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(Abstract)

The purpose of this study is to suggest theorefical basis of
touch point analysis model in terms of an integrated
marketing communications using one specific case study.
Results of previous studies have shown several
weaknesses. However, this study was carried out to
overcome such a weakness. In order to perform this case
study, one specific MP3 player was chosen with a
market situation analysis. Compared to previous practical
situation, the results of this study should be improved in
that this model suggested a theoretical basis dealing with
synergy effects as well as a correct understanding in
consumer's purchase process. Based on the outcome of
this study, we hope to see other similar studies which can
be of help to the practical efficiency in integrated marketing
communication.
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“MP3 X& Z7to] 7k (M=4.68, SD=157), "MP3 X+ &4
o]t} (M=447, SD=156), “MP3 Xt v 3 o]t} (M=451,
SD=159), 18}1 “MP3 X& =F o]t} (M=415 SD=158)e}
+ Y 71X FEEE ARSI tHCronbach’s alpha= 86). Al
A, MP3 AFo] tg Lnxpt 27l 9EEE 333
$13}ed, Mano, Haim, & Oliver (1993)9] 24 AHoJE AMg
AT MP3 XE i Wt A4S ojuAY FYs)
' (M=4.11, SD=156), “MP3 Xl & afo} T&d
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"(M=422, SD=1.64), “o]AFS W7} 7ohg AL dABE
Aol iU Aol oh) " (M=4.30, SD=161), “o| AFL W7}
08 AdAl & Fasta A2 AFoltHYAe]
th'(M=413, SD=164) 2= FEL AHEsle] 2439
(Cronbach’s alpha= .91).

Ao 2, A%, Jrix, HEZge o] AHHA
B0l L7e AFX U AP AEE agFer 7
et lE7kE #E37] f18he] LISREL 8¢ o] g3e] 2
14 284S AT (28 93x). BE Aix
a3, AP FAE0] 90 oolEg UAge Al
Hog ZAs7) A% 4 mdo] YAHES & 4 Aok (X
(51, N = 303) =13805, p<(5 RMSEA=07 RMR =09
NFI=1.00 NNFI=1.01; CFI=1.00 [FI=1.01; RFI=1.00; GFI=.99).
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[22 9] LhMwolol 25t HEH Q024

5. 24 7% 9 4%

Aol AlBlel X9 FaFEe Y HAS Eestdd o &3
7l o= FE2 JHE A AR ol whel
7re] 43 AU (Synergy) @74o] EHiEed| ﬁ'ﬂl"ﬂl
(Joreskog) 9t < H(Sorbon)o] 7futgH
Baquaton Model) & 71 s tole| 419 3 %
PAsI) AU BAE BAT 4 e

% 2 A B ol 185 08 e A
7}A 214 (Dimension) &£ _7:?—11 xg7
AN AT Zé]xd uA Z3E
W3111%X°115Hf.7}iﬂlz}511 of thgh Ml il

2o Bz mead] 43 A2 F 28 4Y% ASE 4F
Ak o] 2L 47he) 24 el (1) TV e
SEREEER EESE SEREE
=, @b, 28l ()
7% AL 0|8
A 23, AYE 54
A% =do] ¥4YS ¢ F Yok (¢ (150, N = 309
=737.26, p<.05; RMSEA=04, RMR =05 NFI=92 NNFI[=91;
CF1=93; IFI=93; RFI=.89; GFI=.90).
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k-3

