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(Abstract)

Dietary life is said to be consummated
even to a phase of art from phase of
survival,recognition, selectionand
preference. Dietary life, from a sheer
earing, is now transforming itself into a
joy, and therefore, function of foodstuff
packaging demand diversification rather
than a simple pacKaging.

Recently, socio-economic environment is
showing conspicuous changes in that there
are increasing number of working couples

nuclear family, old-age population, social
activity and improvement of living
standards. Such a change in the living

environment has much impact on our dietary
life. Particularly, an age when cakKe and
cookies of western origin were all but
strange is gradually phasing out, while it
is deemed to be improper to overlook the
fact that bread and caKes are solidifying
their position as part of foodstuff meanies
for our dietary life.

Of cakes and cookies, cakes have come to
enjoy a position whereby they are regarded
as part of an imperative for family
banquets, various get-together and birthday

celebration, etc. ,with a significant
improvement that caters to our taste
vis-a-vis an stage of introduction of
cakes.

At the time when reined foreign bakKeries,
one after another ,are contemplating to
make an inroad into Korea, and when the
distribution market is to be opened fully
in July of 1993, Korea baKeries that have
been building up their position within the
domestic marKet are expected to face a
considerable number of difficulties.

Accordingly, under such circumstances of
the time text we are in it is attempted in
this study to map out measures that may
contribute to the strengthening of the
products of business enterprises and
improvement of corporate image that may
appeal to feeling and emotions of consumers
packaging that could attain objectives, and
package design planning that, as an
important factor for playing its own share
in the restoration of humanism that is
being alienated, may appeal to consumer
sensitivity, rather than packaging that is
being utilized merely as tool designed for
marKeting
(keyword) marketing, packaging, business,
sensitivity
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