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A Comparative Study on Relationship between Advertising Sociology and Illustration

- Focused on the Images of Modern Women in Commercial Posters in Korea and China-
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(Abstract)

llustrations in advertisement uses various social and
cultural codes to stimulate the desire to buy in consumers
in the first place, since this is an economic phenomenon
orchestrated to sell a product. Hence, factors outside the
product per se, such as fradition, social issues and class
consciousness are introduced. Especially, in modemn
advertisement a strategy is adopted to differentiate standard
products produced by mass production. In order to do so,
such factors as mentioned above become as important as
physical characteristics of the product per se and its usage
value. As a result, phrases or images used for
advertisement can have independent influences on the
society irrespective of the sales effects on the product. In
this respect, it is fair to state that advertisement reflects
the phases and consciousness of a given period as a
cultural phenomenon. Therefore, based on the premise of
characteristics and roles aftributed to the advertisement,
this thesis proposes to make a comparative study on the
images of women in commercial advertisement in Korea
during Japanese Imperialism and China during Cultural
Colonial period dating from 1900 to 1945. The starting
point of this research will cover the period of foreign trade
and Japanese Imperialism in Korea and interference of
Western Power in China. It will also investigate on the
birth of Korean advertisement by Japanese imperialists and
Chinese modern  advertisement along with the
modernization of Shanghai. Then, | propose to present the
illustrations of women in advertisements based on
comparative study of their characteristics and expressions
as observed in several case studies both in Korea and
China. Connotative meanings in such advertisement will be
investigated in the context of political, economic and
cultural dominance.
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