. 23 4 =9
1. 71 19 S

RES oF, #H3 T WAGES F
Ehdt dukA ﬂzl«l FEEL A A71E T A
¥ A= 09 19 2ok

(29 10 Slaba AA7lel ARA Z8F 7HA
7b 7 AR AE(309%) 1 B2 AVIFAA
7 (229%), BHFT7HA(218%)9) €22 Vehy
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(31 & N2I(1977- 1998)—1 WALSH00 LEHS
LUt IR B2

WEE AYes 2437 M7 3L AL A3l
¢t JR3E B3l MAFHFIX vAAFHA AL
37EA7r 25 AwiFe)7] ELR HMHEL &
T ARFT e Ha FAFAUd ols &AE
9] Z7t WE EdF Foo 7Y F£E X
AFF HAA 7 e 2 EH gEd =
Ak A AAFT FHRET Y FHRIE EE
= AFHF7 U ¥lss 0 Fr13ka Qloh

Ay X E A BRI qF p e
FF JRE Uro] AlZIEE {93 Wyt Sl
A& ZARE A3E <E 1> Y9l

<HF 1> 9JFHE 1977~19983 A A7) AA
A g 7E(67.7%) 7t 218E 71X (32.3%) Btk
o A4 velsth ZF AV EE 1987~2dE AF
2 3t g 7ixrt 'oh A7l whE 9)dkE
7Hx et W& A 7ix|e] tid BlEe] Aol x* HE
A3 001 FEAA F9% 2oE FAFHU Uk
A 7kA 9 H]Fo] AY FIREIeE FAE miFey
g A el Q747 (Mitchell, 1982; McNulty,

K1 od 4
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1985), i3 2] ek dARR e JrEs A
(ZAG - o2, 1998) 9} YAt Yok

8 vite] A sk Edn 6258402
3 BANAM A3 HUls ASFHoRE 27}

Zuish AR R E FFEIT AUFHe
= gél’si AF, 49, B, & 59 HHE FL
Als gt Wb Adsl EAIE, diEstE AL
B 4 Fad Adie WEHAE 875
2 zjolwH, z}o}éﬁu 7Hxe) o & HFS F
ATk FTH(A 34, 1989). S ol g W=} 3H
7HA e wge Fo] ZFryht QbdAde] FrbelA
PHE= Ro2 B

Aty JHXE A s g siRE U
T AFFTHEE v A3 <E 2>9 Pk

AFH 7pA et EFH sixe] NEs AFEE
zpol7h lth 3PEE-S g kA7 M w92
(7118%) 1 T2 2F(67.1%), A3H591%) &2
Z olgg Aole x* AFAH 001 FEAAM F9
& AR vesth FFEY Fyole g &
AzANN Wie A% olETeE Frave
A8 H, A Lol WAL whebd WR x| g o)
B2 AR 7FEd dd HE ZIFolMeE A
HF19 22 %A FILEo gtk o=
oy TR 2 P HEH NAE
ojx A AFa B34S FHE FLP G4
2 AEE on i
Faol Jepd d9rd JEAE 100, 200 o)Ak B

AYSY BERYTEE EFS AdE <E 3>
Pk dRADER A shxeF WgkH 7R
1:23td, WA 7hx)9) v 200) ©)4H(66%)

H)
)
A

lr rN rh

B o Ry

=4

e g r}n

CE 1 ASE JHX WEE Jhxof tist MY Y= (%) R 2*—test

A ., o o s L, . i
Qe 713 77-'82  '83—'8 '87—'92 '93—96 97— 98 A
5 137 144 286 123 960
983 71X (33.7) (28.0) (36.0) (31.7) (31.1) (32.3)
2 270 370 616 272 2009
W33 71X (66.3) (72.0) (64.0) (68.3) (68.9) (67.7)
&) 407 514 902 395 2969
(100.0) (100.0) (100.0) (100.0) (100.0) (1000) | x*=95™
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<E 2) 93y Jbxieh EE Jbxjol st HEY s

(%) R x*—test
w;ly% Plass an ws | wa
A= 713 (2233 <35§2> (ig;) (ff;,)
MR AR | D @) ean | (61
- 1026 1546 384 | 2956

(1000) (100.0) (100.0) | (100.0) pr*=211"

