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Abstract

This study is to investigate how mobile internet service users recognize that Wibro service
providers should be equipped with what type of organizational capabilities. Especially, this stud
y. in exploratory point of view, examines the recognition is differed by characteristics of Wibro
service users. This study also is to suggest a few of research propositions regarding the relations
hips between organizational capabilities and characteristics of Wibro service users from various
statistical analyses. To accomplish these research purposes, this study defined characteristics
of Wibro service users (gender, age, job) and organizational capabilities of Wibro service provide
rs (accounting/finance capabilities, production/service capabilities, marketing/sales capabilitie
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s, research and development/technology capabilities) based on the review of past mobile interne

t service related studies. And then, this study performed not only questionnaire survey on latent

Wibro service users but also various statistical analyses.

» Keyword : ECHRIEL AH|A(Wibro Service), SMIEL MH|A(Mobile Internet Service), =E|dz2t
(Organizational Capabilities), AH71Z0|2(Resource Based View)
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e 7 | 132

Eg, A FHUER M)z o] §AEe] dudhe 8
BAAE HYA(358%, 67.49%)7t V4 & Aoz
FHeH, O teeRE FEFAA(10.96%), AEE
#(10.78%) &9 £ set=ch. ¥R, By
AZe3AE WS 249 SFAET| Azdlm Y& 8
TAA Aoz setEgct

1.2 FOi2IEL BHX M5 R3

SEAEANA #F FudedE B AzE + e
O 22 FolA od 39 FHxE F2 o4
AWME Befetr] 8 Rz f898 3A AFA
A (communication), ##YE)(community), A2 (com
merce), X (information), HAEIHAYE (entertainmen

t) 5] Bol2 7ESl] vekdt e % 63 2th

AFgo] vluA AA dsstn e Ao gerEdct

1.3 RORIEU AH|A HZYH|o| Azt
SHAEAIA FF FUAEN AHIaE AFse 94
Ztpolol Ftka et ' 4L gteley] st
o FHIEYl ez AFAA] G 2A A/ARY
g A2, oA"/9Y9 %, RAD/71E9E §
o fEeR TEd Hod k= E 79 2o
FORAEA M)z AFGAEo] ool she g
el ggAEe] 7Hg desitia $9d 5 AL
Foll F-3-5h= Arl 2 Al F52(6.074), F& A7k AH|x
AEeH (5.994), e FLe Tdz AF5H(5.91%),
AsH AFEAEI2(A/S) AIBFEB.8TH), AHl~ AR
A% Ao Aheh(5.75%) T £2& gttt o9k
23, hE 5 A AR FEATTH(4.80%), v
AR 225 (4.993), B871BRTHS 22 A%(5,
014) 59 58L& $9AE ] Hlua ¥ FFM &

T e AR st
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B 7 Wibro AMB|2 MBI | 2E=0{0f stz o2t
Table 7 Required organizational capabilities for Wibro
service providers

*= e ¥z
78 (EZEHA
-capl 287HczYEl =2 2T 5.01(1.36)
-cap2 CHE S8 ofs Aol HEMEsH 4.80(1.26)
Pl | - cap3 Cl Xh2e| TEsH 4.99(1.26)
M | - caps TS MPTENEl 5.15(1.30)
- capb HE3 HFSEe| 7K 5.07(1.31)
-capb F371xle) Scket 4.86(1.33)
-cap7 it Yo B8ix xZ52 5.91(1.24)
oy cap8 AH|A MBS 9fst Adief EHchst 5.75(1.19)
A | P9 % e gbjo] AHIA MBS 5.99(1.26)
: -capl0 A2 ol2io] e Ay 5.63(1.27)
- cap11 DUST0| £838l= HHIA HEss 6.07(1.18)
<cap12 B} ¥ AH|AS| =2 QIR 5.32(1.31)
oy | ~eP13 oo, = EBE ’517?%‘“-—’! 5.18(1.27)
oot | 0aP14 MRS APA s MZSE 5.87(1.28)
° -cap15 =uie] 75 ¥ Eolchipide| £ 5.22(1.27)
- cap16 SRR TIE Y JHNESH 5.21(1.37)
-capl7 SHEAIMel R Y MEIS} 5.57(1.33)
R&D/ | -cap18 X '3l U 71 HRAHET 5.63(1.26)
Tk | -cap19 AF Zkee| T2 9 LRSS 5.50(1.30)
- cap20 W gipelel BRsE 5.57(1.28)

