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W3 (categorized knowledge) 9t S AAF)AY
T FEIEA AEY AAE FHEE A
o]th(Keller 1998). &, &HIA7L ol &9
A0 i3 AR xEHW 1 £47 #¥
Aol Qe AMEFEF g A2jo] EAsEE
o, dEEA ] 3t AR7t 71E AFET
Bet dXEH g dEG AF
3 RoZ dAHo ME FFEg
FAE 9, AES] AR
SAAEIL A SA Be

AFHTFEE o A=

oo = [ 2

32 SIEOPAEIXHY mMrA M3s 200541 108

AAFlE s Agelty I, At F1E
B Y AEES ojd TgA Wi 97
717t she A 2 3 MY A ol
289 Fy247F WXL e #3H 9n|
o wet 2FEth yFsh A AAhse oA
ZA 9% 9 (connectionist model) ol BlES & ©]
2o wh2H(Nosofsky, Kruschke, and McKinley
1992; Shanks 1991), oj® i} =2 =&
(object) o] EFete 2+ SAAELS AvA A4
o] AAE A network) 2 £Yvte) (input
node) 7t HI 1 Fduitls Ay Aewid
(output node)®t BZ2L DA HEd, 7 A4E
oit]= oA B e A=) gith ol
g it T2 AFE e £42 A8 A
o] B39} A4 7FsAe] e, FUuid g
283 d4xgE 923 e AEvdrt 7
Al7tel] wel EAsts = WErF 2 A
T3 xAYgo] A F3o &5
AHRE FReA AREH ?101—1 LA
Azt Edo) WEST gl
el 54 7t Z3 E2 WAAF EslkEt
= AEFe AZ4THE 4 + Utk 1

7hedl 9Zxee et e 3 HEt
gAslE Y, O My XgE X2 € ARt
AFEAN0Z AYFA Btk o1SHH, AFe
AxR 9 FAGle] FINAM AduEE ZHgA
olMY AFHEE 7T dos ZH2AQ)
74(Frenchness) olgl= WFvt 843t Hy, 1

9} o] e 7E A FHE &, =

2ehs 37}, TgA B3 g Fo| ¥E
%% Ab ol sk AYdol 3 duad
oz AFA Frhleclerc, Schmitt, and

Dube 1994). 53], F=A17%l Adste A=7]



deke] ko7 A%
7155 ghate] WEH
5 AT ol
SR} 7J?3‘}7ﬂ 0“33"17‘ 4 UtH(Fan
2002). ¥Hd, FAE EFE AMEEA T
7t A Fae] FolE EFAE 1 FojR7]
, d A4Ho HAAR &
stgke W3l @ A4o] 843t {1 I WHF
of AAE A7 AH7 AEANOZE A2t
A BKPiller 2001; Sherry and Camargo 1987).
AAFE ZAMYHEo] FEE FAA

ANEE ARl B AN TAA
B o3l FAHE FINGH %A
THE7t 3k AL 2, HAAE e B
o dis] AuAr AAAINA He A4
Auo s AAHAT HAMAZY F3e 2
o8 7t 2 Y £33 7+ A3uis 5%
o] AEEAM XYY AAE EAEE £
g

o

_,rN

F

[E

-{N

7}4 £ transnational culture) 2t7. &
THHannerz 1990). 2-& #etll A AAF
BEE 371 AuAEdM ZYA FEEE
% &, FA/dHE(global brand)ell dlsiA] A
Ago] Qs ovAE 2F7H F2 AA
F2o]3 A8 cosmopolitanism) ol#ty &
tHPiller 2001: Thompson and Tambyah 1999).
A=, AATsHY ZAMgAe] HE 3
A AHEE FEMAGE 2 Aol £

stoll FaelA] ¥ AAY F3H4 el

L3ty Agst = MAF A= (cosmopolitans)
AAM GdEE EAolety & &+ itk 19
U 2370l #§&she vl A7 &2
THER UE & oy, NAFR i

TG BT AElY] AR 8

O*HUZE-HJE,-HP

fd

4> g

Aud 2 E

fi} @]QE}D}—T%E}I%E}.

doll tigk 71EAT ZheH NS
Aohs Avte BA ¥tk I3y Aaker
drelMe 2 Ale] 59 (personality
traits) & FAsH= Ao wgS T2 AN
A AT E g bt ok o] AFdXE HE
Hog FHA 4209 F5E Al 7Y 24
T Yo FHEIIL ged, AAA 29l

h‘ r& Fﬂ

_|>~l
01

d
1997)¢

mlmLJ

9l (excitement)’, ‘58 &
% (competence)’, “01A1A 21 (sophisticated)’, &
A 29(reggedness)’ 5& E s} o] F
TE U B oo o Y ME AR
SAske © o] HE AHAHI %
g 7 e AeE wER v e w(Aaker,
Benet-Martinez, and Garolera 2001), $-ziueh
A FPH IR AFNME o] AEE &
sk SIThelRAl, Bhdot 2002 HATF 2003),
JAT 7)E AFMes AAEE EAA
RN AAEE AT XEEE
FAMYZINAM AdEHE ABANG 7F Al
o tisf AR HEE Mg F UE olE
Aty dAE ¥tk ouh vl 33
ez st AAF(2003)e] AFNME
A TAAYFIY $E] ASEH
EAMGZLT 7 AFsIRge] olAH aRl(so-
phisticated) oA ztol7} doks HE E<Ql v}
A, o] AFFe 5Y FIoNAM MAES
A EAMGAGe] FFehe dFEMAF g
Piller(2001) &) &-+2 39} At
=9 Qo5 F1E 23 £3ly 19

