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New Packaging Technologies which the Future Society will Require

Jai-Neung Kim' and Youn-Suk Lee

Department of packaging, Yonsei University

Abstract In this research, what megatrends will be derived for the future society and what new packaging technology
will be required in the future were researched. Megatrends were researched in the five major categories, demographical,
social, consumer, packaging related science and technology, governmental regulations and law trend. The six new pack-
aging technologies were predicted, Active/Passive packaging technology, Intelligent Communication packaging tech-
nology, Nanotechnology packaging technology, Universal Convenience packaging technology, Environmental Friendly

packaging technology, and Package Design technology.
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Fig. 1 Factors that will affect the future packaging technologies.
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Fig. 2 Trends of population statistics and future packaging.
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Fig. 3. Social trends and future packaging.
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Fig. 4. Consumer trend 1 and future packaging (Samsung Eco-
nomic Institute).
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Fig. 5, Consumer trend 2 and future packaging (Rice Meri-
gold).
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Fig. 7. Trend 1 in development of other technology and future
packaging (Samsung Economic Institute).
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Fig. 8. Trend 2 in development of other technology and future
packaging (Royal Swedish Academic).

Fig. 9. Effect of packaging industry affected by other tech-
nologies and future packaging.
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Fig. 10. Regulation of government and law trends for future
packaging.

Fig. 11. Main fields of future packaging technologies.
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