2. EfEtM 2 AMEM EY
E A7dMe ZA FUAEY A2 ALgxte] B4l
w2t FE ABlx AlFGAA 875 G AP
QAR zlo)7} ZATIE AEY] A3lA, JIEATES
Edg 7199 43 25T F 3 FEES AEA e
o}“‘:} olE AFA Mg Foidell Aulx AFAA
% g2 i AdA el S BM8] 9131 Varim
Who) 9)%k 89184 (factor analysis)€ HAISIATH
E 8ollH He ule}l o], olo]A gk(eigen value) 1.0
7 Q1AM 0.55% 71FEoE Q98NS AN AT F
YoEYl Zelx Bl & 4709 sQle® ERElen,
MNE SHYES it 899 dHe] o 75%E 25t
a1 glojA golo] AAdA ERFUNSE &+ U
FUIE Mulx AZAAL] G T 8JABHE §
& Bd 297 FEEL aldAFge] & FEEL
Alow sMs] HE Factor 12 &3 AFEEY /A,
& AR =G5, BAY AT, UE 52 ’?fhfl
Apte] GRAITEFY, FRY S8, S8718257EH
e AR 5o gEog PAH YoM HA/ARIF
o2 g9kt 4 QI Factor 2& R 971e] MMl AlF
¥8, 3487 Fg3ke Hulﬂ ATEH, Tt Fd
ez Aged, Aula AT A8 A9 ddig, Mulz
A & WM, Azl /‘F‘P‘W]* AFsE 5o 7

E

—Yl ofi

A=le] Yo /2 F R ST 4 U Fact

or 3& AP waht- 4 7lE BRI, AR A7 B
e AWled =Y 2 WSy, AEAEe TR

2 g 5o} gEoz FH oI R&D/IEHFL
2 89 4 YA} Factor 48 I9/BF/B5 AHe9,
BAb g A2 g A%, FUS #F 2 At
&, #eAE A2 2 Y T FEoE PAHA o
A A /G F o2 N+ AT

¥ 8 Bl 24 Zo}
Table 8 Result of validity test

o= Factorl Factor2 Factor3 Factor4
capb 84 * 20 19 15
cap3 83 * 17 20 18
capd 82 * 27 22 8
cap2 77" 13 24 29
capb 76 * 12 18 28
capl 75 * 28 19 20
cap9 18 85 * 18 13
capll 19 81 * 23 15
cap7 19 80 * 18 18
cap8 23 79 * 27 21
capl10 30 65 * 28 30
capl4 14 56 * 34 47
cap18 26 30 80 * 23
cap20 28 30 78 * 20
cap19 29 27 77 24
cap17 28 28 73" 31
capi13 29 20 19 81"*
cap12 30 26 17 75t
cap15 17 23 30 68 *
cap16 23 20 48 57 *

Variance Explained by Each Factor
Factor1 Factor2 Factor3 Factord

4.6227381 4.1755760 3.3845788  2.9221294
Final Communality Estimates: Total = 15.105022

=3 2 AFdMe AEYE g A8 = (reliability)
AZs] Yot FoldEY A A AFHA] 9% 8
Ed)| tidte) 284834 L3t (cronbach-a) ¥4 AA)5I%
B, °ol&

S iw

lo

[okeid # 99 2t

B9 A=lT B Zat
Table 9 Result of reliability test

22| smes g Az
WiBro |SPAl/AIRZ} | capl, cap2, capB, capd, canb, caf| 0.933
KIS | jap /et oy | C8P7. €a8, cand, cap10, capl,

e ABAL/ AfH | A oA capl4 0.920
o |ope)/godzt [capl2, capl13, capl1b, capl16 | 0.851
o2t |R&D/7IE%EE |capl7, capl8, capl9, cap20 | 0.926

deliel A=) $HZTHE o) 2 o), pRel 29
S g3 V% AG7t 0.85 5L Ay Jers,
BRZo e ABlBATIN ol4En e VAT A%
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712 0.60¢ A 23453 SIE&S & & Yok wEA,
°lg HEFEESL & A7 F2 FHe2E &Y%

T ETEA 89 WolEd + vk #d3gtHNunal
ly, 1978).

