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Abstract

The purpose of this study is finding a solution to increase the consumption of Korean cookies by investigating
and analyzing the actual consumption patterns, suggestions for improvement and preferences for Korean cookies. The
data for this study was collected from 358 housewives living in Daegu province. Results show that 77.4% of
housewives in this locale eat Korean cookies on a special day such as memorial service day of ancestors, festive day
or party. The frequency of having Korean cookies were significantly different due to the income (p<.05); the higher
the income, the more often people had Korean cookies. They usually purchase Korean cookies on the market rather
than making them by themselves. The percentile of housewives who have never made Korean cookies before was
up to 51.7%. Only the housewives over fifty had some experience making the Korean cookies. The number of
people who learned the method for making Korean cookies from their family elders increased according to their age.
The reasons why they buy Korean cookies on the market are as follows: the most frequent answer (45.5%) was the
price. 34.5% of the respondents did not know how to make them. 32.1% replied that the process is too complex and
troublesome. The most frequent requests for the market was expanding the diversity and improving the quality. In
response to why they want the Korean cookies to be inherited, 68.8% of respondents answered that it is traditional
culture. 4.01% of respondents replied that 'ssalyeatgangung' is their favorite Korean cookie. 3.90% of them like
'sanja’ the best and 3.91% of the housewives preferred yakwa to other Korean cookies. This study shows that the
most preferred Korean cookies are yeatganjung, yakwa and sanja

Key words : Korean cookiees, housewives, consumption patterns, preferences.

B FE FALR0 g2 35 Ydel 9§
I.M & EAlz@EmEmds o $49 AAAZEIRE
#) 55 WAz 3o A, neiAle] nxz @

£ d3E 20029 dRAAF 2 g me|dpule) ol ATz s3d AL



Vol. 12, No. 4(2002)

g3t en, a3/ ES), 57 (BaHEm),
ESNNLBEMS AR & 4F BAIT),
Fol(iE®) B Ad wet 7] da Sl o
AHoz IME EFFE I nhe SES0]
. @3 feuz dEodn ey HEo
3 2 fE R E ZtEE AT 3,
o, 4%, F, A72%, #438 5& 58 8
AE FAZ ol2e BEE 22Utk ¥ e oy
B FEE #YE BrA wEQtin st zale
1= F. @d3ke o A xe] wgel AAT
el FA9 7178 wEdle 7] Fel AAAY H7|
T T8, JFRARE Bolu Ao whEsie
2ol dlobdl i, o3l FHo} e Fof A7
g B ze F3, LS abob e 23 FY,
Hd-g JEHM e Ags AU zEN g=s
43, aea ARFY F4& S 23l vt
2l BE A Fo el Aok FEIE, AAF
& FARE dtx ord & 2F, 71E 55 A
g3te] TE e zAueg NG ol
gA o) & APsHa, T BALS vEs] J)
Ao} ZFelelE AT AN IAYT Aol W=
Al AAsojol & B4R R B, ® G
g FHOE 3 AFE HY 7158 eEE v
$ zbgg oA wFaTy. ol o] o
4, 71524, AP 4oz gAY AEIY=
19003 thof] ol2] Aol FSlsjo] Fuzl L Z4F
FAE] Az AlBHAA 2HEH3] AlzHn dA
2 625 A T AXNAAM AAAG ol F& A
g A=z ofA o me} FHE HEF 7154
Fold A& 44E 47t A FY. 2}
1980, T, 1990t o] 3 Ak AAjAbgo] FolA W
A Aol /5 FA Ha o8 Eolo] lojM A
A Aol #AE 7] oA HAow, 4PE Fol
T d 9 ofol Fdd] AES4 e g HAo
kA7l AlFde 713g4, dEgdez )
234 29 AN AR H|Fo| AXn
et a2y e5d FHE e x| o) &dte
ko] FHE YA Edla HE 7)3E §45
o} ek AzEHF o] AYchs dAE A4

Gatoll uigt FRES o] &Y R VTE TA 281

I A EelA st we zWHE ddte F
FEol 7HgoM Y el AzxE At ¥a 719
Ao Agae] AYAE dF o] vt sl E
& deiEste] i AgFH e Wste A A4
Zex B2 AsE 7HAg B3N 44 38+ 2
€ &4z A4HC Qo dFe 715oA b
A 2983 1 olFukA A The TR B
of AfE HESAY A Y FHE 4E7
$eEn sk A 509 a7 o g
F2 FAoG M3 e 94, Zal, A, F3t §
3 2 FapAel ol &Hn e Aoz zAtd Wt
g Zo] difEo] JHSHo R o]gHn T
= 5 AUtk o]} Zo] HAA f2l9 NEEHL
o) ezt o] b= AP Ye 3l
= & & Ik 23y SPdiMe @3] Az 4
olg°] AHA zta Sl tF9 ZlEAM EolA
7k glev HESAQ dag A, A &
te A7 3FAez ded A 2 A=
FRE A F e 71FE Yok & ez A
€ B A,

