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Abstract

The purpose of this study was to examine Korean restaurant industry during 1979~2001, and to
review Korean restaurant industry related by statistics. Finally, to predict the Korean restaurant industry,
major restaurant industry was categorized into fast food restaurants, family restaurants, pizza
restaurants and ice cream restaurants. A contents analysis used to review Korea food industry yearly
statistics and monthly magazine “restaurant.” Korean food service industry yearly statistics have been

published since 1980, the magazine “Restaurant” has been published since 1985, but the statistics was
recorded from 1995.
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<Table 1> The sales volume of food away from home market

Unit : billion
Year | 1977 | 1979 | 1980 | 1981 | 1982 | 1983 | 1984 | 1985 | 1%6 | 1987 | 1988 | 1989 | 1990
salesvolume | 04 | 167 | 15 | 22 | 26 | 31 | 37 | 41 |4644| 51 | 82 | 85 | 1125
Growth rate 4175 | 11377 | 11579 | 118.18 | 11923 | 11935 | 110.81 | 11327 | 109.82 | 160.78 | 103.66 | 132.35
Year 1991 | 1992 | 1993 | 1994 | 1995 | 1996 | 1997 | ‘1998 | 1999 | 2000 | 2001 | 2002 | 2003
salesvolume | 125" | 146 | 155 | 17 18 | 2815 | 3023 | 28 30 | 336
Growthrate | 11111 | 116.8 | 106.16 | 109.68 | 105.88 | 15638 | 107.39 | 92.623 | 107.14 | 112
Sales volume
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<Fig. 1> The sales volume of food away from home market
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<Table 2> The sales volume of franchise market

Unit : miltion
T8 1990 1991 1992 1993 1994 - 1995 1996 197
FFfranchise | 2,500 4,000 5,000 5,500 6,000 5678 8,261 12,051
Growth rate 154 127 135 120 190 137 146
Hamburger 1,050 1,400 1,600 1,900 2,200 2,663 3,990 5920
Growth rate 133 114 119 116 121 150 148
Chicken 205 315 400 540 650 1232 1,688 2,457
Growth rate 154 127 135 120 190 137 146
Pizza 85 150 800 900 1,000 1325 1837 2,630
Growth rate 176 533 113 111 133 139 143
Dougnut 90 120 150 160 180
Growth rate 133 1 125 107 113
Noodle 450 700 i 900 1,000 1,200
Growth rate 156 129 111 120
And'so on 620 1315 | 1,150 1,000 700
Growth rate 212 87 87 70
Ice cream 620 1315 1,150 1,000 700 458 746 1,044
Growth rate 212 87 87 70 65 163 140
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<Fig. 2> The sales volume of franchise market
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<Table 3> The sales volume of 8 restaurants on Fast food market ) .
Unit : omllion
QA= 1990 {1991 | 1992 | 1993 | 1994 | 1995 | 1996 | 1997 | 1998 £1999.1:2000 | 2001 | 2002 | 2003
Lotteria 274 440 430 730 1100 | 1500 | 2300 | 2450 | 2900 | 3500 | 4700 | 5400 | 5400 | 5400
Mcdonald 28 70 120 190 260 410 700 930 1300 | 1900 | 2600 | 2860 | 2800 | 3000
Hardee’s 1 16 55 95 110 150 170 174 155 180 200 210 150 165
BurgerKing 4 56 70 65 95 203 329 416 | 4433 | 500 850 1100 | 930 930
Wendy’s 235 250 300 400 250 234

KFC 205 350 410 480 720 1087 | 1200 | 1300 | 1200 | 1400 | 1870 | 2233 | 2500 b?500
Popeyes 125 450 | 870.6 | 1042 | 1166 | 1400 | 1298 | 1301 | 1600
BBQ 350 | 1000 | 1100 | 1800 | 2200 | 2700 | 3100 | 4500
TOTAL 552 932 1320 | 1810 | 2585 | 3875 | 5749 |7374.6| 81403 | 10446 | 13820 | 15801 | 16181 | 18095
Growthrate 169 | 142 | 137 | 143 | 150 | 148 | 128 | 110 | 128 | 132 | 114 | 102 | 112
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<Fig. 3> The sales volume of 8 restaurants on Fast food market

