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Abstract

Luxury fashion brand business is one of the most successful global businesses in these days. The luxury
fashion brands with strong brand power permeates through various regions of the world with high added value
and buying power. This stndy was conducted to determine the dimensions of the luxury fashion brand equity so
that the fashion marketers can develop strategies to increase their brand power. To find out the dimensions of the
luxury fashion brand equity, qualitative as well as quantitative research methods were employed. Qualitative
research was conducted by interviewing 12 consumers who were loyal to the luxury fashion brands. A total of
ten dimensions(uniqueness, sophistication, display, economical and utility value, overall pleasure, satisfaction,
reputation, trust, respect, social acceptance) were identified as a result of the literature review and the qualitative
analysis, and a questionnaire was developed based on them. The questionnaire was administered to 250 subjects
and the responses were analyzed by factor analysis to confirm the dimensions empirically. As a result of factor
analysis, 7 dimensions of fashion luxury brand equity are ‘chic and pleasure’, ‘trust’, ‘distinction’, ‘reputation’,
‘economical and utility value’, ‘social acceptance’, and ‘status’. First, ‘reputation’, ‘economical and utility value’
and ‘social acceptance’ are similar to the result of the literature review and the qualitative analysis. Next, ‘Chic
and pleasure’ included ‘overall pleasure’, ‘display’ and ‘sophistication’ that were identified previously. We knew
that people would expect emotional responses such as display through luxury fashion brand. ‘Trust’ included
‘trust’” and ‘satisfaction’ that were identifed previously. ‘Distinction’ included ‘uniqueness’ and ‘respect’ that
were identifed previously. Finally, ‘status’ included ‘sophistication’ and ‘reputation’. It seemed that the concept
of ‘sophistication’ was near symbolic rather than descriptive.
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