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Abstract

The Effect of Consumer Involvement on the
Clothing Product Performance Recognized
by Consumer

Ji-Young, Kim*

Consumer involvement is one of the most important concepts in
target marketing. Marketing managers seeking repeat business and a
long term relationship with their consumers must understand the
process underlying product evaluation. Therefore, the objective of
this study was to find out the relationships between consumer
involvement and product performance.

Judgement sampling method through survey was utilized to collect
the data and the subjects were 614 university students. Factor
analysis, reliability test, and regression were used to analyze the
data.

The research results showed that there were three dimensions of
product performance, so called, ‘aesthetic’, ‘utilitarian’, and ‘socio-
interactive’. Consumer involvement was positively related to all
dimensions of product performance. Understanding of the
relationship between consumer involvement and product performance
would contribute to build useful marketing strategies,
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