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Abstract

This study was carried out in the purpose of proposing internet marketing strategy which can make
conversion rate higher through analysis of internet shopping behavior types. This study was executed in
two stages; qualitative study, quantitative study. In the qualitative study, internet shopping behavior types
were investigated through the In-depth interview and direct observation, and then in the quantitative study,
differences of internet shopping behavior types according to consumer characteristics, product properties
and shopping-mall types were examined. For qualitative study, 30 samples by focus sampling were
inquired and for quantitative study, 334 data were collected through web survey. The results of this study
are as follows: First, 7 Internet shopping behavior types of apparel were found through the qualitative
study: cautious purchase by price comparison, searching purchase, special low price purchase, impulse
purchase, prepurchase deliberation, information accumulation, recreation-oriented. Second, in relation to
consumer characteristics, consumers that have many internet purchase experiences showed goal-directed
behavior more and female did more special low price purchase behavior and impulse purchase behavior
than male. Third, according to product properties, high price product led more cautious purchase by price
comparison & prepurchase deliberation behavior and fashionable product led more information-searching
behavior. In the case of low price and fashionable products, impulse purchase behaviors were showed
more. Forth, according to Internet shopping mall types, category killer shopping mall visitors showed
information search behavior, recreation-oriented behavior more.

Key words: internet shopping behavior types, internet consumer characteristics, product properties,
internet shopping-mall types; QB £33 F& {37, AeIW £0|2 B4, AE 54, IH
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