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(Abstract)

The advertisement is an informative product in "which a
company or an organization has made a substantial capital
investment in order to achieve their goals based on their
carefully thought-out plans.

David Ogilvy maintaned that making a headline of an
advertisement is worth 80 percent completion of the
advertisement. As he insisted, a headline is also the most
important element in the printing advertisement.

Therefore, the importance of selecting headiine’s font style
is increased because, while creating a headling, it is
necessary to consider the emotional aspects of the
advertising object that aftract the aftention of people.

Many researchers call 'typography’ as ’frozen sound’ or
‘written sound’ because typography not only works as a
letter but also provide people with an emotional pleasure.
An appropriate selection of headline’s font style in the
advertisement production makes both the client and the
audience for the advertissment satisfied because it reduces
the communication risk and makes design results more
reasonable.

It is difficult to find many decision-making methods for
selecting headling’s font style. Therefore, the author of this
paper investigated the trend of the use of headfine’s font
style in order to help the designer understand headling’s
font style as one of design factors.

As a result of the research, it is possible to conclude that,
while selecting the headline’s font style, the attributes of a
font consist of limited style, and more objective and
systematic font selection methods are necessary.
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headline, font, type, typeface
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