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The Business Model of SmarTV Service

5
(Soo-Hyun Kim)
=2 xb
e V. ARl Sol7E AR
0. SmarTV A{B] X V. Az
M. SmarTV A8 X Bl 2YA 24
Abstract

In this paper, we consider the SmarTV(Super-intelligent Multimedia Anytime-anywhere
Realistic TV) project which aims to develop the essential and future technologies in the field
of broadcasting. This project is one of five huge national projects funded by MIC(Ministry
of Information and Communication) of Korea and is being carried out by ETRI(Electronics
and Telecommunications Research Institute). We introduce the concept of SmarTV service and
categorize the service into five areas. Based on this, then, we develop the business model for
SmarTV service providers. In addition, the rough prospect of SmarTV service providers'

revenue structure is included.
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