OHT ALAY ZTEOIEI K| 21(6): 623 - 628, 2006
KOREAN J. FOOD CULTURE  21(6): 623 - 628, 2006

d

- O 71

Z P.’F_‘é‘ﬂ*

623

P74 5o £l nxE S AN LS, THX2 Tzl 3 7

—pl:HkiZ

ot Zejata, 2o Acet SRzl SR Y
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Abstract

The purpose of this study was to measure the effects of employee’ s foodservice quality, value, and satisfaction on tourist
behavioural intention. A total of 224 questionnaires were completed. Structural equation model was used to measure the causal
effect. Results of the study demonstrated that the structural analysis result for the data also indicated excellent model fit. The
influences of foodservice quality on value, satisfaction, and behavioural intention were statistically significant. The influences of
value on satisfaction and behavioural intention were statistically significant. As expected, satisfaction had a significant effect on
behavioural intention. Moreover, value and satisfaction played a mediating role in the relationship between foodservice quality
and behavioural intention. Value also played a mediating role in the relationship between foodservice quality and satisfaction.

Key Words : foodservice quality, value, satisfaction, behavioural intention, structural equation model, causal effect
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<Figure 1> Structural equation model
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<Table 1> Respondent’s general characteristics
n(%)

Gender Male 123(54.9)

Female 101(45.D

Trip purpose Pleasure 103(46.0)

Other 121(54.0)

Visit number First 126(56.3)

More than second 98(43.7)

Trip style Individual 151(67.4)

Other 73(32.6)

Total 224(100)

<Table 2> Validity of constructs
Component

Intention  Quality Satisfaction Value
Excellent 040 .780 172 139
Superior 136 771 195 066
High standards 210 679 -.028 137
Overall value 130 182 150 864
My needs 266 138 203 809
Treatment .148 .108 863 223
Decision to use 237 194 825 126
Repurchasing 845 .242 .130 132
Recommend 841 147 .166 145
Same choice 842 062 165 184
Eigenvalue 2.360 1.850 1.629  1.582
9% of variance (74.208) 23.602 18.496 16280 15.821
MSA 819
Bartlett’s test of sphericity 800.308/45"
AVE 71 .60 71 .70
Composite reliability .88 .79 83 82

#+ 5<0.001.
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<Table 3> Correlations and reliability of constructs

Intention Quality Satisfaction Value

Quality (70) 14 13 14
Value i Yannd 73 19 19
Satisfaction 36*** L D .18
Intention 37 A4 420+ (.86)

Parenthesis on the diagonal: Reliability, The top half: Shared
variance, *** p<0.001.



626 BWERLZILEEE Vol.21, No.6(2006)
S 7HA, Al HA g0 uhE Tz ) WA 29 ¥ AEILE I ARASES 1,005 1.07E UEd ¥%
FER PPt o=} 37 ZHETFE T HE2ASES 0.907H 1007}
AR Uepeth 2= FAHSEL SAETE T tHE2

TRUYARHEO MEE: 24 p=0.05 fFr+EclA ALY 19601422 (Brady &
T rg o] Mgt E4ATELS (Table 4)lA Robertson 1999) WEl7] W&ol FAH2E F2st3
B2 7holAEFY Fhol 26.60°]  th

AL, PELEN 71E(0.05) 20 2A Lebtr] oo
AT Zro| Agstolet. B 712, L AF

&~

| AXHIEAIDS o] B

s
WA EE, HRATA S, ddrledAsg SEHEA o|ZHFM F2ATEY TAH FA4 £HE2TE
39 FAXNEE 27 0.98, 0.03, 1.00, 1.00, 1.00& & (Table 6)°A AAHAE, LE AHEET H2ENA
vebdth, ogjet 2AAES ARG BA UsEE . stuY Aigoel thE Jide] nAle 9% $AXLE &
®ok oz}, Choi §(2004)8 AtollA vehd A= kgl
At o FA vepgy] il Al AgEe W SAAMuAFA] ZHA o nAe Y7H0.52) FAH
£ gh fEol AT o2 95t tHp0.001), ojdt ARe APATE
ArgolM NEAZEY FAZ F94 EA445% (Cronin 5 1997, Sirohi 5 1998, Brady &

Robertson 1999, Cronin % 2000, Brady % 2001,

(Table 5>01V1 AAE R, QRGN A N5
S Choi % 2004)& A A|3t= éﬂﬁﬁu}. SA A u|AEA o]

A BEY S g Aol R HES 27 gt
}

HAT

r:i JlN 24

Mdsol 2aTsiel Ado] AolHol7] Hie] AdE ghof u] A WRH0.35)S BAHOR ot YL 1]
e i s rr+am zRoE Agsi ASHp.01). ol¥® Arts HUATE(Brady §
AT Wask e, ¥ AFE ohte ZHETe o4 2001, Choi 5 20040 AAE Auedch SaAHA
A 7 ARARY st ZHERe YAad 2 AR Fdo] WEIEe] SXE 9H0.298 FAHOE ]9
A%

£ 12 A, 3t 43S u|HcHp0.05). ojeiet At R AYPdT
A

88EEH 1.007HA & uerTh 7}7\]2]-

zo

=2 1

1= <Table 6> Path coefficients of latent variables
=

0 270 &4
7 ARASEL 1,003 L11E ey, w& 270 [-E+SE B+ SE Bm+SE ¢ R
" 0.52£0.11**
. . h 035 025
<Table 4> Results of confirmatory factor analysis 7 035+0.13"
Fit measures CFA results B 0.49+0.12*
Absolute fit measures x2 26.60/29(p=0.59 7 037 040
GFI 0.98 " 0.29+0.14*
RMR 0.03 B 0.421+0.14*
Incremental fit measures CFI 1.00 B 0.28+0.12*
RNI 1.00 m 054 039

Delta2 1.00

*p<0.05, ** p<0.01, *** p<0.001.

<Table 5> Path coefficients of latent variables and measurements

Exogenous variable Endogenous variables

Ax-EXSE £ R2 Ay-nxSE g, R2
Xn 1.00 0.52 0.46
X1 0.98£0.14** 0.41 0.50
X13 0.88+0.15* 0.88 0.27
I 1.00 0.43 0.52
Yz 1.11+0.14" 0.26 0.69
I 1.00 0.42 0.60
o 1.074+0.13" 0.37 0.65
P 1.00 0.33 0.73
b 0.9640.07** 0.39 0.67
Vs 0.90+0.07** 043 0.63

= 1<0.001.



<Table 7> Standardised total effects

n [63) £} B B B
Covariate  0.501 0.509 0.480 0.574 0.547 0.518

Total 0.501 0.509 0.480 0.426 0.410 0.237
Direct 0.501 0.296 0.204 0.426 0.309 0.237
Indirect 0 0.213 0.276 0 0.101 0

Spurious 0 0 0 0.148 0.137 0.281
E(Cronin 5 1997, Sirohi % 1998, Cronin % 2000,
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