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A Study on the Relationship between the Use Behaviors,
Demographics, and Restaurant Selection Attributes
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Abstract

The objective of this study is to identify the attribute factors for fast food selection according to their
characteristics of the use behaviors and demographics. The results of these findings suggest the attribute factors
for selection were classified into ten : physical service, cleanliness/promptness, human service, convenience/
promotion, accessibility, menu variety, food quality, service for child and parking, added service, and comfortness.
“Cleanliness” and “good taste” were considered as determining factors in selecting a fast food restaurant.
According to the consumer’s use behaviors and demographics, attribute factors for fast food selection were
significantly different. Therefore, the marketers and managers on the fast food industry should develop their
own appropriate marketing strategies and implement effective targeting, positioning, and promotional strategies.
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Table 1. General characteristics of the subjects

DL

Variables Number (%) Variables Number (%)
A £ <5 141(40.6)
Gender Male 156(44.7) e e 5~10 135(339)
Female 193(55.3) oF oMY HIE - 10-15 47(135)
> 15 24( 6.9)
19~24 161(46.1) walking 84(24.1)
25~30 131(37.5) driving 97(27.8)
Age 31~36 39(11.2) Means of taxi 5( 1.4)
g 37~42 11( 3.2) transportation  bus 101(28.9)
43~48 5( 1.4) subway 55(15.8)
> 49 2( 0.6) the others 7( 2.0)
student 157(45.0)
~ official 46(13.2) .
. . Lotteria 94(27.6)
public official 25( 7.2) McDonald 189(55.4)
profession 66(18.9)
. : Frequency of KFC 31( 9.1)
Occupation service 16( 4.6) .
. using Popeyes 12( 3.5)
engineer 11( 3.2) -
Burger King's 13( 3.8)
self-employed 2( 0.6) the others % 0.6)
house wife 3( 0.9 ’
the others 23( 6.6)
single 283(81.3) Iriend R
Marital Status married no child 24( 6.9) Companion ] ’
ed with child 41(11.8) family 58(16.7)
married wWiih chi ) colleague 28( 8.0)
family, friend 98(28.2)
Average monthly <50,000 59U7.1) newspaper, TV 81(23.3)
. 50,000~ 100,000 120(34.7) . ) .
eating—out Information experience of using 123(35.4)
100,000~ 150,000 97(28.0) .
expenses(won) > 150.000 70(20.2) internet 7( 2.0
= ’ sign board 28( 8.1)
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Table 2. Factor analysis for fast food selection attributes

