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Effect of women consumers purchase by an attribute of cosmetic Advertising Model
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(Abstract)

This paper is a study on how women consumers purchase
are affected by models who appear in advertisements for
cosmentics, focusing especially on studies coceming the
impact that models have on advertisement strategies of the
cosmetic industry in korea.

In surveys conducted, consumers responded that cosmetic
advertisement models should examplify a expertness and
trustworthiness aftitude more than just display their own
physical aftractiveness. The consumers who bought cosmetic
products based on its endorsement from particular models
responded that they had a positive reaction to the models
physical attractiveness and likability while experiencing a
negative reaction to the model’s expertness and
trustworthiness attitude. Women consumers are interested
in cosmetic advertisement models, but do not necessarily
trust them. Hence, the use of a Particular model does not
directly affect the consumers Purchasing decision.

Famous stars often appear in cosmetic advertisements in
korea, and targeted consumers have a very positive
response to their physical aftractiveness, familiarity and
perceived likability.

However, the consumers have a completely negative
response to the models in regards to their expertness,
trustworthiness, and their sense of similarity with the model.
The models, then, should be used in these advertisements
to try and uphold the following qualities. expertness in
regards to having some knowledge of, experience with, and
expertness in using the cosmetic products, trustworthiness
when expressing their own opinion of the product, matching
image of products and targeted consumers.

(Keyword)
expertness, trustworthiness, physical, aftractiveness
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Ao o| 25| s0| 13} 13| 100
res o a2 5 2 W T
&y Se™= | 13| 27| 13| 33] 13{ w00 |
- e 19| 74l 142 7| 48| a77|
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8) 753, ¥1 2HE9 MF mME FNEIEY, FFUR =
&, x[122], p.285(1998)

9) 75 %, p.286(1998)

10) Ohanian, Roobina, The Impact of Celebrity spokespersons
Perceived Image on Consumers Intention to Purchase, Journal of
advertising Research, Vol.31(No.1) pp.39-52(1991)
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3 2de] AUz g Aniae vhe-S B dH oAM=
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4 < e o4 AuiAE AUl Ave FAHY 4
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€0l ¥& AL BdEo] tiRE f7elr] Wi Fuvt
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11) Solomon, Michael R. Richard D. Ashmore & Laura C. Longo,
The Beauty Match-up Hypothesis: Congruence Between Types of
Beauty and Product Image in Advertising, Journal of advertising,
vol.21 (No.4), pp.23~34(1992)
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