Fate] AgzAdTEE A, o 5 47
7k 9o £ dtdde A5EHd aE v
A4 Hot de o]8¥ + U=F 3] st

PN 448E Y B9stn gt FPEg
=2 ZAlE

oo M, ajo

of AEgatel H1is WekE mAstey A8t ¥
I FHE As -2 A g HE Felsty

el Hgd 23] He Ag2 AH8stazt o

1. ZAICHA o 2f2h

T Aol AFshe FHES AR Fafd
W o] 8AH % VSRS ZAIA LD, 2AIZE
2 2001d 99 74HE 99 28UZR] S@A 7144
o2 AAEG A 4005 wiFso] 38025 3
TR o] F o] FAF} HEAE A
35888 BAAM o] &)



ZAE K MER T
HEE FYs7] fsle] 71E9] B3z Agd
Fasle JERE gl Agsidien, B
AHE-8E7] Aol du]ZANE 3§ Wjgol
olFAt olalaly] FE B B FAHs AL S
AT dEAe P gubAel AR 783, 3
of g o] gAlE=AL 1023, 247FA) gajol) g
715E ZAIZ o]FojFth

gt i3t 71Z 5 53 Liket AL E o] 83}
FHstgon, ‘wie Fola) 53, ‘Fold 43,
‘BEoltt 34, ‘dojdct 24, ‘wi¢ ol 13
o Hstetd Z2te] Bags v

3 =22 gy

2 Ao 39 22 & SPSSWIN 9.0 program
< o)&dtd Wx, HF, HEEE PN WEs}
o] AE& AN S HAE LY, oo e A3
o] FFate] AEE s BAHEA S st A
$3%22 Duncan® ©EH 4 F(multiple range
test) 2 ©]-§3tch

o A% o 18

1. ZAL CHAERtel uba] ALgt

ZAL tdzte] dubAEQl AR Table 13} Zow,
30t F%-9] ulgo] 433%=2 7MY ®ol EEdHn
I theo 2% 40, 50u), 200) &0 eyl 2
Te 408%7F Enx fgon sEYms JEne
24z} 17.3, 15.6%{ k. e 2T 0|3} 42.1%, oA
ol 57.9%E i w2 Y £EL By &Y
He Hrigo] 87.7%2 HEE A ST

Hig £98 Uiy 39.1% SR =7} 31.2
%E ZAEAT. ASL 1019¢ ~2007110] 41.2%
2 7b3 #skon 20191 ~3009 ) 29.9% A=Y
. FEE ddozg 3 HEFAY F$ gukhos
T AYFHY v go] £3}d B dTaEe Ao
€ d2A AYFE- AdFR9 vlge) 47 50%
2 Yyt

HobAlo} Rk iEHEE

Table 1. General characteristics of subjucts

Variable Group N()
<20~29 43(12.0)
30~39 155(43.3)
Age(years) 40~49 91(25.4)
50> 69(19.3)
Buddhism 146(40.8)
Reli Christianity 56(15.6)
igion Catholicism 62(17.3)
Other 94(26.3)
under High school  151(42.2)
School career over University 207(57.8)
Tyocs of fami Nuclear 31487.7)
ypes ot family Extended 44(123)
First 139(38.8)
Ranking of daughter in-law Second 112(31.3)
Others 107(29.9)
>100 48(13.4)
. 101 ~200 14741.1)
Monthly - income(#10.000) .\ 0 107(29.9)
301< 56(15.6)
. Yes 178(50.0)
Occupation No 179(50.0)
Total 358(100.0)
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Table 2. Eating frequency of Korean cookie

ol o

F¥E9 ol gud % 75E 24 283

N(%)

Religion

Monthly  income(¥#10.000)

Eating frequency Total

Buddhism  Christianity ~ Catholicism  Others =100

101~200 201~300 30I1<

0( 0.0.)

