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ABSTRACT

This study of popular culture is in based on an academic point of view and based thereon an
investigation of popular culture from a fashion standpoint follows. This study is to suggest that
the popular culture theory can be a basic framework to examine the characteristics of fashion
Icon and to verify that the characteristics of Fashion Icon is similar to the codes of the popular
culture of today. This study considers the characteristics of popular culture as commercialism,
mass-media relationship and a symbolic interaction.

The images of movie stars projected through diverse entertainment media are the very fashion
icons and strong role models that are copied by consumers. Now, the public take the lead in
cultural industry, and they create new images as positive receivers of the images of fashion icons,
not as mere imitators or followers. Fashion icons have contributed to diversifying the styles of
ideal feminine beauty, and their life pattern and image are one of the major sources to stir up
the imagination and inspiration of people. Thus, the times, fashion and entertainment media
have continued to evolve, closely affecting one another, and fashion icons play a role of fashion
leader, through entertainment media, who takes the initiative in mass fashion without just being
confined to the field of entertainment.

This study meaningful from the aspect that discussion of popular culture has been placed in a
position that recognizes the entity of and interest in popular culture. through this study, I hope
that the scope of interest in Fashion design will expand and that approaches to popular culture
will become more diversified.

Key words: mass-culture, popular-culture(th £ 38}), fashion icon(¥j 4 o}o]&), capacity to culture
(F3}44), commercialism(%+¥4]), mass-media relationship(=f 29| t] 0} 4}),
interaction(% 3. 2t4-43)
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