%

2Tk =
&

# p<1, * p<0B, #x: p<.01; *+x: p<.001. B AaAF AYAs}
10 M AS Aaah o 309% % FEW o 50 YA $ AT (Kline,

1998, p.118).
[2210] PEYHAS S8 SeublY FEEY
Tz WANS ol md IS gols & ke e A

22 =290 34, VRIS A% (HL: B= .60, p<.001), 3
7be (H2B= .19, p<001), 223 B<5 (H3B= 45, p<001)d]
g He ads g dtedl TV 31 A3 E, ¥rte, ¢
Exo dFE A Je AR 3 W 53, 23
FH AT AYAE 7IFE LR, TVEILE MP3 Fdofo] XA
ol dig AHEE goled AY AT HHIE &+ %

rkﬁ
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iy
32

M

£ o

S4), A¥FE AT (HEB=19, p<.), H7H=(H5B= 29,
p<Ol)el] dEE vlAle FAeE @9 Ntk AR 9Ex
(H6B= 13, p>05)oll §&F& 72 ¥e A2 24 HU 9]

HE 0 2 MP3 Eo]o] AIE X& AlF e E =5 &
AFRE AW A7AE S B0 24 XS £Y 4 3
AL =&Y

A, FejeduEs AT (H7B=-06, p>05), #H7}
(H8:B=-12, p>.05) 18] I W& (HIB=04, p>05)ol] F&<
A e ALE 4 HUT F, MP3 Eolo] X9 g2 %
T AAE olF= Al 7HA Aol FeE mA A R0 A
o, 7129 gt e Fa Mk $40] Pasdithe A8 &
=20t} o) Be g Ao} FuH g 2] @Gl 4wl 89
A, g oA e ZYrhe d&olth

A, ZA%1 £3 H71E (H10B=-13, p>.05), 9% (HIL
B=11, p>.05), 28|71 A% (H12:B=12, p>05)0] A& 33|
B A2 FAEAY & MP3 A E9] FAH g, 4|
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B GYS F AoR ARAYT, A, 22 F1sh 4A%
2 AT AT e A AR Ao JEL FA wslr]
of B804 £tk 2 & slek olele Ao B Al
o4 42ABHE Qe A3 RS o 88 o] AHVLIHE )
ARGE Sashe &85 2 Aot g7l Az Ael JrT
24 9o,

6. 2 =

3 ARUAN ol 47
H7FE A AR ot
°]E #Astel 23 MP3 F@lolo] ARlE AR 243t 4
8 7Fs3E W Rtk R dAdE Hds S
2H1A] QIZE TS Adzd LElAe T e
fradvhs 7Pgs, 4l HHSE FAlo &8st ot
2 AES =EIUT-
A, 4 HAE TG AF Xoll e e MR
QAEhe MP3 AlE Xl tig 2ule] geg AFg,
5, 281 UERE A

0,

(T

§C of o 2 oF mn
RO

B3 Agke] Reto] BRdke Byt v:gﬂ?iu}. ol g
AFe WAL 7t Aolg Y T
JFPSo] HYg MP3 Zgojo] XAEY 4431 HE A3}
7] Btde MP3Edololghe At 4T85 $3te, =&A

AAete HY A8 2ot A2E o] E84€ 4
Zakedl 297t k. &, AlldTe) dag Fehed A%A

02 AR AEY REZN %Y A} §SS AVUL,
ojg MEFEAN A7t A 7H] HAHe Be @
e 5% vpAY RolA Mze 2de B4 oxd

i 4

B4, Bie AT Awoidele 2o ok 9 AT
ol ZAAAtel #37 4EE AT AR dAEA 2T
&5 v F @A stax vy, dzd
e, 2e]n AY7IEAY HolH e FH3E sl
gt} & So], sFEske HABIT (Hakuhodo
Audience and Brand user Index for Targeting)e]&
AR ElolEl Hlo] e 407]9] AlEGHd thate] HA HA
& ws BAs FFstagly, Fud AdrjEe
ACR(Annual Consumer Research)o]gbs dd Azt A
ZAFE 20069 SpE71RH Sha Qivk oW SA} FaFsh
B Lot AN ol A Aag 243, o)
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12 1] 22 347559l IMCE 93t SMHIXT

A, ol B Y ARUANES )7 AN
= 279 Nze FAdo] Basd. 5, IMCE 918 U¥
zAo] Bosith Y HREEY A% IMCE o|57] 415
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