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Abstract

In a rapidly changing sociely, the rise in standard of living and level of education has brought about a
qualitative change in consumption, especially food consumption. Accordingly, consumers’ interest in and the
consumption of health foods has also grown at a rapid pace, expanding the health food market. However,
because of the consumer'’s lack of understanding and knowledge about health foods, the reality is a diffi-
culty in establishing sound consumption. Accordingly, this study was conducted to analyze the consumers’
purchase behavior for health food. Through this study, consumers will be able to rationally plan for the use
of health food items and further to provide necessary information for planning and executing effective
marketing strategies producers and distributors of health foods items, The subjects of this study are the 473
Seoul residents over the age of 20 who have used health food items in the past year. The result of this study
snowed the use of fatigue rehabilitators, with 93.2% of the respondents saying they have used it, was the
highest, with natural products honey, vitamin supplements, restorative foods, mineral supplements, young-gi
following in order. Recovery from fatigue, with 3.81, was the top reason the respondents started using
health food items, followed by maintenance of health, supplement nutrition, and prevent disease, Family
and relatives topped the list of information sources with 3.76, followed by TV and friends. On the other the
internet(2.32) and radio(2.35) were shown to be the lowest information sources. Those surveyed listed
quality (4.00), safety(3.99), and nutrition(3.93) as evaluative criteria for health food items, in order of
importance. The place of purchase most frequented by consumers in the survey were specialty stores(35.3
%) leading the way with department stores and door-to-door sales, pharmacy following behind. On the
other hand., purchases from direct mail were the lowest with 1.5%. The people who bought health food
items were shown to be parents/siblings(37.2%), self(33.6%) followed by spouse(23.7%). Purchases made
by children were very low with only 4.9%. Finally, the level of satisfaction after using health food products
were generally not very high. Consumers seem to be satisfied with the effectiveness(3.37) and safety(3.15) of
the products, which is very minute, and they were slightly dissatisfled with the quality of the products.

Key words: health food. information sources, evaluative criteria, satisfaction.
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Table 1. General characteristics of subjects

