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ABSTRACT

This study is abeut internet marketing of family restaurant through marketing mix
and we found out the way which can make to activate by means of analysis of family
restaurant's homepage.

This study was done as following precedure.

First, we've compared between characteristic was based on contents distinctive quality
of family restaurant's homepage through the marketing mix. And in the next step, we've
compared and analysed homepage of family restaurant which was chosed by the internet
surfing. In the last, we evaluate strategy of marketing mix which is going well in the
each field of business and then research of the way can improve internet-marketing.

We draw the findings which is seperated by goods, price, promotion, distribution,
other service according to marketing constituents.

As a result of study, it is found that each company has given much more weight on
some part in internet marketing's field of activity. In general, they put an emphasis on
activity of goods-and promotion. On the other hands they don't consider prices and
delivery to be important compared with other parts. One of the most important things
about internet-marketing is that fast and exact feedback and community makes each
firm to be able to help to communicate with customer. It's like off-line-restaurant make
use of free-coupon and an anniversary service.

Key words : internet marketing, marketing mix, goods, price, promotion, distribution.
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