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Theory of Comparison Value and
Online Comparison Challenge Advertising

Jae Won Lee® - Jae Kyu Lee**

i Abstract B

Comparison challenge approach is proposed as a form of challenger-activated, just-in-time Internet adverti-
sing. To develop a framework for a comparison challenge, we propose a theory of comparison value. A compari-
son is regarded valuable if a comparison opportunity is available and if the comparison is relevant and infor-
mative, has an appropriate level of detail, and is advantageous and trustworthy. Based on this theory, the Com-
pareMe and CompareThem strategies are devised, and comparable objects are classified in terms of price and
performance dominance as well as the scope of proximity. The idea is demonstrated with a comparison of PCs
from five leading manufacturers.

To assist in the planning of the comparison challenge, a mathematical programming model was formulated to
maximize the value of comparison under the constraints of the comparison opportunity and budget. The model is
applied to eight scenarios in terms of the range of comparing objects. The models under various Scenarios are
tested and contrasted with the real-world example of PCs. We found the ad effect of comparison challenge to
be substantially better than banners (4.75 times) and similarity-based comparisons (2.77 times), providing cus-
tomers with better performance and reduced prices.

Keyword : Comparison Shopping, Comparison Challenge, Internet Advertising, Electronic
Commerce
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Manufacturer Gateway
Model 700X1,
Price $1,599.00
CPU Pentium 4 2.0Ghz
Memory(RAM) 256MB SDRAM
Hard Disk Drive(HDD) 80GB UATA 100
Monitor 17" CRT
CD/DVD ROM Drive 48X CDROM
Video Adapter 16MB nvidia tat2 vanta 4X AGP
Sound Adapter Integrated SB Pro 16 Compatible
Network Adapter 56K Telephony Model, 10/100 PCI
Bundled Software work suite 2002, word, encarta
Operating System Windows XP Professional
Limited Warranty and Supprot 3 years
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[ Best price order | [ Maker order | [ Associated mall order |

Praduct Name Maker Model Associated Mall Best price
DELL Dimension 8200 Dell 6V945-D82RL1 Dell Online $1,899.00
EVO D300V MCT P4/1600 Compaq A29AT76R Compaq athome $735.95
Favillion 7800 HP 29GX 1898 HP Online §1.998.00
Gateway 700XL Gateway 700z Gateway Online  $1,599.00
DPresario 5430US Compaq  5430us Compaq athome ~ $1,64220
IBM Netvista A41 Series IBM 241 IBM Online $2,179.00
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