Variables N %
Male 221 46.7
Gender Female 252 533
20's 179 378
30's 81 17.1
Age 40's 84 178
50%s 67 14.2
60< 62 131
<Middle school 32 6.8
Education High school 236 499
College< 205 433
<100 55 116
101~150 112 23.7
222::01‘1 151~200 84 178
1<w1o 000) 201~250 76 16.1
’ 251~300 59 125
301 87 184
Housewife 82 173
Student 9 199
Self-employed 85 18.0
Occupation Professionals 41 8.7
Officer 10 2.1
Salaryman 148 313
Unemployed 13 27
Total 473 100.0
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Table 2. Past experience of health food N(%) of Yes
Gender Age Household income (¥10,000)
Male Female] 20's 30s 40s 50s 60< | <100 lgé(; 12(1)(; zgéo 22(1)0 301<| Total
xz—value xz-value xz—value
o 157 192 | 138 60 54 46 51 | 36 84 62 55 44 68
Vitamin 100 (762) |71 (741) (643) (687) (823)| (655) (75.0) (738) (72.4) (746) (782) ?;’98)
supplement 1614 8148 3018 (73,
. 104 156 | 83 41 47 48 41 | 27 64 49 37 34 49
Mineral 260
I (471) (619) | (46.4) (506) (56.0) (716) (66.1)|(49.1) (571) (583) (487) (576) (563)
supplement 10.484%* 16,645 2811 (5.0)
87 94 | 37 30 37 3 43| 15 45 30 24 2 46
Complex 181
(304) (37.3) |(204) (37.0) (44.0) (507) (694)|(273) (402) (357) (316) (356) (529)
supplement 0213 544847+ 12.694* (38.3)
codl 103 56 | 30 27 3l 41 30 | 16 2 39 23 2 % 50
o (466) (222) | (168) (333) (369) (612) (484)|(201) (214) (46.4) (30.3) (373) (402) 326
31.372%** 52,008%* 16.584** ‘
. 153 152 | 116 46 52 50 41 | 37 6 56 44 42 60 "
Res;‘)’;t“’e (692)_(603) | (648) (568) (619) (146) (66| (673) (586) (861) (519) (M12) 690)| 55
4.084% 5428 5232 :
66 108 | 8% 25 3 23 5 | 18 39 35 24 25 33 78
Aloe  [(299) (429) | (480) (30.9) (4L7) (34.3) ( 81)|(327) (348) (417) (316) (424) (379) %)
8548 34,007 3163 :
90 94 | 69 27 43 23 2 | 19 4 24 3B 30 5
Kale |(407) (37.3) | (385) (33.3) (51.2) (343) (355)|(345) (366) (286) (434) (508) (425) 39
0580 7298 9136 :
105 101 | 60 22 37 43 44 | 24 47 3 30 27 43 206
Young-gi [(475) (401) | (335) (27.2) (44.0) (642) (71.0)|(436) (420) (417) (395) (458) (49.4) 36
2.645 46.740% 2,089 :
6 3| 8 8§ 12 3 20| 9 18 6§ 4 9§ 3 o
i Pollen |(72) (139) | ( 45) ( 99) (143) ( 45) (323)|(164) (161) ( 71) ( 53) (153) ( 57) 108)
. 5411* 41,0517 12121* :
Unpolished | 44 48 | 32 17 20 14 9 | 6 18 U1 13 1 2 o
ice  [(199) (190) | (179) (210) (238) (209) (145)| (109 (161) (167) (17.1) (23.7) (31.0) 195)
enzyme 0.056 2477 12.200* ’
9 74 | 51 25 3 37 15 ] 12 2 38 3 19 % "
Royal jelly | (40.7) (294) | (285) (30.9) (42.9) (552) (242)|(218) (232) (452) (447) (322) (402) o
6.707% 21521%* 19.388** '
78 78 | 49 22 32 24 2| 2 % 2 32 2 % o6
Squalene |(353) (310) | (274) (272) (38.1) (358) (468)|(40.0) (232) (333) (42.1) (356) (3L0) 30
1.004 10.362* 9.258 :
192 217 | 156 66 68 5 62 | 47 94 73 66 50 79
Honey | (869) (861) | (87.2) (815) (8LO) (851) (100)|(85.5) (839) (86.9) (86:8) (847) (908) (égi)
0.059 13792 2.036 :
Patigue 212 229 [ 171 75 78 6l 56 | 54 106 76 73 54 73 il
Rehabilitater | 359)_(909) [ (955) (926) (92.9) (91.0) (90.3)[(98.2) (946) (905) (96.1) (915) (897) @)
4769* 201 6497 :

* p<005, ** p<001, ** p<0,00L

I'. Nutritional supplements, II. Health supplement foods, II. Natural food.
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Table 3. Reasons for eating health food Mean
Gender Age Household income (¥10.000)
101~ 151~ 201~ 251~
X ' ’ ¥ <| < < | Total
Male Female| 20's 30's 40's 50's 60< | <100 150 200 250 300 301
t-value F-value F-value
To Remain 381 373 | 358 304 389 360 411 | 342 378 375 370 39 393
377
Health 0.854 5,432%%% 2.469*
To Prevent 326 331 | 313 338 362 324 323 302 320 338 312 353 347
. 329
Disease 0573 3.429** 2.589*
To Cure 282 288 | 278 270 298 288 308 | 284 301 280 263 293 287
: 286
Disease 0.625 1.601 1.258
To be B 237 277 | 266 253 276 255 221 | 267 235 256 270 281 259
, 2,58
eautiful 4,065+%* 2.679* 1.819
To Develop 218 210 | 221 212 217 221 182 | 225 18 205 228 231 233
Intelligence 0952 1959 416" 2.14
To Strengthen | 28¢ 221 | 242 252 274 263 227 | 273 223 256 251 261 259
S - 251
Vitality 6.208*#* 1.989 1992
To Recover 38 375 | 393 375 398 394 318 | 382 373 367 392 395 385
from Fatigue 1519 9.966** 1.108 381
To Supply 374 365 | 374 369 381 378 329 | 373 338 404 350 375 386
Nutrition 0.903 2827 5 009 3.69