<Table 4> The sales volume per unit on Fast food market .
} Unmnit : million

Company—Y¢2 | 1990 | 1991 | 1992 | 1993 | 1994 | 1995 | 1996 | 1997 | 1998 | 1999 | 2000 | 2001. | 2002 | 2003
Lotteria  |3.11364| 4.4898 |3.73913|4.93243|6.179785.769237.25552| 6.41361 | 7.07317|7.44681|7.58065] 7.2 |6.35294|6.35294
Mcdonald | 7 | 875 | 8 [791667|8.66667|8.54167/9.21053|8.08696|9.92366|10.8571| 12.381 {8.90966|7.75623|8.31025
Hardee’s 1 [5333331 55 |791667/647059|6.52174] 85 | 725 [6.73913(8.18182( 5 | 84 |[7.142867.85714
BurgerKing  |3.66667|3.73333|4.11765| 40625 |4.31818|7.51852| 8.225 | 8.4898 (9.04694(8.06452( 85 |9.73451] 10 | 10
Wendy’s 0 0 |546512(595238)7.69231|13.7931| 7.8125 | 9.75
KFC 5.125 |6.03448|6.307696.57534/847059| 10.87 {10.9091|10.2362(8.88889(9.21053| 9.35 [9.4618611.0619(10.5932
Popeyes 3.90625| 625 |7.44103|7.33803| 7.2875 |7.36842(7.01622(6.16588| 6.4
BBQ 175 |2.08333(1.46667|1.71429]1.62963|1.92857| 2.2963 |2.64706
TOTAL  |3.3253 |4.25571{4.981135.74603|6.96765|7.46628|6.63091| 5.5053 | 4.9636 | 4.9957 |5.09963|5.21485|4.097494.16168
Growth rate 128 | 117 | 115 | 121 | 107 | 89 | 8 | 8 | 101 | 102 | 102 | 79 | 102

1990 1992 1994 1996 1998 2000 2002
—&— |otteria —&— Mcdonald —#&— Hardee’s
- v - Burger king —O0— wendy's —e— KFC
—+— popeyes @ --=-- BBQ

<Fig. 4> The sales volume of unit on Fast food market
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<Table 5> The sales volume of 9 restaurant on Family restaurant market o
) Unit : maltion
Company Year| - 1992 1993 1995 | 1996 1997 1998 1999 | 2000 2001 2002 2003
» COoCOo’sS 1 134 330 410 390 250 285 350 250 320
TGI 46 250 340 362 340 . 388 510 750 850 1,000
SIZZ1ER 60 120 128 48 67 120 98 150 130
SKYLARK 53 101 150 162 | 215 | 275 | 35 | 3550 | 562
Tonyromas 5 40 65 54 75 105 140 144 170
Mache 24 73 8 110 180 430 670 73
Outback steakhouse 45 75 150 350 590 1,000
VIP’S 40 38 75 125 420 400 630
Benniguns 176 196 286 408 550 760 830
Total - 180 698 1,035 1,384 1211 1576 | 2,223 3,338 4434 | 4447
Growth rate 388 148 134 88 130 141 150 133 100
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<Table 6> The sales volume per unit on Family restaurant market

