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Abstract: The reduced production of domestic cosmetics in 2003, compared to last 5 years shows the recession of cosmetics
industry. Under this situation, there has been reorganization on the domestic cosmetic market that low-end cosmetic
products become a trend due to the fact that major cosmetic companies also focus on low-end market since the last half
vear of 2004. However, it does not seem to be a temporal fashion that the extremely low-end cosmetics had an impact
wavelength on cosmetics market. It has important meaning for the brand product stratégy. This research focused on
analysis of market situation and strategy through investigation of requirement and satisfaction on extremely low-end
cosmetics in order to keep and improve it, which stimulated depressed cosmetic market.
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Table 1. The Relation Between the Age and the Usage of the Super Low-end Cosmetics

n (%)
Factor Age Total (%)
below 20 20~25 26~30 31~3 over 36
Usage Use 31 (11.9) 137 (52.7) 39 (150 25 (9.6) 28 (10.8) 260 (100)
Unuse 4 (7.3) 22 (40.0) 7 (127 12 (21.8) 10 (182) 55 (100)
Total 35 (11D 159 (50.5) 46 (14.6) 37 (1.7 38 (12.1) 315 (100
' 10.316**
**p < 0.005
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Table 2. The Purchasing Character of Super Low-end Cosmetics

Purchasing behavior Basic Colour

M SD M SD
Price vs. quality 2.73 0.82 2.82 0.82
The quality of cosmeceuticals 2.63 0.80
The difference of brand 347 034 335 0.78
Brand image 323 082 325 0.78
Purchasing frequency 258 1.07 267 0.97
Purchasing existing brand | 300 101 2.90 097
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Table 3. Quality Satisfaction After Using of Super Low-end Cosmetics
Factor Description Frequency (persons) %
Excellent 70 26.8
Product quality Normal 178 638.2
Bad 13 5.0

Table 4. The Relation between Continuous Intention of Purchasing Cosmetics and Recommend to Others
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no 6 (10.8) 69 (77.5) 2 (167 87 (335)
strongly no 1 07 6 (6.7) 10 (83.3) 17 (65)
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Table 5. The Motivation of Usage and the Reason of Unusage
Factor Description Frequency (person) %
Advertisement & 327
Positive intention to buy 58 22.3
The motivation to use Recommendation o 285
Recommend by sales person 8 31
Gift 11 4.2
Others 24 9.2
Low price 6 11.3
Bad flavor 38
No experience 19 B8
The reason for not to use
Unknown 5.7
Bad quality 17.0
Bad side effect 14 264

Table 6. The Necessary Method for the Continuous Growing of Super Low-end Cosmetics

Factor Description Frequency (person) %
Cheap price 35 11.2
Ensure the image of trend 41 13.1
Necessary method for Improve quality 216 69.2
growing
Improve logistics service 16 5.1
Others 4 1.3
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