Aol
L R 001

olu} AHFEo| YUE FI(657%) HIFH 10HE
A% F3(779%)04 A JEited o3 xjol
WLFFANA EAHOE Fo3lehx*=233). ©]
10HE A% FFEL ANFHEH HXE ol
gk v 200) o, BE EE d¥E SR
2 BAEFF HARAE Bol AMEE o
o2 Holmth ol9} 7 Hye FHAFHLR F
28 Aol A4 0thEe] 238 ATt #
9] ZiXEt YWHE SFFE, Aol Fol o
= d34de 7AA(1989)9 LA
th =g WRAEF R e G AAgo
HPtAAd e vtz 2Pty HE Evans &
Blythe(1994) ] Asi& A A gt
<E 1>, <E 2>, <E 3>¢ ZAF wet &
A7 7Hd 12 71ZAER & FuolA BEE
a4 dnty AR E At AFESF, FEF
woll we}l §-23 Aolrt AKATh

{3
'z

oft o Mu rx M orir ffr
ol
oo 4
e

N
X
S
mlm
r-ln

I 3) 9|8 JpxIet e Jtxol st YTy
YIE(%) % 1" —test

IAZPG - 3
e s 1000 200H E‘Cﬁ% A
| 4 8w 59 | 90
ARA M| (51) (310) (343) | (323)
| 331 155 113 | 2009
WA A | 79y (e60) (657) | (67.7)
o 25 2312 172 | 2969
(1000) (100.0) (100.0)| (100.0) [x*=
= FeaE 001

T 73 A

ol0|x
S (9.1%)
(9.9%)

Ay
(17.5%)

]
Aot E  (134%)
(2.4%)

(38 2] ® AI7I(1977~1998)2] MM A
HEFZ2IINY 22

2.71d 291 HE

AEH oF, JA3 59 AAGES] Fae o
Bt AEFT M KEES A S %%H A
HiE A3 (19 2ok 2ok [28 20 S3HE FA
71e) ARA 7P o] vehd AMEVIXE AEAY
FH22%)012 1 b A (175%) 1At +4
B3 45 oSt 7 27 134% 132%2 Al
A2 WAEHA Uebdth & 33 dAAd e A
9 43, 7AE, 45 tig JkA viFel gl
ma}, o] dF JHAE A FoE dESHE AA
A R B FaE HrbsEATh FaA QlelA
AEAH 749 A 7ER7E Bol AHEEE A
& A3 A3 vh3d (1995)9] A2} X ok,

AESET NAE olAE il AAHH JHRHE
o] AtiERE Aozt JdEA debd AAe <
B 4>9 2 <F 4> 93w AA Al7ieg
o1 7kX(57%)= BAA THX(483%) Bt A
el o)A sixE Fa SUHEAC X
2R NAAE gadeE A0 ekt oleh 7
2 WHale 01FFA BAFCZ {93 YE
HeHx*=336). oIAA 727t Frleke BES A
EFARY AFEE, FEY 7HRE AEdE Fd
A7 Bl 71°J?s}— Ao g Qg & AF
o] A3} FFBF] o AL FFIE
F23 AEFMA oY BE FEYY FRe 749
AHIAE E9FE F8F Aua 7HAAE AlAFgh

o434 Fart AA4H FuEo B 704 H|
8 90l 1A B3yt Fgte E 479
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CE 4) 09X JbX2 2495 ObA2] MY YISE(%) R x°—test
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AE22 713k '77—'82  '83—'8 8792 '93—'9%6 97— 98 3HA)

oA 7 470 425 705 1092 483 3175

° (53.8) (50.6) (57.2) (585) (63.7) (57.0)

x . 404 415 527 775 275 239

A3A 7k (46.2) (49.4) (428) (415) (36.3) (43.0)

- 874 840 1232 1867 758 5571
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0) x27=336"™

R SE 001

A= BAZI(1997), B3 M3 ¥ (1995), A3 Hog A3ty AHEE NI oo ¥y
5(1997)9) A7AA} 2oz} Utk o= AN 71913, B FIAME Lo} oFARY 7]
AFo) 389 1 o4o] sAEFoIY 2y FAESF $4E e FdHou AFAEY IS
e 715483 AEYHE F23 12IFHFA o ﬁ“Jﬂ‘% 715 HtE dRQ (e, A4 o 9
gt AU g7l QR siA g, 3 o wol FAHT Ak & & F AN 2

