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(Abstract)

As we are aware that the image of corporation is so crucial
to survive in this serious competition, so the importance of
Cl is constantly emphasized. The importance of Cl has
been started with the advent of Industrial Society in early
1900s, and now we are flooded with hundreds of Cls as
this modern society shifts into ultramodern, diverse, and
subdivided one. At this point, we could not say that the final
purposes of Cl are to represent the corporation, and let
everybody know about it. The only way to survive in this
situation where we are inundated with lots of Cls is to
specialize and differentiate the image of corporation from
those of others.

The British Airways succeeded in making new Cl with new
and innovative ideas-daringly break from its old one-to cope
with totally different market for the present and future. It did
not follow the traditional way which relies only on the visual
factor. It produced the original, symbolic, and individual
images that could represent the countries where its planes
go. And the individual images could be seen on the tail of
the plane. A new Corporate Identity of British Airways with
this original idea could obtain excellent results to draw a
distinction between other corporations
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