3. ALBXIe] SMof 2 WiBro MH|A MBS YA

o gk 2N

2 d7dMe FULEl Aula ARgate] A (gt
oAbl w2 FHAER Au)x AFLA 7} ZFolok ot
A2eh= J#F FFd o7t st FAdsy) Al
A (ANOVA) & AAleisien, 2 Rdzle] Hatalo]
& 7Z37) 9k 97 (Duncan)B4E AAEITHE 1
0 #z),

PHZEAE B & o, FOAE Mula AE[AA7E
FtZolof e ZE 9% 8] o ANEs) FE
AR Addel wel EAAR folFt £FEAA Afo)7)
ZATL I ¢ F Ui

l:l

H 10 AREX}e| Muolf w2 WiBro AH|A HiZixle| ikl Clist
elalT Rlo|

Table 10 Difference of recognition level on organizational

capabilities of Wibro service providers by users’ gender

q9% 13 @43 (309) 44 (222) F-Value(Sig.)
3)A) /A ol ex 4.88(1.16) 5.13(1.07) 6.06
Duncan Test B A (0.0141)"
A/ 8] Ao gk 5.80(1.04) 5.98(1.04) 4.73
Duncan Test B A (0.0301)"
A E/ g 5.13(1.10) 5.37(1.05) 6.73
Duncan Test B A (0.0097)**
R&D/71&9 2 5.47(1.20) 5.70(1.12) 5.22
Duncan Test B A (0.0228)*

(F * 0.05 ** PX0.01,
(Alpha=0.05)

Duncan’s Multiple Range Test

FOldell Mujs AMgRle] ABYE ZA 194 o8},
20-2941, 30-3941, 404 ooz PRI, 7 AMgAl)
dEdd e FUIEH AMulA AFGAT) ZEeior &
tha Ak dF FY Aolrt JertE Fetsn) 9ist
o] FAHEA(ANOVA)F ©7HDuncan) 232 AAEI9tHE
11 3=).

BAZAE 58 £ 9, FOAE Aux A2LAst
Ztzolo} Sl A FolA FA/ATGE YA/ MB| A
tHE/F99% A3t Tt FdEidl AR}
o] Aol we} EAHCE vlf g FFoA zlo]7}
ZAsa 98-S & & Utk I, R&D//1ESE 73
o iz AX== FUAHAY ARl A& wal FeolF

Zol7} EAHA @58 4 4 AU

T 11 ARRXI| ool i WiBro A2 HMiggixe| zlol CHet
AT Rjo|
Table 11 Difference of recognition level on organizational

capabilities of Wibro service providers by users’ age

92 43 194 |2041-294(21304-39A1(1] 4041 |F-Value(
°|31(122) 71) 16) o %(22) | Sig.)
/AR 5.40(1,07)[4.90(1.12)[4.78(1.11){4.73(1.14)| 7.76
Duncan Test A B B B 0.0001)**
A2 16,25(0.84)[5.80(1.07)15.73(1.07) [5.54(1.14) ] 7.20
Duncan Test A B B " B (0.0001)*
s/ [5.61(1.01)15.19(1.07)[4.93(1.13)[5.22(0.91)| 7.97
Durcan Test A B B B (0.0001)**
R&D/7KE9Z |5.74(1.07)15.55(1.18)[5.46(1.23) |5.43(1.21)| 1.17
Duncan Test A A A A (0.3225)

() * PX0.05 ** PX0.01, Duncan’s Multiple Range Test
(Alpha=0.05)

'EH°‘E1L;L‘ AUl AgRre) 1YL A4 Fud, ot
(DA, 77, M, A4 3 7EE RS, 2 AR
o ATl W FoAel Aulz RAFYA7 2500}
Foa Aeke 4% %ﬁoﬂ Aol7} Y7 melksh] 9
Bled BN
(& 12 #=).