AFFT 7HE oA 7Hxek H3H FpAR
A WFIL olF 7 RolE AFEER AN
Az <& 5>¢ Zrh

<E 5> }ER FFEJNE oA AEFE7}
H(70.7%)7F 748 AFART A Jdebga 9
Fob FspelAe AEH A7 0)4F N EG
EUTHZHZ 51.8%, 563%). ol & A= 4%
AT vE] AEe xpEAdel A2 AE
A4H 273 BE Aolge dAEY %Lé
(Engel et al, 1986; JF¥ ¥, 19®)°)t HPAT
27 (Tse, 1989; 43 - uhd, 1995; A48 F,
1997) ¢t ©h=2 o}, o] 2] vete] F °ﬂ e 3
I Fole 7xsAFS vFel A%, e 7

X 89F B A5Hn 459 fede 7

A N

C<E 5> 0ldX It A Oixol HEY YUs(%)

ke UARIE F3 FRsh= ¥ SAER A
Fo A& T ©E AHE ZFHIE Aol ¥
o3 g £ Uk

AEFTF 7HAE o4 s BYF Az
3A PRI olE 7t A0)E RAJGER R
AR Aabe <E 6>3 Zth <HE 6> oFH
AEQ oldF NG AEH 7R B FI
22 FAYGEE {olg zlolrt flon BE
oA olAF Jixzt A stAET 2F
A vEbth

<E 4>, <E 5>, <E 6>¢ Az A
B A7 7l 2 REAHCE J|zEYLh & &
ToA EHE @794 AEFTHEE AU
AF wahA fFeold zolrt Yo} BB

M rf

B 6 O1ME JtAet AMH Jixo DUFETY WS

W 2*—test (%) R x"—test

AEFH| . LAY % .
AE J% 3 A 00 200 REQ A
AEAD HAEF AR 3 | &4l AEAT th th A
o oz | 1606 1270 278 | 3154 o | 34 2664 157 | 3175
WA 07) (s2) (437) | (569) VEEA L sn) (13) (s36) | (570)
o | 666 1364 358 | 2388 | 2rm 1983 136 | 239%
T A 0h ol (s63) | (30) HEH A | (39) (a27) (464) | (430)
- 2272 2634 636 | 5542 - 631 4647 203 | 5571

(100.0) (100.0) (100.0) | (100.0) |x*=3ef" (100.0) (100.0) (100.0) | (100.0) |¥’=18"

U RAFE 001

L feE 001
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M e zpe] 7} ASATh
3.1 39| HZ

YRty 7pR 9} AFFTF THATF FRLEH 94
o] AFEA A9 e AAFAAF 29 o8] o
e WEAE Hlsp] A 2A2E IAAENE
ANBFHR T A <FE 7> uedrh <X
7>9 BNAFH FUNALSE ARAF Hlgd 7F
L2 #% JF¥S viAE AR yehgEd o
T FUES] ¥EF RAF 7HAE FepA L
A WEAE 7HA7E SMgte RS Rt
ol¢ A AAE A FAE FAS AN &
tHRostow, 1952; 34, 1989; HFF, 1989;
Evans Blythe, 1994; 4%4€ F, 19%8). & A3
ARFE A AEH ABF A R A A &
77t FEHY ARAEY A EGE WEAEH
7HNE F8 "ok Aol

£ o449 ARy Ade ARAFH 7HA 4
Hlgd HHoE RoF FF¥F2 UlAE A2 Y
ER e ol ool ARFATE 225F ARA
3 7B wolAle Ae uehdnh %8 Y
3% 49 ABEEE 204)7] Aok AFFHAL

R 7 3ULST oy A8 X917t vk JEX2F A
EF3 IR0l 0]X A8 (Logistic Regression

Coefficients)
€W | F9AE 49 Goodness
FHud | (GNP) Ar31¥ A9 of Fit!
guta 7px] F - «
uxgix ugr 37° 026 3386.1
AFFET MR F .
A ) wge | 32 i 011 33856

L FEE 05 T go5E 001

L ARX 8 g=9%AgH 7ANE/AA Ik 7t
X W % X 100(%)

2. 3AH AXHE=14F JHARNE/AM AFFL7F
2] "2 x100(%)

3. 154 o) A} HAZEFAYE/154 ol dAl <
A 53 u) & x100(%)

4. Logistic regression®l 4] Goodness of Fit zt-S dwut3)]
AGAF (0, DAl RIS

AR BAH(19%), FNAY, BAY(1999), ZAEFA

TAR

HEDELEES

20417) Fubol] 2wA AEFulgo] FAHF FIt
StTh olgk A ANES AYA - BAH AT
HAgog F7atAl HAL oleld ARAFH A
2 949 ABFrt 2295 o gol yehdt
T 4E9] A AA7E GEES FEEA
O SRRl FHaste] WREAZY) F
Vg Ao e