factor 1  factor 2 factor 3 factor 4 factor 5

. Physical Cleanliness  Human Conve Accessibil Commu Cronbach’s Composite
Variables A . - - . e
service Prompt service -nience -ity -nality o reliability
-ness Promotion
Interior design & color 0.79 0.7637 0.8857
Fumiture arrangement 0.79 0.7394 0.8844
Music 0.77 0.7103 0.8849
Dining area size 0.71 0.6542 0.8854 0.8879
Atmosphere 0.67 0.6672 0.8861 ’
Store appearance 0.66 0.6010 0.8863
Cleanliness of utensils 0.85 0.7815 0.8865
Indoor cleanliness 0.85 0.7831 0.8368
Restroom cleanliness 0.77 0.6950 0.8859
Freshness of food material 0.73 0.6522 0.8863 0.8495
Promptness of service 0.54 0.4246 0.8868
Staff uniform 0.82 0.7785 0.8867
Food information by staff 0.80 0.7658 0.8848 0.7035
Ease of complaint 0.70 0.6657 0.8871 ’
Staff friendliness 0.65 0.6158 0.8858
Special event 0.76 0.6420 0.8886
Attractiveness of ads 0.73 0.6707 0.8854
Reputation 0.72 0.6012 0.8388
Number of the store 0.66 0.6605 0.8864 0.7634
Business hours 0.40 0.5155 0.8871
Distance from home 0.78 0.6970 0.8878
Store location 071 0.6844 0.8859
Easy access 0.71 0.6914 0.8861 07330
Panoramic view 0.61 0.5495 0.8876 ’
Eigen value 8.5284 4.0886 2.3925 2.0774 1.9109
% of Variance explained 21.87 10.48 6.13 5.33 490
Cumulative 21.87 32.35 38.49 43.81 4871
factor 6 factor 7 factor 8 factor 9  factorl0
Variables Menu Food Child, Added Comfort ~ Commu  Cronbach’s Composite
variety quality Parking service -ness —nality a reliability
service
Promotional programs 0.75 0.7043 0.8882
Korean style menu 0.72 0.6350 0.8887
Variety of menu 0.67 0.63%0 0.8871 0.7719
Nutritional value of food 0.64 0.5204 0.8879
Food price 0.84 0.7560 0.8892
Portion size 0.82 0.7387 0.8889 07828
Taste of food 0.75 0.6631 0.8891 ’
Facilities & menu for children 0.75 0.6222 0.8925
Parking convenience 0.74 0.6847 0.8933 0.7140
Drive-in service 0.70 0.6052 0.8912 ’
Delivery, take-out service 0.78 0.6986 0.8878
Linkage service 0.73 0.6275 0.8878 0.7035
VIP card, coupon 0.71 0.6289 0.8880
Crowding 0.79 0.6910 0.8893 06773
Comfort of seat 0.77 0.6858 0.8386 ’
Eigen value 1.7248 1.5708 1.3914 1.1562 1.0684
% of Variance explained 4.42 4.03 3.57 2.96 2.74

Cumulative 53.13 57.16 60.73 63.69 66.43
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Table 3. Differences of selection attributes by average month-
ly eating-out expenses

Average monthly eating—out

Fast food selection expenses (won)

attributes 50,000~ 100,001~
<0000 50000 150,000 = 190000

Phisical service 406 . 414 4.14* 4.20°
Cleanliness, 4.09° 3.92° 3.86° 3.66°

promptness
Human service 3.26° 3.39° 347 3.2
Convenience 4.08° 3.86° 3.8%° 3.60°
Accessibility 3.99° 373 3.80° 3.46
Menu variety 4930 402° 3.87% 3.80°
Food quality 3.45% 368° 3.88° 361°
Service for child 2.73° 298 3.25° 3.59°
Added service 3.80° 353° 3.34° 3.9
Comfortness 3.78° 3.80° 4.00° 4.00°

YSuperscripts with different alphabets in same row are signif-
icantly different at p<0.01 by Duncan’s multiple range test.

Table 4. Differences of selection attributes by average month-
ly frequency of using

TR

Table 5. Differences of selection attributes by companion

Fast food Companion

selection attributes Friend Lover Family Colleague
Physical service 4.14% 4117 413 424°
Cleanliness, 4.06° 3.85° 336° 368

promptness

Human service 3.39% 3.45° 3.24° 3.24%
Convenience 4.01° 3.74° 3.28% 3.75°
Accessibility 363 372° 361°  3.49°
Menu variety 409° 3.98° 364 375
Food quality 373° 3.90° 3290 381°
Service for child 293° 3.04° 3.84°  3.49°
Added service 358" 3.65° 297 322°
Comfortness 3.8 3.77° 3870 423

YSuperseripts with different alphabets in same row are sig-
nificantly different at p<0.01 by Duncan’s multiple range test.

LAY ‘Thefgh vl i, ‘o@e] Y FRpA B, HrEA Y]
1261 f-2]8F 2] (p<0.01)7} Hebtth Table
6). 2 A7H4-g o] 43HE SHASL el™o] L Fabau)
2, el A E FRA A2, HA T HETREE o

,/_'17, ‘DHZOI-O]

