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ABSTRACT

Given the fashion customer needs that are getting more complicated and diverse recently,
differentiation is required more than ever even from the trend-planning phase where design
concept for the forthcoming season is determined. Even though value of information in fashion
industry is becoming more critical than any other time in the past, local fashion industry has yet
to be approached academically. Therefore, this study attempted to identify the as-is status of local
fashion information industry and analyzed duplication and differentiation of information provided
by fashion information providers to suggest a roadmap for evolution of the fashion information
industry of Korea that is expected to become more active in the future.

This research employed biblical study, industry interview, contents analysis and case study.

We have studied evolution of local fashion information industry and various types of planning
information services as described in the above and expect this study to provide useful references
to as-is status of local fashion information industry, for further studies by others and selection of
product planning information providers.
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