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(Abstracts)

The pumose of this study is to test the typicality effects fo
aesthetic  response  according  to product  orientation
{design-oriented vs function- oriented) and perceived purchase
fisk. This study overcame the limitations of existing researches
which haven't had the consensus about the relationship
between typicalily and preference and consequently suggested
the typicality effects to aesthetic response by analyzing this
relationship with product orientation and perceived purchase
risk. The results of this study showed the inverted U-shaped
relationship in design-oriented products and no relationship in
function-oriented producis between typicality and preference.
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