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A Study on the Visual Image and Verbal Texts in Television Public Service Advertising
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(Abstract)

Public Service Advertising(PSA) is the integrated marketing

concept including strategy and technology in all its aspects
that pursue the changes of community to seek an
agreement of its members by the intentional and the target
oriented way. PSA to the exclusion of commercial intention
reflects the current social flow and subject since it is
focused to the social issue.
PSA plays an important role in creating the further cultural
value, and also affects present cultural value to advertising
message. In this aspect, this study is very valuable to
design the plan for further effective management of
advertisement and to analyze communication strategy of
PSA.
This study is to make clear the nature of PSA by the
analysis of contents of visual image and linguistics’ factors
in actual produced and broadcasted TV advertising, called
"Protection of environment". In the results, PSA related the
environment is working to linguistic-centered persuading
message corresponding to visual factor, this intends to
educate and instruct the consumers in 1980's. PSA,
therefore, shows a non-description nature without story line
and a hero(heroin) on it.

In contrast, after 1990's, PSA was made up image-centered
and maximized the effectiveness public campaign through
the activating consumer’s judgement and intervention. We
are able to know that it contributes to considering and
persuading the consumer to suggest the story format
through the visual way to deliver the message. This study of
relationship between visual image and linguistics is a
common trend appeared in all media including today's
advertising, and may be a remarkable result to present
proper direction of PSA campaign.

(Keyword)
Public service advertising(PSA), Communication strategy,
Visual image, Verbal text
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