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Abstract

Competition is increasing in telecommunication service market.

Effective customer retention strategies are based on a clear understanding of customer
defection. Data mining offers service providers great opportunities to get closer to
customer.

In this paper, we propose an efficient data mining algorithm using neural network.

Especially Analysis of CRM Using Neural Networks in Telecommunication service
Market and a practical application of neural network is described telco, churn
management

This paper builds model of customer defection management and analyzes customer

defection with data mining
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