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An Analysis of Participating Style of Participating Company in
Fashion Related Exhibition

Jong-Kil Bae and Jung-Won Kim
Dept. of Fashion Design & Fashion Industry, Kyungil University, Kyungsan, Korea

Abstract : Various types of industry, from manufacturing industry to service industry, can be a subject of exhibition. So,
subdivided studies about exhibition for each type of industry or field are necessary. However, there are still insufficient
studies about them. Also, fashion industry related exhibitions should be classified differently from other industries’ exhi-
bitions because of their special features. Therefore, this study examines that how an exhibition is utilized as a promotion
means of a company and the present condition of a fashion exhibition. It also compares a fashion exhibition with other
industrial exhibitions to suggest the effective operations and the progressive promotion of the fashion exhibition. This
study uses questionnaire from 140 companies for 5 exhibitions, which participated fashion related exhibitions. Data of this
study is statistically analyzed using SPSS for window ver. 10.0 program. It also uses frequency, cross tabs, paired t-test,
Independent Samples t-test. As a result of this study, fashion related companies’ recognition of exhibitions has been
increased. However, in terms of exhibition participation, attitudes such as pre-promotion or pre-education for the staff,
who are in charge of the exhibition booths, and the outcome of the exhibition aren’t maximized because the right under-
standing concerning exhibitions is lacking and long-term preparation is insufficient. Also, advertisement for the exhi-
bitions isn’t enough because of insufficient preparation and absence of pre-promotion, so consultation with promising

buyers can’t be activated. Even though there are consultations, the consultations don't have much effect.

Key words : promotion, exhibition, fashion industry
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a4, o] AbF 18 12.8
i 33 23.6
71} (A7) 3 2.1
7449 13 17 12.1
2~53] 87 62.1
6~93] 19 13.5
10~193) 7 5.0
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1990~1994'3 20 14.3
1980~1989% 47 33.6
1970~1979 9 6.4
19608 o] # 8 5.8
2 A4 108 o]3} 53 37.8
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Table 5. Abd 22 R A Al -9t 7} Hpole] SHRAR T HS

W 3 EEHA  T-#%
F7HEE A 3.1132 27572 3.186%*
"] A A 1.8391 1.9641
A &g H S AA] 5.1698 27368  3.930%¢*
nj A 34713 23119
2 A A ws AA 1.2075 4094 -4.368%%*
o] 4 A 1.5632 4989

*P<0.05, **P<0.01, ***P<0.001

Table 6. 7Rl wE AlH Z2rA A8 &

T A&l gk Al s g
15 19(28.8%) 47(71.2%)
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3~552 11(52.4%) 10(47.6%)
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Table 7. $22 59 AHLE Aol 7t Wisole) SRR

T A3 (t-test)

H 4 g4 EEHER  T-H

AP T2 g A 1.4750 .5025
¥ e ] -4.369%%*

w]AA| 1.8167 3902

AMd Zawd ulg AA| .8875 1.3687
3.275%*

u)AA| 2500 7278

Azt o8 A 1.5750 .8969
N7t o5 HA] a1

AR 1.9500 9284

AN F A Dap A 3.5625 2.0053
mﬂ]ﬂ H14 #7t ) 3.007%%

38 T A A 2.6333 1.5067

*P<0.05, **P<0.01, ***P<0.001

Table 8. HA 3] 2FA TR 2k WiFode) SRR T AF
(t-test)

Ha o  EEAXL T
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AN AR AR F 1.1429 5197 -7.238%*x
v Z 2.1310 .9285

*P<0.05, **P<0.01, ***P<0.001
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5 9 ¥ #E

= AHBE DA Frieke 719EY HAE A7HY

& A4S Aol A9E g9k o ok

AR, ZANERF] AFFATE EAAA 2
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