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De51gn and Implementatlon of a Personallzed
e-Mall with Association Rules based on View
History of Excellent Customers

Kyeong-Ja Jeong** - Jeong-Hye Han*

ABSTRACT -

Since the number of e-malls is increased by the rapidly progress of internet, most e-malls are trying
to increase customers’ interests by providing personalized services. To provide this service for CRM,
the e-mall must use the personalized rules calculated from customer transaction database.

The more filtered transaction data are, the more the e-mall services efficiently and
exactly to customer’s need. The filtered transaction database is necessary to obtain the
good personalized rules. In this paper we propose and develope a personalized e-mall with
association rules based on view history of excellent customers who have good transaction
data. Association rules based on view history of excellent customers reduce the access time
and computing costs. The e-mall with them can provide personalized services more
efficiently and exactly. ‘
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