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The Study on Image Perception and Preference of
Fashionable Clothing of Schoolchildren
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Hannam University
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Abstract

The objectives of this study were to investigate differcnces between image perceptions according to gender,
placc of residence, and fashion trend; and to examine how the image of preferred clothing was evaluated in each
given area of fashion trend. Subjects were 386 schooichildren (boys:196, girls:190) in Seoul, Dacjeon, and Jinju,
Korea. Based on a quasi-experiment study. a survey was conducted with a questionnaire providing different
clothing images of fashion trend. Stimuli were 3 colored photo pictures of a girl wearing clothing according to
fashion trend. The clothing used in the sludy met requirements of 2004 $/S trend of children's clothing. The high
valued clothing sold in three target places were used. There was a significant difference in image perceptions
between two sexes. Girls showed more positive attilude in image perceptions toward fashionable clothing in most
areas than boys. Children from smaller towns evaluated the model clothing more fashionable. Schoolchildren
preferred sporty clothing to the other fashionable clothing. In view of frend, romantic clothing normally viewed
less dynamic were evaluated preferable clothing when children viewed the clothing active. Sports-wears were
considered fashionable when they viewed the clothing neat and vigorous.

Key words: clothing preference( <128 2{%). fashionable clothing( -3 2 5. image perceptionf o] g].2] {2},
schoolchildren{ 85 7] o}-5Y.
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