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Abstract

The study mainly aims to explore and compare the cultural value orientations of Southeast Asian countries with
concrete index of variable factors, and ultimately seeks for directions for Korea better role as a leading country
in Southeast Asian economic region. The research limits the scope of the study only to three countries of the
Philippines, Indonesia and Thailand. It is due to the significant differences of geography, language, and above
all unique religion in Southeast Asia region,

The Philippines, Indonesia and Thailand are very much similar in many aspects of diverse ethnicity, diverse
religion, especially in the aspect of culture. However, it is no doubt, among countries surveyed, that the research
show the differences in continuum level in terms of value orientations. Generally it might be due to the history,
religion and language differences.
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. IntroductionⅠ

1. Importance and Objective of the Study
The diversity of cultures within the Southeast Asian countries as well as within the nation is great.

Filipinos, more than any other people in Asia, are aware of the American presence in their country.

However, it is considered unrefined to express feelings strongly in public; well-mannered people are in

control of their emotions. The left hand is unclean according to Moslem tradition. Especially In Indonesia, it

is sure to use one's right hand to touch someone, or to give or receive things. On the other hand, in

Thailand, it is etiquette to be polite to cup one's left hand under one's right forearm when giving or

receiving.

All the three countries of the Philippines, Indonesia and Thailand who play major role in Southeast Asian

region respectively have beautiful people and nature with her own unique culture. They are very intimate

countries to Korea, in terms of interaction through tourism and business, and foreign investment and labor

expatriates, next to Japan and China of East Asian nations, and United States of America. It is not only due

to the geographical nearness but also much different cultures from ours.

The international relations with them as a steady and stable business partner are still growing. Likewise

economic interdependence with them as one of the major export and foreign investment market, and import

market of major resources could never be underestimated. However, in spite of the importance of regional

balance, the interest or study of that region is somehow lacking compared to major or emerging markets.

Therefore, it would be worthy to investigate the cultural values orientations of the people of Southeast Asia

countries who are one of the people most frequently interacted in or outside of country.

The study mainly aims to explore and compare the cultural value orientations of Southeast Asian countries

with concrete index of variable factors; and ultimately seeks for directions for Korea better role as a leading

country in Southeast Asian economic region.

The sub-objectives of the study are concretely as follows:

First, the study describes the general characteristics of the three countries with references to the cultural

value orientation model.

Secondly, the study explores the profile of the cultural value orientations of each country and make a

comparison to find similarities and differences of the countries.

Thirdly, the study examines some of the hypotheses of cultural value orientations among Southeast Asian

countries.
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Finally, the study suggests cultural guidances in business and management with Southeast Asia countries

and directions for harmonizing Asian cultural values with Western values instead of just westernization.

2. Scope of Study
The research limits the scope of the study to only three countries of the Philippines, Indonesia and

Thailand. It is due to the significant differences of geography, language, and above all unique religion in

Southeast Asia region, which might play a major role for the formulation of its cultural differences of the

nation. Of course, they have many common factors in terms of diverse race, similar level of economic

development, abundant natural resources, and the same geographical environment and climate.

The model applied in this study is basically adapted from "a framework for cultural understanding". And

the report were prepared through literature study and a series of in-depth interviews with people from each

country. The findings may not be generalizable due to the lack of scientific methodology in the sample size

and gathering data, procedures used by student groups. However, we argue that current findings represent the

cultural value preferences of the countries as an experimental study. The results clearly show the general

value orientations and the value preference differences of the countries surveyed.

. Framework and Cultural AssumptionsⅡ

1. Theoretical Framework
Each culture is built on core value orientations. Value orientations are preferences for certain states of

affairs or outcomes over others. The framework of reference for profiling a culture can identify a culture's

core values by how that culture key variables: Nature, Time, Action, Communication, Space, Power Distance,

Individualism, Competition, Structure and Formality.1)

Range of orientations toward cultural value orientations are outlined as below :

1) This framework has adapted concepts and theories from such researches as Kluckhohn, Strodbeck(1971), Hofstede(1980, 1997)
and Others.
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1) Nature: Control vs Controlled by

Control: People can change and have control over nature and/or their destiny(internal locus of control);

Planning and self-help are valued.

Controlled by: People are controlled by nature and/or external forces(external locus of control); Fate, luck

and chance play significant roles.

2) Time Rigid vs Fluid：

Rigid/single-focus: High commitment to schedules, "punctuality", and efficiency, concentrating on one task

at a time.

Fluid/multi-focus: Emphasis on flexibility and relationships rather than deadlines/schedule, which often get

changed.

3) Action: Doing vs Being

Doing: Task centered. Stress placed on action, accomplishments, achieving personal goals and improving

standards of living. If people have to choose between work and family, they may choose work. One lives to

work.

Being: Emphasis placed on living for the moment and having time to spend with family and friends.

Personal relationships and release from stress are more important than material success or accomplishments.

One works to live.