AEFFT A HE FHARHEAR I
AR AFIER S H g RAHoR {4
AE ez veHt. & FUaEe] &
A48 NAE A FFHEL o4y AN
FrEoe Aotk ol AFE190)olY 31 A3
T(198)9] drAFAte Aol7t Aot 3 FEL &
Adw Fa7r 4FE) 54 2 AHEE FERA T
AFaH ot eEgelE olHF o AFA
Brkes 533 24, A, 7183 3F §9 2344
d 7R FE FHL YOT AT ol 2
A7l BHE AF T 3AF B HE) ¥
I 8Ede sAF FAt NZGAEE U
ol AFIHA FHE Tl dELE M€t
T2 o) A A9 Wl AFFT 7H
Bl &l Fog FE FA de ALE YERT

<E 7>9] A3 7)Zste] £ A9 7Hd 32
FEHOZ Z1HAT. AFAAH MY F FUa
< Guby 7HAe AFFT s fFAS dF
Fu e AR AE duty TR #
3 dFgS v

=
=

&
©

i
o3k

2
=

du o rlo

A
T
2o

=

Lo e 4t

v.8% 4 dE

B dFelXs 1977~1989 §¢ 8 ek 94
#A 9 A HAFF B vehd @7y
9 7HHE WEREAYH R AT F3e
A 288 JHAEE Iy 7RSS AFEE 7t
AHOZ T o)F 7pA o) A, AEY, &
ERGEE o7t A AHEgdeh =3 FAE
A FEolud dAe] ABFAEIL ol A E
YL R EA ZAMEAG.

€ A7) A3 93 a4l Iy JRA#E Y
F3 7HA7t AFH 7HRT A A)Zke] A

— 780 —



Vol. 25, No. 4(2001)

IS Yol ANE AeE uswt oe
gomE Aujxe WHH NG VIAY & 2
AEA Y s REEel Yesth S8 %3
BUNENE A3 AWHIT HAAFHLA WA
EE}T‘:— ARFARolM ANFAAY WAA T}
avlAe) BAE AFE ALt ol
Wy e 3e TAPRS AE BT
=°.— gasth AEFET M SHHE oA
A R F2A9T Qo0E AA
0] YoM AFATE AFRT Fe
12g Wa Aok 59 J154% ABA
o 2EPE BIAME JAAH AF
A3Ho2 HAs o Yk

Ao ABE AZY F U= ASAAE
2 FUAT0) #8¢ AT FALA,
AB)Y a55Fe] PHHE AMAES B
M9l FWE Wolu 7134 Holn
3 Aakate Aoz B, ols
& AHE B4 FrhIA asustl me 7H
3e 237§ ole, NE B2 AT
e el Yol B Aolg dFse
AT #E5 ALY ACZ SR ER o
o ABlAH A9 EFOlAH dRAGH 7N
7o) AAE Ao HAAU, La} oy
ABA AN AR fAE FEOE B
W I o FREHE WRARHel 748 SR 7]
YEDh mey #F YLNAE AT HERE
FzolNE d4e) AR 4HE BastE WAA
7} gE7 ZRAY RoR A7Eh

2 A7 ARHe) HE B b FEATEE
S 2ol AT WA, B ATE ¥AFALD
Aoz genz A7AH Fajsise) o
Foh wor TVU AE, 7iek WASS A 2Abe)
Dol Waugel A4EE ArAse 9w
HsAel Fokd Aotk B4, A8 A g &
7] S8l B ATlAE WEEA WETe A
Sk HERAT obee) AF A7 HBRAL
BRAT, AYAT 59 ATPEES T A}
sk dvdme BY4e dFsed Ego)
o A, & AT SRRV GASE He

i

2

A

_‘_‘L‘l"-?‘_'f_\..
)
R

o E e N
o l->~—\"~i‘lﬂ{ﬁ

oy M0

fo ol

lo & mlm
_Ln..

k4
oX
e
)
ot

-0,
E-
ol
il
4
-
my ¢

o eoox & AN Mol 2 o (R
£

J

mlo

e OPO i oo o AO,L i

119

oung o E33:4e] vlart Brbssivh AHEA
A R £y @70l ME UE v F
I v wsha Frizke spx| o] vinE % ok

OB
249 - oled

(1998), "9l&@ e ehd Awiap 71X

o @aldAl 2R BFARNA, 22(1), 89-9.

