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Abstract

Recently, financial service industry of Korea started to pay attention to private
banking targeting to the rich. However, as the advanced foreign competitors have
entered the market, strategic approaches are needed focusing on the general rich rather
than the exceptional VIPs. In this paper, we use QFD to provide marketing strategies
for Korean financial service providers. Our finding is that 'intangible service provided
by private banker’ and ’off-line sales’ have marketing priority and 'investment
management’ and ‘value-added service' follow.
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