Unit : million
Compary Year| 1992 | 1993 | 1995 | 1996 | 1997 | 1998 [ 1999 | 2000 | 2001 | 2002 | 2003
COCo’S 788 | 1000 | 1051 | 1114 | 781 919 | 1029 | 1000 | 10.00
TGI 2300 | 3571 | 3778 | 4525 | 3400 | 3233 | 31.88 | 3947 | 3696 | 33.33
SIZZ1 ER 3000 | 3000 | 3200 | 2400 | 3350 | 24.00 | 3267 | 3000 | 26.00
SKYLARK 1060 | 842 | 789 | 900 | 1194 | 1019 | 1591 | 1222 | 969
Tonyromas 450 | 1333 | 2167 | 1800 | 1875 | 21.00 | 2800 | 2057 | 24.29
Mache 2400 | 2433 | 3900 | 2750 | 2250 | 43.00 | 5154 ! 536
Outback steakhouse - 2250 | 2500 | 2500 | 2188 | 2360 | 3125
VIP'S 4000 | 1900 | 2500 | 2500 | 5250 | 2857 | 37.78
Benniguns 2033 | 3267 | 3178 | 4080 | 4583 | 4471 | 3952
Total 947 | 1453 | 1522 | 1730 | 1573 | 1833 | 19.16 | 27.82 | 2450 | 24.04
Growth rate 153 105 114 91 117 105 145 88 | 98
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<Fig. 6> The sales volume per unit on Family restaurant market
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<Table 7> The sales volume of Pizza market Usit  million
Comany Year| 1993 1995 1996 1997 1998 1999 2000 2001 2002 | 2003
pizza hut 460 880 1100 1350 1350 1700 2000 2500 3000 3500
pizza mall 45 110 200 320 350 . 400
domino pizza . 80 120 180 180 300 500 600 | 800 | 1000
mister pizza 75 130 130 130 92 103 120 | 98 100
pizza pazza 68 75 85 97 ‘
pizza piate 25 33 45 45 62 92 |
pizza mac F 35 52 37 56 60 80
Total 460 1105 1493 2008 2152 2626 3248 3220 3958 4680
Growth rate 240217 { 135.113 | 134494 | 107.171 | 122,026 | 123.686 | 99.1379 | 122919 | 118242
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<Fig. 7> The sales volume of Pizza market
<Table 2> The sales volume per unit on pizza market N
Unit : million
Comany Year| 1993 1995 | 1996 1997 1998 1999 | 2000 | 2001 2002 | 2003
pizza hut 7.797 9.263 9.167 9.854 9.247 10.692 10.050 10.000 10.000 10.000
pizza mall 3.000 4231 4.000 6.809 7.292 6.897
domino pizza 0.000 2.051 2.000 2.195 1915 2419 3.356 3.448 4.082 4348
mister pizza 3125 3.939 2.600 1.857 0.836 0.752 0.706 0.554 0.500
pizza pazza 0919 | 1442 | 1809 | 1565
pizza piate 5.000 4.125 5.000 5.000 6.200 7.667
pizza mac ' 3889 | 3714 | 2050 | 1333 3000 | 2667
Total 5476 6.208 6.045 4.886 4981 5.089 4929 5.421 5711 5778
Growth rate 113 97 81 102 102 97 110 105 101
12
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<Fig. 8> The sales volumes per unit on pizza market
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<Table 9> The sales volume & sales volume per unit on icecream market

siateA 323

Unit : millton
Year Sales volume Sales volume per unit
Company 1997 1998 1999 1997 1998 | 199
BaskinRobins 436 408 370 0.90 097 0.80
conieislant 50 30 35 0.20 0.38 0.22
Hangendartz 150 120 100 10.00 15.00 7.69
Natur ) 20 50 2.50 3.13
Dollomite 114 60 92 1.00 097 0.66
TCGY 24 26 20 0.36 0.40 0.29
Total - 774 664 667 0.93 1.03 0.78
Growth rate 86 101 112 75
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http:/ /www knto.org

http:/ /www. TGIF.co.kr
http:/ /www. Bennigans.co.kr
hittp:/ /www.cocos.cokr
http:/ /www sizzler.cokr

http:/ /www lotteria.co.kr

hitp:/ /www.pizzahut.co.kr
http:/ /www.domino.cokr
http:/ /www.misterpizza.co.kr
http:/ /www .skylark.co.kr

http:/ /www.mcdonald.cokr
http:/ /www .kfc.cokr

http:/ /www.bbg.co.kr

http:/ /www baskinrobbins.co.kr



