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(Abstract)

This is a study related to Cl and BI, focusing on the
change of an organization: a corporation. The organization
of a corporation, in order to achieve the goal of an
organization, get the injection(labor, technology, resources)
and send it out to society by transforming them into a form
of products(goods and services). While this production
means the organization plays a social part for the
accomplishment of a goal of the society, it indicates the
society exerts influence on the process of setting the goal of
an organization. On the other hand, a society influences the
existence of a corporation through need and change directly
or indirectly and in order to adjust to this, a corporation
adapt the form of the organization to the need and change
of a society. This study presents the causes of change from
Cl to Bl according to the organizational changes of a
corporation and theoretical basis through Elbin Toefler's "The
Adaptive Corporation”.
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