T 12 AEXI| 2ol mE WiBro Al |2 HMZAe] oztoll Cist
QlAlE Xjo|

Table 12 Difference of recognition level on organizational
capabilities of Wibro service providers by users’ job

s |[FRAA| A AL [ 293/ | F-Value(Si

AR o) e T o been| o

2 |541(1.06) [4.98(1.06) |545(1.19) [456(1.09) [5.05(1.35) | 11.26

Duncan Test | A A-B A B A (0.0001)*

el 22 16,27(0,89) [ 5.86(1.01) [6.08(1.29) [557(1.08) [5700.30) | 8.59

Duncan Test | A A-B A B B 1(0.000D)

AR)/HF | 563(1.00) | 5.28(1.06) [5.76(1.09) |4.76(1.03) | 5.160096) |  14.31

DucanTest | A“B | B-C A D C-D [(0.0001)"

R&D/71&% | 5.75(1.06) | 5.58(1.19) [6.06(1.30) [5.35(1.17) [5.36(1.18) |  3.93

Duncan Test | A-B B A B B 1(0.0037)**

(F * P{0.05 ** PX0.01, Duncan’s Multiple Range Test
(Alpha=0.05)

BYEHE o) & o, FUE AHs ABYAL
23olok She 2E 9§39 UF IYE FOAEY
Argtel Ao wek FAHZ ke FOIH sz A
o} 2B UeS & 4 AR

I A2 s} gol, FUAEY Mz AHgAe]
5498 4, 93, 49 59 Q75A4 S0 Tran,
oleig Tl weh FUABY Al AFYAZE 23]
oF Rt QNS Gl ol Aolrt EAlslerlE B




258  BE ATEHFEREe @mEE(2006. 12)

At ol2id $NZAE FHE £ o, & d7elME
T 22 ATHEAIE =38 4 AU

ATHA 1. FHLEU ARA] ddl w2t FHUE
U M2 AZYAZE ool dnn 9
2gke Aol Aozt EAYT.

AFBA 2. FHAHAY AHgAte) @Bl met FoldE
g Az AFGA7} ZEojok gria <
2eke d@Fde FEAY AN(FA/AF
g2, A/AH29F, oHR/I9E9D)
7t gt

ATHA 3. FHLEY AREA] Aol w2t U
Ul A2 AFGAZL ZFelof drka 9
ke gl 27t AT

V. &8

£ A7 H3d) AEA 2P e AR
A=Y FUAEAE FHoE A¥la AL8Ae] 4o
wet il Al AZYAsE RFolor Yok 1
she el glold Rol7k ZATENE BAH BYIA
sfefetat sdieh w8, $9E3E EdE FrEy A
Ml AgAS) BT FHAEY AZUA 2Folok 3
£ 9] BANE FHom ATUAE EEenA o
gt oldd A7BAL By sl B Aol
Fokel A FAAE vz AAEE es dE
ZASE BARNES SR

2 479 7o 2N2HE s e gt

A, AL ARgAlel FE(dA, iRl mret F
By s AZGA7 Zolok Botn Qdske o
o) gloAl Aelrk TASEIIE A4S A, FOEY
Al AZYAT AFolol e ZE 4F 73 BT
QYT FUAEY AgAte) HEe) wet BAdeR
9 52IA A7k FARD LS T+ U

S, FUAEY AHgASl AF194 I3t 20294,
30-3041, 4041 o)l wrek FAAIENA Al AFYA
7 Z%olob Bk AsE Gl QoM Holrt Eaket
£718 BAE A%, FUAEY ¥z ATYAZE 23]
of ste 9% 304 R&D//IE4FE AR mE I
F3) U Q=7 FUAEY AHeAe Aol ot
EAACR e feld ST Aolrh B e

< & Ut

AR, FAIEU AHgAte] A (T, A, F
., BAk, A9 2 7IEbel vt FAAEY Mul A
FAA7} ZEojol dntn AXske A7l 3olM Ael7t
EZAterte BT 23 FOAEd Aus A3AA7E
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AHEAR Aol vt AH e wlg Y FEAA A
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