B OAB® R I e
F6% #3W, 2001 9. 2001-6-3-4-6

QIR MASAHAANZOIAY 7HAZ Yo Het HFH e+

o &

An Empirical Study on the Price Competition
in Electronic Commerce

Jun-Yub, Lee”

2 o

21471 AzPAY Ao duEsHe dAd ZAste] BEd AdEdles AAHEE Open
Network At2le] zldeg Awel okdg wWx gtk oA <lefule] HAN Mze dejuizl Ad=z
Rl wel 22l Ade] 5o di olsle o BasiAn e Aot e & ATl
T UEYle]l §Foz g AAAN AlelMel AR e 71E AFE nEsta, 7HAAA
g A5 248 B FF AFHAAE At ok

Abstract

Electronic Commerce are facing on social upheavals by a rapidly advanced Open
Network such as Internet. and the crest of a digital boom in the economic side for the
21th century. As the Internet develops into a robust delivery channel for commerce, it
will be important to understand the characteristics of on-line markets. This paper
addresses price competition in Internet Electronic Commerce by reviewing current
academic research, discussing the implications of price competition, and proposing areas

for future study.
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