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(Abstract)

In the highly developing industrial society, design has been
playing the central role in the managerial strategy of a
company and has been one of the central agendas in
determining the economical competence of a country, and
has also been regarded as a means to acquire sustainable
superior competence. Thus, these trends suggest that the
aesthetic value of a product has become more important
than its technological function.

In this study we reviewed theoretically esthetic factors
influencing the preference and the evaluation of a product
and made a list of eight esthetic factors based on various
referential studies which include simplicity, balance, unity,
rhythm, style, novelty, typicality, and proportion.

We investigated the esthetic factors affecting consumers
preferences and the basis for evaluating a product.
Conclusively, this study aimed at providing materials for
developing product design by presenting an esthetic
quideline and to put these materials to practical use.

The study also investigated other considered elements
classified by manufactures and the importance of esthetic
factors and its influence on consumer tastes.
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