R RS R I R B E RO
(1997), "HAEZTAN EAD Aol oA
Aot olmlAlol Bet AT FRARAYA, 21(2),
277285,

AEE), “BT AT FTeel B AP

g st A AL =8

u) $91(1992), “HAFe £33 ¥ FIAT,
17(A€), 5-2L

U . AAY - TAE - o) LA (1998), AMA HEEZ,
Alg AEAL, 473610,

o] 843 (1989), B ABHEI PN B, Hiubd,
62—76, 304-305,

4 UE(1989), MU AR E, X & A{HEHAL

A4 - ubE(195), “$evket 232 vehd 2E7HA
o) Wste] Bg A" FITAF, 26,

2pel2(1996), AR ety Al oA}, 429432,

A (1990), “HAF9 Ezht YEFe 23 @33
ol F3el vebd F3h8 Aole) thek WA

PIATF 9, 225—251

HAA(1997), “HAF FA et 9%
ojulzle] Fg AF" B4, 32

Ahtola, O. T.(1985), “Hedonic and Utilitarian Aspects
of Consumer Attitudinal
Perspective,” Advances in Consumer Research, 12,
7—10.

Belk, Russell W. and Richard W. Pollay (1985),
“Materialism and Status Appeals in Japanese and
US. Print Advertising: An Historical and Cross—
Cultural Content Analysis,”
Mayrketing Review, 2(December), 38—47.

Carman, J.(1978),
A Closed Loop,” Advances in Consumer Kesearch,

e} ALE A

Behavior: An

International

“Values and Consumption Patterns:

— 781 —



120

5, 403—407,

Campbell, Collin(1987), The Romantic Ethic and the
Spirit of Modern Consumerism, Oxford, England:
Blackwell,

Courtney, Alice E. and Sarah W. Lockeretz(1971), “A
Woman ‘s Place: An Analysis of the Roles
Portrayed by Women in Magazine
Advertisements,” Jowrnal of Marketing Research,
8(February), 92—95.

Engel, ], R. Blackwell, & P. Miniard(1986), Consumer
Behavior, New York: Dryden Press, 256—261.
Evans, M., Blythe, J.(1994), “Fashion: A New
Paradigm of Consumer Behavior,” Journal of
Consumer Studies and Home Economics, 18,

229—237.

Holbrook, Morris B. and Elizabeth C. Hirshman(1982),
“The Experiential Aspect of Consumer Behavior:
Consumer Fantasies, Feelings and Fun” Jowrnal
of Consumer Research, 9(September), 132—140,

McNulty, K.(1985), “UK Social Change through A
Wide—Angle Lens,” Future, August ed. in Evans,
M., Blythe, J.(1994), ‘Fashion: A New Paradigm
of Consumer Behavior,” Journal of Consumer
Studies and Home Economics, 18, 229—237,

Mitchell, A.(1983), Nine American Lifestyles: Who

=2l 533 %)

We Are and Where We Are Going, New York:
McMillan Publishing Co. ed in Engel, J.,
Blackwell, R. & Miniard, P.(1986), Consumer
Behavior, New York: Dryden Press,

Pollay, Richard W.(1983), “Measuring the Cultural
Values Manifest in Advertising,” in Current
Issues and Research in Advertising, ed. James H.
Leigh and Claude R. Martin, Jr.,, Ann Arbor, MI:
University of Michigan Graduate School of
Business Division of Research, 72—92,

Rostow, Walt W.(1952), The Process of Economic
Growth, New York: W. W. Norton ed. in Tse,
D, Belk, R. & Zhou, N.(1989), “Becoming a
Consumer Society: A Longitudinal and Cross—
Cultural Content Analysis of Print Ads from
Hong Kong, PRC and Taiwan,” Journal of
Consuwmer Research, 15(March),

Tse, D., R. Belk, & N. Zhou(1989), “Becoming a
Consumer Society: A Longitudinal and Cross—
Cultural Content Analysis of Print Ads from
Hong Kong, PRC and Taiwan,” Journal of
Consumer Research, 15(March).

Whipple, Thomas W. and Alice E. Courtney(1980),
“How to Portray Women in TV Commercials,”
Journal of Advertising Research, 20 April), 53—59,

— 782 —