Fast food Average monthly frequency of using L3 SHAES AR AEA, 014 R A, ek
selection attributes <5 5~10 11~15 =15 o5, Robul e el R EE EA Q143ka ol sk
glysifal service gggan ggz gg(z)a 332: AEz} Bggke] Holrta gle & AR A HArEFe =
eanliness, 77 . 82° . . .
promptness 9] 227 e R o} mefolHQl Mulak A7HE B A
st ¢ - S A N R
X 08 . 8 =N 1 o L.o}l o] 8 [ =) T
Accessibility 357 3.73% 3.48% 3.76? & ATel e SukAgsl ol A st ol ,E} Jereiet
Menu variety 3.94° 308 3.92° 4.95° E (A AEAY, LAY A ‘ohefdl Hl, ‘o] 8- 2
Food quality 37t 34 356° 3467 Ae 28 A o7l AL 4 5 Ut ofH HAEFEA
Service for child 3.28° 3.02° 3.23° 2.85° - N = . o
Added service 332  350° 351° 389" o] EX| el A AFE LAES ZFI vk WEde F
Comfortness 3.93° 3.95° 3.68° 3.79° aA=o 2 o thekald 4 9lom, mAL AUy §5
1)S.uperscript.s with different alphabets in same row are sig- 3 5 gl Aolglzm AEHT}
nificantly different at p<0.01 by Duncan’s multiple range test.
OITEAX EAMo| ME YAEEE MEiEM X0|
Avk 2312 7b0] #us At meto] Bl Au) vt 7}#6}_ Aol B & A AEFE ANEA Zo] i HLEFE &
Vol FQEE T 47@}5;—4 EHH;}— LR Ee A H)zLe) QA FEAA EAe wet HAEFE AdgSA =
o] Hatgts) vt Eatw 2 =A A8t 9) Rk atolz} QlE Ao 2 Vel &, 8 %ZH AT+FAH 54
FEHA GE HAEFC xie_qsz}g zto] : A EH o w} o me} JArEFe dul&A FowF ch2A A} Q)
2 A2EFE A Holofle HAAF AL, o] vhE Aotk Aol whE ALEFE ARG of Aol A
Table 6. Differences of selection attributes by means of transportation
. . Means of transportation
Fast food sel
ast food selection attributes Walking Driving Taxi Bus Subway The others
Physical service 4152 4.15° 417 411 4.20° 3.83°
Cleanliness, promptness 3.90° 3.65° 337 405 398 407°
Human service 3.3 3.38° 3.48° 3.38% 3.36° 3.17°
Convenience 3.89° 3.58° 3.45 3.97° 3.94° 3.93°
Accessibility 37 359 353 362 3.60° 3.48°
Menu variety 407 3.76 3.40° 411° 4.02° 3.90°
Food quality 3.63° 3.75° 3.65° 3.70° 3.60° 4.00°
Service for child 3.02° 3.70° 4.00° 2.86° 277 2.90°
Added service 356" 3.07° 3.35° 3.76° 3.45° 3.39°
Comfortness 3.71 416" 4.00* 3.75% 3.92° 4217

