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Development and Application of Web-Based Shopping Systems Configuration Model for the
Activation of Electronic Commerce: Conceming both the Business and Technical Issues
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Abstract

Research relevant to the electronic commerce tends to either overestimate or underrate the role of
Information and Communication Technology (ICT). There is both technological skepticism within the social
science circles and technical optimism within the engineering and computing field. Each perspective seems to
have a limitation in adequately explaining the phenomenon of electronic commerce diffusion. Therefore, this
research attempts to explore major characteristics of Web-based shopping systems as enablers of new
business, concerning both the technical and business aspects in contemporary electronic commerce settings.
On this basis, this paper addresses a configuration model of WBSS on the harmonious perspective
concerning both the technical and business issues. It is our hope that both technical perspective and business
perspective for exploring WBSS’s configuration mode! presented in this paper can be an initial step towards
a more balanced debate of ICT role, for electronic commerce.

Key Words: Electronic Commerce, Web-Based Shopping Systems, Configuration Model
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5) S. Kotper and J. Ellis, The E-Commerce Book: Building the E-Empire, Academic Press, 2000,
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AHRYE o 2

1) 32%Y MAA(Global Electronic Market)

4o T2 =&d §) Alo]E(loosely Web sites)?] FF(collection)o] A F2¥  A=}A]Hglobal
electronic marketplaces) .2 F43] Ho]Hi r}0). JE|l 7}<&(Intemet technology)dl]l 714t  HApA]
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Yahoot} America Online?} Z2 7|9E2 7]k 4PN 2L F3he] Pz} Au|xg) 22 ¢

20) G. Buyukozkan, “Multicriteria Decision Making for e-Marketplace Selection,” Internet Research, Vol.14, No2, 2004,
Pp.139-154,

21) U. J. Franke, Managing Virtual Web Organizations in the 21st Century: Issues and Challenges, 1dea Group Publishing, PA,
USA, 2002.
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