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Abstract

The purposes of this study were to examine fashion jewelry consumers' purchasing behavior, and to compare
store retailing consumers and non-store retailing consumers. Subjects were 614 women in age from 20 to 55 vears
old in Seoul for this study. For data analysis, descriptive statistics, factor analysis, 2-test, and t-lest were used.
As (he results, 52.9% of respondents had purchased fashion jewelry products via storc retailing such as department
store, road shop, discount store, while 47.{% of respondents had purchased them through non-store retailing such
as internct shopping mall, TV home shopping, and catalog shopping. It revealed that conspicuous consumption
had 2 factors: public-seif consciousness and luxury product preference. Fashion leader consisted of 3 factors:
fashion innovation, fashion intcrest, and fashion opinion leader. Brand royalty encompassed brand recognition,
brand preference, and brand trust. Generally, store retailing consumers had more conspicuous consumption, higher
fashion leadership, and stronger brand royalty than non-store retailing consumers. Based on these results,
marketing strategies would be suggested for fashion jewelry markets.
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