* p<0,05, **p<0.01, ***p<0.,001.
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Table 4. Information sources for health food Mean
Gender Age Household income (#10,000)
101~ 151~ 201~ 251~
X ' ' ¥ <i< <
Male Female | 20s 30s 40's 50s 60< | <100 150 200 250 300 301 Total
t-value F-value F-value
310 3.37 326 314 336 312 329 364 321 344 322 310 294
TV Ad 324
2.308* 0515 2.710%
2.40 2.33 241 235 254 236 200 | 258 222 248 237 247 220
Radio Ad 2.35
0.773 2.684* 1.751
2.79 2.81 280 277 301 272 261|318 252 317 279 280 256
Newspaper Ad 2.80
0.164 1.126 4.762%**
2.58 2.94 269 284 289 269 284 (327 240 314 283 276 253
Magazine Ad 277
3.262*+* 0.618 6.975%+*
2.26 2.37 255 256 229 18 185|240 221 232 228 251 229
Internet Ad 232
1.053 9.3]13%** 0.641
Pamphlets 2.75 2.65 272 295 292 260 208 249 225 28 292 295 286
or catalogs 0.898 6.017%** 5.990%** 265
2.52 257 254 278 299 261 160 | 244 226 260 282 269 260
Salespeople 255
0.423 14.749*** 2.393*
3.14 3.22 293 307 358 357 311} 278 311 336 349 329 305
Friends 319
0.719 6.892%** 3.203**
Family or 3.68 3.82 360 360 376 394 4191 364 368 370 378 38 301
relatives 1315 3.705%* 0.606 376
* p<005, ** p<00l, *** p<0.001.

Ad = Advertisement
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Table 5. Evaluative criteria for health food Mean
Gender Age Household income (¥10,000)
Male Female| 20s 30s 40s 50s 60< | <100 Mfé; 12(1); Zgé(; 22(1)(: 301< | Total
t-value F-value F-value
382 385 | 401 394 382 370 339 | 358 361 393 384 395 414
Effectiveness 384
0.331 5.530%** 41374+
Level of 359 384 | 373 362 388 379 358 | 384 369 371 364 386 3.69
Price 2.825** 1.238 0.559 37
Sanitary 367 379 | 382 364 393 379 329 | 373 364 368 372 390 394 47
Condition 1171 4.200%* 1.898 '
Convenience 350 367 | 380 337 39 339 297 | 351 346 335 359 38 386
of Use 1.791 13.163*** 3.466** 3%
390 395 | 402 391 410 397 339| 405 370 370 384 419 425
Nutrition 393
0579 5.135%** 4,608%**
395 403 | 417 385 407 415 340 | 405 373 389 408 408 425
Safety 399
0.766 7.507*** 2.978*
Level of 398 401 | 406 399 415 373 389 | 391 388 388 397 408 4.26
Quality 0273 1.955 1.826 0
Correct 355 361 | 363 363 382 349 316 | 355 334 337 380 373 383
Labelling 0552 3.676** 3.631** 3%
Brand 354 365 | 349 364 376 376 348 | 322 347 354 38 376 374
Name Value 1.188 1611 3314** 380
*p<0.05, **p<0.01, ***p<0.001.
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Table 6. Place of purchase and buyer N(%)

Gender Age Household income (¥10,000)
. , | 101~ 151~ 201~ 251~
Male Female| 20s 30s 40s 50s 60< | <100 15 200 250 300 301< | Total
1P-value 1*-value 1*-value
1 22 37 19 18 11 11 - 4 11 10 8 11 15 59
(100) (14.7) | (106) (222) (131) (164) - (( 73) ( 98) (11.9) (105) (186) (172) (125)
209 19|10 8 9 1 - | 2 10 6 3 3 4| o
(41 (75 |(56) (99 (107) (15 - (36) (89 (71) (39 (51) (46 ( 59)
3 81 86 60 26 28 33 20 15 40 26 32 22 32 167
(36.7) (341 | (335) (32.1) (333) (493) (32.3)| (27.3) (35.7) (31.0) (42.1) (37.3) (36.8) (35.3)
427 19 1 16 5 12 8 5|10 16 9 5 3 3| 4.
(122) (75 | (89) (62) (143) (119 (81)|(182) (143) (10.7) ( 66) ( 51) ( 34) (97)
s 7 12|11 - 2 - 7/ 3 1 - 4 1 1|