1)Superscripts with different alphabets in same row are significantly different at p<0.01 by Duncan’s multiple range test.
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7V AHEA A AN A& 5 oloh A2 A4 A el 2 g A A A ol & A A A
& 7% Gilleran(31)2 FAd o] ARt A Fo] z, I v HE B2 A wi E2gd Z B8 3 S g}
A48 w0l SIS AN 357t S et st Aol @2 sfAEFE AdEA Fo] : A B
Al 2ol 5 Alw o] ‘AHA T ALA, o]l &
Table 7. Differer.lces of selection attributes by gender A o)A ‘Thekat vli, ‘BrpAul At 2L ES =
Fajttt rfobcl)l(ée selectlon — Gender = 1 QlAlshe 31, AR 2) 0“ 243 cUREL 293 B
: — " e AR, EFEY A4 FLTA e F53f
Physical service 4.04%0.72 422+057 Lsl o e
Cleanliness, promptness’™  3.69+0.75 4.03+0.60 A Ao, b Ad 57w AT Aol 7k et
Human service 3224071 347£0.70 b=l o] FREL- ‘olgle] Y —;—Z]-/H vl 2~o did) £
Convenience” 358£0.75 4.03£0.59 L 1= 100 ob 2 o o} ol ] Ehol %)
Accessibility” 357+0.84 3.68+0.70 SHA AL SlE-& o Sl v Table 9). o1 4 &hal
Menu variety” 3.91+0.74 403+0.62 ulol| wa} Sl Eo] wo] o] &5+ ?ﬂrﬂ—zrﬁ FA 7 el 1A
Food quality 3.55%0.86 3.79%0.75 g o)A S JAsEw, ookt Wl g B ain) e 3ok
Service for child” 3.24%1.00 3.05+0.77 . . s
Added service 333+0.78 356068 & Aoled, Al SA 9] RS gl S Ak R 4]
Comfortness 3.89+0.78 390+0.70 Ak, AL S 5ol Fuof & AolH, F7} +H
*Significance at p<0.05, **Significance at p<0.01. 2] mjAbe o] o) & Y& Au] Aot FAE7FE H o F o}
Table 8. Differences of selection attributes by age
. . Age (years)
Fast food selection attributes 19—24 25~30 31-36 37~ 42 43~48 >49
Physical service 408" 4.23° 4.02* 447 4.00° 4.30°
Cleanliness, promptness 417 379 3.60° 2.48" 2.70° 2.25°%
Human service 3.26" 3.60° 3.14° 3.05° 2.64° 258"
Convenience 4.11° 3.80° 3.40° 268" 2.15° 2.95%
Accessibility 358" 3.75 3.56° 358" 2.73 3.50°
Menu variety 418° 387° 360° 3.84° 3.40° 333
Food quality 3.45° 429° 3.41° 2.48° 2.50° 2.95°
Service for child 271 3.208 4.08° 454 3.87° 467°
Added service 3.86° 3.23° 297 277 2.15% 2.38°
Comfortness 378 3.96¢ 459° 3.27° 3.00° 2.25°

USuperscripts with different alphabets in same row are significantly different at p<0.01 by Duncan’s multiple range test.

Table 9. Differences of selection attributes by occupation

Fast food Occupation
selection attributes  Student  Official  lpdc  Profer o e Engineer  ci - House The
offi. ssion employed wife others
Physical service 41929 408 4.22° 414° 4.25° 405 4.30° 453 426
Cleanliness, promptness 4.14° 367" 3.77° 3.70° 374" 364° 350° 2.89° 357°
Human service 3.30° 3.85° 3.28° 3.34° 3.24° 2.81° 3.20° 3.05° 3.29°
Convenience 4.05° 3.64° 3.46° 3.70° 359° 3.66° 3.50° 3.8%° 378
Accessibility 3.62° 3.76° 373" 353° 358° 3.33 2.83° 378" 3.78"
Menu variety 4.30° 3.68" 373" 3.81° 3.60° 4.12° 3.33° 367° 333
Food quality 357 3.78° 3.96° 377 3.70° 3.43° 3.63° 3.33° 3.89°
Service for child 2.79° 343° 3.59° 3.46° 3.25° 3.06° 317 411° 3.29°
Added service 3.78° 3.33° 3.21° 3.06" 3.22° 3.27° 2.88° 2.92* 3.25°
Comfortness 3.71° 4.04° 4.00° 421° 3.69° 3.95° 3.75" 3.33° 4.00°

YSuperscripts with different alphabets in same row are significantly different at p<0.01 by Duncan’s multiple range test.
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Table 10. Differences of selection attributes by marital
status

Marital Status

Fast food Married Married
. . . e arrie
selection attributes Single no child  with child
Physical service 414 4.16° 418
Cleanliness, 4.01° 359 3.18%
promptness
Human service 3.39° 3.37° 3.15°
Convenience 3.96° 353" 3.11°
Accessibility 363° 3.64° 3.63°
Menu variety 4.06° 351° 367
Food quality 3.74° 382° 3.20°
Service for child 2.96° 364 407
Added service 359 2.97° 287
Comfortness 3.89° 417° 379

USyuperscripts with different alphabets in same row are sig-
nificantly different at p<0.01 by Duncan’s multiple range test.
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