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(Abstract)

In order to attract consumers in the advertisement media
and large discount marts, there needs to be a strong
brandimage with a competitive and distinctive packing
design. This study recognized the importance of packing
designs and investigated consumers’ preference for brands
depending on packing designs of drinks in order to draw
out consumers’ positive attitudes toward the brand.

The consumers feel that there are more fruit content in the
drink that expresses its ingredients realistically than the
drink that expresses its ingredients unrealistically on the
packing design.

The study also examined the consumers’ preference for
brands depending on their interests in well-being and the
expression in the packing designs. In result, the difference
was statistically significant. The study investigated the most
preferred container for drinks was glass botfles and the
most preferred orange juice was the fruit 100% content.
Therefore, the expressions of ingredients of drinks and their
interests in well-being were the difference in consumers’
preference in brands and purchase intention. It had effects
on the fruit content.

(Keywords)
Packing design, expression, well-being
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