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A Study on the Internet Advertisement.
(Making banner and e-mail type advertising the prime object)
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(Abstract)

Despite young age,lnternetas new advertising media,is
actively studied worldwide.ln 1995, the department of
multimedia-related study was first founded in Technical
Institute and has carried out the

On Internet banner,user is not an object to accept only a
message but has a specification to contact with banner
actively having various motivation and desire.

Internet advertising has various types but banner and e-mail
type advertising are main stream.

In the view point of recognition and concern rate,banner is
very effective because it does not set limit to specific
target,but is shown to unspecific audience.

Accoding to studies,usage frequency and effect of e-mail
type advertising is growing up.And e-mail type advertising is
more active because it can target specific audience with
various life style.

If we can say banner is not so effective in spite of simply
good exposure frequency,we can find theoritical background
that e-mail type advertising is more effective Internet
advertising media because high click frequency.And we
suppose that this study can be a guide line for measuring

process of Internet advertising effect.

(Keyword)
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