1 time/week 1003) 0 00) 1( 1.8) 1( 0.0) 0( 0.0)  0(00)  0(00) 1( 1.8)
1~2 times/month  32( 89) 12(82)  1( 18) 475y 13(138)  4(83) 13(88) 7(66) 9HI58)
1 time/2~3month  48(134)  34(233)  7(123) 10(13.0) 775 4(83) 18(122) 15(142) 12Q2L.1)
Sacrifice day,
Banquet day, 277(774)  100(68.5)  48(84.2)  4WT9.5)  THT8T) 40(83.3) 116(79.0) 84(79.3) 35(61.4)
Festival day etc

X = 19.648* r=1N7m™
*p<.05.
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Table 3. Prepare method of Korean cookie ‘ N(%)
Monthly income(¥#10.000) Age
Prepare method Total
2100 101-~200 201~300 30i1< 20~29  30~39  40~49 50<
Purchasing in market 259(72.3) 36(77)  116(79.0) 77(22.0)  30(52.4) 33(76.7) 122(78.7) 64(70.3) 41(59.4)
Home making 12(34) 0(00) 3020 437 588 000 532 (L) 687
Take gift 87(24.3) 11(234) 28(19.0) 26(22 ) 22(386) 10(23.3) 28(18.1) 26(283) 22(31.9)
x® =18.711* x° =18.662*

*P<.05.
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Table 4. Acquirement route of cooking method N(%)
Acquirement Age Occupation
route of Total
cooking method 20~29 30~39 40~49 50< Yes No
No experience 185 (51.7) 26(60.7) 89(59 ) 54(59.5) 25(34.6) 102(574 ) 107(59.8 )
Elder 118 (33.0) 12(27.7) 46(30.4) 30(32.9) 31(43.3) 57(31.9 ) 49273 )
Schoot 10 (2.8) 2( 4.6) 2( 1.3) I( 1.1) 2 2.8) 4( 2.24) 3( 1.67)
Mass communication 9 25 0( 0.0) 3(20) 2(22) 2( 2.8) 1( 0.56) 5( 2.78)
Institute 13 (3.6) 1( 2.3) 4( 2.6) 0 0.0) 6( 8.3) 2( 1.12) X 5.01)
Cook book 10 (2.8) 1( 2.3) 4( 2.6) 3(33) 0( 0.0) 8( 4.48) 0 00)
Others 13 (3.6) 1 23) 3( 20 1( 1.1) 6( 8.3) 4 2.24) 6 3.34)
358(100.0) x© =29.515* 24=16.408
*p<.05.
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Table 5. The reason for purchase of marketing product and unsatisfactory thing in case pruchase of Korean cookie N(%)
Reason for purchase of marketing product Unsatisfactory thing in case of purchase

Do not know how to make method 123(34.4) Expensive 161(45.5)
Laborious to cooking method 115(32.1) Taste bad 58(16.3)
Small quantity need 71(19.8) Large quantity 100(28.7)
No time for make method 29( 8.1) Shapeless 17( 4.8)
Others 20( 5.6) Others 22( A7)

Total 358(100.0) Total 358(100.0)
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Age School career

Improvement measures

Under high Over

T ~29 30~39 40~49 50< .
maketing product otal 20 school unversity
Diversification of product 101(28.6) 12(26.7) 47(30.3) 31(34.5) 11(16.1) 32(21.0) 70(34.0)
Improvement in quality 90(25.1) 14(31.1) 31(20.0) 22(24.4) 25(36.8) 39(25.7) 50(24.3)
Hygienic distribution channel 76(21.2) 1431.1) 22(14.2) 21(23.3) 19(27.9) 37(24.3) 39(18.9)
Indicate the date of manufacture  32( 8.9) 2( 44) 15( 9.7) 8( 8.9) 22( 44) 22( 4.4) 12( 5.8)
Produce of according to 58(16.2) 3( 6.7) 40(25.8) 8( 8.9) 7(10.3) 22(14.6) 35(17.0)
x° =37.786** x° =18.082**

**p< 01
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Table 7. The reasons for the inheritance

o

Hotrol mEERERS

and leading place to practice of the Korean cookie

Reasons for the inheritance N(%) Leading place to practice N(%)

Culture of food life 220(68.7) Home education 109(30.5)
Suitability taste of Korean 58(18.1) School education 59(16.5)
Good taste 21( 6.6) Public information through mass communication 149(41.5)
Low price 0 0.0) Enterprise of confectionery company 35(10.9)
Good nutrition 21( 6.6) Others 2( 0.6)
Total 320(100.0) Total 358(100.0)
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Fig. 1. Preference of Korean coolies.
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