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An Analyzing the Property Factors of Internet Digital Products

- Focusing on Customer acceptability of On-line Community Products.
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Abstract

This paper is interested in analyzing the CSFs of 3 different kinds of on-line digital
products. They are on-line digital products of (1) transaction, (2) relations, and (3)
interests. This study first tried to define the on-line digital products based in the
above three categories and then to find the factors that might effect the customer
acceptability in each product groups. Independent variables used in this study are
characters of products, characters of users, and system environments. This paper that
on-line survey has been conducted for the study’s specialty and the collected resource
was analyzed by using the SPSS 10.0K statistics package. Using multiple regression,
this study finds that major factors effecting the user acceptability of each group are
different from one another. For example, system environment variables such as
speediness, system performance effects the customer acceptability of digital products of
interest(game, avartar, etc). Much more then that of products of relations(information

service, etc). Therefore empirical findings are suggested in the conclusion.
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