Place (32) (48)|(56) - (24 - (3[(55 (89) - (53 (17 (LD (40

of 6119 4 | 18 8 7 6 2|1 13 13 6 7 9| g

purchase (86) (159 | (10.1) (99) ( 83) ( 90) (323) | (200) (116) (155) ( 7.9) (11.9) (103) (125)

7 2 5 3 3 1 - - 1 2 - 1 1 2 7
(09) (200 | (L7 (37 (12 - - (18 (18 - (13) (1D (23) (15)

8 23 10 12 4 7 5 5 2 4 7 4 5 11 33
(104) (401 (67 (48) (83) (75 (811 (36 (36 (83) (53) (85 (128) (70

9l 2 |3 9 7 3 5| 7 6 13 13 6 10| s
(14.0) (95 | (173) (111) ( 83) ( 45) (81)( (127 ( 54) (155) (I17.1) (10.2) (11.5) (1L6)

23.082** 87.701%** 57.682*%

1 56 103 50 33 39 27 10 20 35 28 35 14 27 159
(25.3) (40.9) (27.9) (40.7) (464) (403) (16.1) | (364) (315) (33.3) (46.1) (23.7) (31.0) (336)

2 82 94 123 24 14 8 7 24 40 25 21 28 38 176
(37.1) (37.3) | (68.7) (296) (16.7) (119) (11.3) | (436) (357) (29.8) (27.6) (475) (437) (37.2)

3 75 37 4 22 30 31 25 3 21 31 19 17 21 112

Buyer (339) (14.7) | ( 22) (272) (35.7) (463) (403) ( 55) (188) (36.9) (25.0) (288) (24.1) (23.7)

sl 7 16| - 1 1 1 2 8 4 - 1 - - 93

(32) (63| - (120 (12 (15 @235 (25 - (13 - - | (49

50 1 2 2 e e | 3

(05) (08 | (1D (120 - - - | - (18 - - - (1D (g
2G.554*** 267.758*** 69.568%**

* p<0.05, ** p<0.01, *** p<0.001.

Place of Purchase® 1. Department Store, 2, Discount Store, 3, Specialty Store, 4. Agricultural Cooperative Store, 5. Supermarket,
6. Door-to-door Selling, 7. Direct mail selling, 8. Retail market, 9. Pharmacy,
Buyer © 1. Self, 2. Parents/Siblings, 3. Spouse, 4. Sons or Daughters, 5. Others.
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30tH 8k 40E BQ1(40.7%, 46.4%)°] Bkem, 50tH 27} 7B B4 Jeigth o dae 2 #22
o 60th o] A wi-$-2H46.3%. 40.3%)9 T ol YA 2949 tal, dz= FEFE288) Ul
7t B Aoz vehdth £oE &£55F oA 3 713 HEE7 BoXE A UERY AEFO]
e UREy 25558 JAddA FE2/3A9 Bl ELTFE, 450 REFE FIAFE BT VE=
o] EA uehdedl, ot 151~2008Hd A wi¢ 7b v o2 JEhgth
2H36.9%) 7}, 2012500+ HehE E1(461%)°] 7t
Table 7. Degree of satisfaction for health food Mean

Gender Age Household Income (#10.000)
Male Female| 20s 30s 40's 50 60< | <100 1(1)2(; 1;3)(; Zgéo‘ 22(1)(; 301< | Total
t-value F-value F-value
341 333 | 334 326 354 349 324 ] 331 335 326 336 349 347
Effectiveness 337
1.142 2.495* 1.088
Level of 300 28 | 306 289 298 287 265 | 289 28 275 284 317 315
quality 1564 3510%* -, 2.93
317 314 {328 307 29 315 311|318 309 313 307 327 323
Safety 3.15
0.397 2.390* 0.806
Correct 294 306 | 306 293 290 300 306 [ 291 318 279 28 322 307
labelling 1531 0,810 A 3.00

* p<0.05, ** p<0.01, *** p<0.001.
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