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(Abstracts)

This research suggests the direction realizing design
business which means that designers overcome
traditional role of passive design development and
pursue active and subjective design development and
eventually accomplish high profit by various sources
except design development fee.

For this, designers should be able to suggest highly
successful design alternatives not by performing
subjective aesthetic process but objective and scientific
design development process through market-oriented
information seeking, scientific design development and
effective design management etc. In addition, designers
should cultivates design business mind maximizing
profit by various sources such as royalty, management
fee and commission fee through exercising ownership,
or participating distribution process and/or outsourcing
tasks.

Regarding companies’ side, they need fo overcome
existing  manufacturing-based  business  paradigm
focusing on rather material development, R&D, facility
establishment than design or marketing, and to build
design-centered business management system which
menas the prior investment in design including needs
identification of consumers.

(keywords)
Design business, Pull design paradigm.
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