#HI ol sz A 38 317
KOREAN JOURNAL OF ORGANIC AGRICULTURE
Volume 12, Number 3: 317-331, September 2004.

AR S4B ARIA42 45 12 oY A
-4EW 4HAE FHOE-

ss%-2d &

Green Marketing Strategies and Willingness to Pay for
Environment-Friendly Agricultural Products
in the Metropolitan Area

Heo, Seung-Wook - Kim, Ho

Foci of this thesis are an estimation of willingness to pay and an establishment of
green marketing strategies for environment-friendly agricultural products(EFAP).
Estimations of willingness to pay for grain, vegetables, fruit and processed food-
stuffs are respectively 20.6%, 20.2%, 19.3% and 17.2% higher than agricultural
products produced by conventional farming method. And a green marketing mix
for EFAP is as follows; first, a product strategy focuses on producing safe and
high-quality foods by environment-friendly agriculture(EFA) to point to consumer's
health and desire for environmental preservation. Second, in a price strategy, the
balance of three factors should be kept, namely the environmental value, the true
quality as food materials and the price of EFAP. Third, a place strategy is to
reduce waste matters, resource and energy uses in marketing chain, and to simplify
marketing channels. Also, it is necessary to choose the marketing channel for price
discrimination. Fourth, a promotion strategy make use of programs that emphasize
the multi-function of EFA.
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A8z} AB-JA7) e AR 7HE(willingness to pay)S FA3tA o] 83 Rolth

AR, +F 732 Aekplace strategy) 0. 24, f-5#F Foll LA HE W8S FLA712,
FEAQ G R EEIE Fol AYY ANUAE FRAIIH, 7HEAES) T
FEARE =Yoo} ot AW K5 HIEY FAE AW FEFE L WHY AN,
24 7189 AQd, BT KFECAY F49 FAE o]F] A3 Fol YR
E3 APAFAELS g3 sl @usy] AslMe BdEtn A #2443 2 ¥
48 2ol fth F 2HIARAE T AAY B ol U {FEYME BT
B, 3¢ T AAATAE 5T AT, gy 7idA e A FHLE FI(EFHRFY
W 2 2H9 AR 5 5L FAE Aotk AN 71 AHHYA HEEME AY
A e E3HAFE AQdeE ot

A, 27232 (promotion strategy)2 WP Fho] FEHZ BAd r|oshke 83F T
9)7)%50) ths) AvAZRE AL A1 AIE T3] AT Aotk P A¥AF
del §333HQ olu)AE FRHAY JFFFIEY AAAE BFde vp=E A
e wyel itk =3 IVAFTAES AAEL T8 AHEEE 39, PRFA AHIE
53 A¥AFLY 823 FYrIse] B MAAE A&FH R AEdr. Il 334
o2& AHAE doF #AANY L AF g4z YA dHE FEToEHN, A
FAA 873 gy AeFAF Aoz APHEE FR3e o] ARl
3 Bedd. 133y Al ARFFAE G 4 F0] oid w&9 E3id AFE,
A, FA, Qo] EhE FTHAHY = e APAAEL A3 DA A A
313 - 73334 48 At JAANE R2=E e Aol

V. 29 A WE

ARAFAE 71eE ZEFO U WA FF ABIATY HL 206%HoH, A
B 202%, HYE 193%, 7FEAEFE 172%2 Vet a23 X9dz =81 3}o)
£ HolT Jed BEEA, ANY, FERELL A BFL AU AYSoln, B2
AT ERAL AN P2 e Ao|Uh 1 PP FEFY HFAEL
AR 7o) vle] wa, ALF} FYFE AAYFRD e Aoz vt

S8R ARREAEL 2d v Pazq JEASL ANY 2 $RHeE As
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7H5d Fdol % HAY FAER 1FA FAES AU Aotk /HHAFLEA,
2H)Z7} AAsn Qe ARAEAY BAA FAIF diY M 4, 7HH0] 2%
£ oA e 71H 4R BoIHT E REAE AFL REHY T WINE 2L FF
Ao ved R BLRE BY AL U9 Az, HHRERL 7Hed REERS
AY Fo| Yot Bog FAAHL AP FS] 844 TYriwdl ds) LHRESR
B 938 %a AHE FERoEN 2Hl9 SUE =R Aot

[=EH4Y : 2004, 8. 2. HF=FHFY : 2004. 9. 10.]
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