EAMGAHEE

(sincerity)’, ‘&1 2

ox }
k‘lrulor

N

ETAEOIM ME| PEE EXMCM &1t 33



34 XXM G| vis) AAIFEHH EAAM
B ofs] AAEHE AEHY AFERA
We AAE o] F4¢ wE AldE 74
Hohe 244 aisAely 8 4 o gy
=3 59 FIE YYSE 39 J)E
TAIG g E W, T3 B39 Aoz
AAEsH EXMGATG] ws) AAESH
EAMGATe] FHEE FTME o)X 2
o (sophisticated)” ZWHol|lA xpEAQ AHEINA
o A4g 71U = e

30

2.2 $EMNA Aot AR

2 ATe S AXFILE FH LH
T U SFAFEY AHo s A7 2H
< T3 Aok FIAM FHEHL Y= T3
EANMGAE FEALE "Hrlsl g
HA d=AFE AR Uidt T FAYILE
FRetd EANYASEZ 2ReE= F3
422 (content analysis) & F8adch F19
W84 20021333 20033 Alolol] =R
of 43 IFAF ol Ui 31 F Awg
TE LR FYHAT FFAA Y 2S5 3
o AAFTHRAAME B F27F A YA

hu}

g WS ARLTI} of

27 T FIFAE
Ao,
| .

42 AgHoz 24931 Y] W) NG
AALoz Hesls ot ou Azt
AE MARL Z820) S5 39 2HAE

HZHCZ 150709 F1E dAto® Way
< SIS AAEEA 2AMYST SR

34 SEEOAEXNE mra 8i3E 20054 108

34 AN, 19T $F GARA ¥

o] WAl AFEEl 715(coding scheme)
98+ Alden 5(Alden, Steenkamp, and Batra
1999) o] AAG EHINEE Fhlo d=F30
2 e s 9 71 AF(HAT 2003)
A AREE bl e O 7ER) FILAE AR

8 ZAMY
S5, el 1—:;
T AR, %ﬁ}a, o 23 @
231 EANAY 3 ol Aefo) e
A e Ao shie) B7esd o
F M9 JEIR] 8 AUHAE ¢
£2 sigo0, 4 Fuede el o= @ 4
EQPAEE WEA AYHES FrhRE
ok weh shiel BuE A TAMGHG
M2 Hd 014 HY 4R BE 4+ 9l
A Bt

I fEENS BHIE ollsie $F
F 2ol ols) SR T B7bhooden)
A BANZ U AgE AN @ &
2o TPAA gt AFAEF 23S
2 WERHE AN BT, 1 ARE
35 B BIES A8l s
o7t ORAAES Yk X FAoA

l
rkrg
ThEeh s

ot rlr



7} By oAdME T oHEzkal 7b A E(inter-
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CH 2-1) AN AMzo| 3™ & QoIXxHZK factor loadings)

291 2912 2913
A As 0.78 047 0.14
oA Q) 0.82 035 0.19
AFQ 0.75 0.40 0.04
AE7HA <l 0.86 -0.08 0.13
Ry 0.84 0.14 0.16
A E2} 0.83 0.08 0.28
AN e 0.92 0.13 0.09
FE5 0.86 0.19 0.28
o 22 el 0.86 0.38 0.07
A2 0.17 0.95 -0.06
Hrgle 0.36 0.85 0.22
et 0.40 0.71 0.29
o peta -0.08 -0.95* 0.06
7t A<l 0.07 0.24 0.87
s 020 -0.41 0.81
AAE 0.39 0.20 0.81
Bk A9y 55.4% 17.3% 10.6%
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291 3.52(0.28) 3.54(0.29) 3.45(0.52)
(o143 29
292 3.38(0.64) 2.92(042) 3.40(0.70)
(4494 2.9)
293 3.37(0.22) 3.60(0.24) 3.50(0.44)
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al. 2000). 71& QFEL WA AnaE
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33 oln|Ae FHEIE Fvt AAEES
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(coefficient alpha=0.83).
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o NAESA EAMYZT 7 AAY 29
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The Effects of Brand Cultural Positioning Strategy in
the Chinese Market
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Abstract

The present study extends Alden et al’s (Alden, Steenkamp, and Batra 1999) study of cultural
brand positioning through advertising, in which global cultural positioning is distinguished from
foreign cultural positioning and local cultural positioning. The present study explores differences in
the brand personality between global cultural positioning ads and local cultural positioning ads and
investigates the effect of each type of cultural positioning strategy on the brand attitude.

A content analysis was conducted for the Chinese print advertisements of Korean brands in order
to examine the brand personalities developed by each type of cultural positioning strategy.
Substantial differences in the brand personality were not found between the cultural positioning
strategies. An experiment was conducted using Chinese consumers in order fo test the effect of the
cultural positioning strategy on the brand attitude. The global cultural positioning was found to be
more effective than the local cultural positioning in general, and the Korean cultural positioning was

found to be more effective than the local cultural positioning only for the younger consumers.
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