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ABSTRACT

The purpose of this paper is to examine the empirical analysis for charging factors and the evaluation
models of internet site. Thus this is to analyze the charging factors affecting the consumer satisfaction of
health information sites in the Intermet. Based on the covariance structural model applied to a customer
survey, this study shows that among the characteristics of the site, contents has the most significant effect on
charging factor and customer satisfaction, which in turn affects the consumer willingness to recommend the
site to others.
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Table. 3 Result of hypothesis 2

Coefficients Estimate t-value
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