4) Communication: Low Context vs High Context

Low Context: Information is given directly in words and meaning is expressed explicitly.

High Context: Shared experience makes certain things understood without their needing to be stated

explicitly. Rules for behavior and speaking are implicit in the context, such as voice tone, body language,

use of silence, past interactions, status.

5) Space: Private vs Public

Private: Individual orientation to the use of physical space. Given the choice, a preference for distance

between individuals; a larger "space bubble".

Public: Group orientation to the use of space. Given the choice, a preference for close proximity.
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6) Power Distance: Equality vs Hierarchy

Equality: Value placed on the minimization of levels of power. Democratic management style. Manager

shares authority with subordinates. OK to say no/disagree with boss. Manager/subordinate relationships rather

informal.

Hierarchy: Value placed on power differences between individuals and groups. Not much delegation of

authority. Subordinates do not act alone, but wait for instructions; and do not say no/disagree with boss.

7) Individualism: Individualistic vs Collective

Individualistic: The "I" predominates over the "we". Independence and self-reliance are highly valued.

Looking out for one's self protects others.

Collective: Individual interests are subordinate to group interests. Identity is based on the social network.

Loyalty and harmony are highly valued. Looking out for others protects one's self.

8) Competition: Competitive vs Cooperative

Competitive: Achievement, assertiveness and materialistic success are reinforced. Social and gender roles

tend to be distinct, though this distinction between the sex roles is diminishing in many western

industrialized societies.

Cooperative: Stress is placed on the quality of life, interdependence and relationships. Social and gender

roles tend to overlap.

9) Structure: Low Structure vs High Structure

Low Structure: Tolerance of unpredictable situations and ambiguity, of unknown people and ideas. Dissent

and deviance are acceptable. Change is positive.

High Structure: High need for predictability and rules, written and unwritten. Change and conflict are

threatening. Different is dangerous.

10) Formality: Informal vs Formal

Informal: Stress on dispensing with ceremony and rigid protocol.

Formal: High emphasis on following protocol and social customs. Stress on rituals regarding dress,

greetings, levels of hierarchy, meetings protocol, entertaining and gift giving.
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2. Cultural Assumptions
Each culture has different orientations to the ten variables. The general characteristics of value orientations

to each variable in Southeast Asia countries are summarized as follows.2)

1) Nature

People can dominate environment; it can be changed to fit human needs. On the other hand, people are

constrained by the world around them. Fate, luck and chance play a significant role. However, harmony with

others and environment is highly valued throughout Asia.

2) Time

In Southeast Asia, Attitudes tend to be more multi-focused. Throughout Asia, there is both a strong past

and long term future-orientation. Also, because Asians are generally long-term thinkers, they are particularly

interested in throughly getting to know their counterparts. Their time orientations are generally fluid.

3) Action

Emerging Asian cultures display both "Being' and "Doing" orientations; there is an emphasis on working

very hard and achieving progress. There is also an emphasis on developing trust and relationships; business

is not just a matter of accomplishing tasks. Southeast Asian cultures have more of a "Being" orientation.

4) Communication

Asian cultures, in general, are high context. Asians tend to avoid overt conflict, valuing harmony.

Symbolic confrontations is preferred to overt clashing. When disputes arise, an intermediary who knows both

parties may be asked to help resolve the dispute.

5) Space

Personal space requirements of Asians are more distant than those of Latin Americans or Middle

Easterners. Office spaces, however, tend to be quite public. Private offices are rare.

2) Training Management Corporation, Doing Business Internationally: the cross-cultural challenges, Princeton Training Press, 1995,
B-6~7 and Others.
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6) Power

Asian values in regard to power tend towards hierarchy. Observance of rank is important. Differences in

age, sex, and status are commonly acknowledged in deferential and honorific speech. Paternalistic authority is

acceptable and acceptance of authority is a way to find personal security. In many Southeast Asian cultures

there is usually a large "power distance" between managers and subordinates.

7) Individualism

Individualism is not highly valued in Asia. Loyalty to the work organization is strong, as well as loyalty

to parents, mentors, and past teachers. The collectivism orientation results in tighter teamwork, more

consensual decision making and more widespread information sharing than is generally found in the western

countries.

8) Competition

Competitiveness varies across Asia. The Philippines is high in competitiveness. Indonesia and Thailand

rank moderate to low in competitiveness. Achievement and performance are important, but primarily in the

context of the group or team. Also, while promotion based on performance and merit is becoming

increasingly important, seniority is still a weighty factor, as age and experience are highly respected.

9) Structure

Values regarding structure also vary. East Asia countries and Thailand place a relatively high value on

order. Indonesia and the Philippines place a lower value on order. In general, the stronger the value of

order, the stronger the value of consensus.

10) Formality

Formalities are important to observe throughout Asia and extend to all aspects of doing business -

greetings, business card exchange, gift giving, terms of address, negotiations protocol, dining, entertaining,

etc.

From the above cultural assumptions of the region, some hypotheses to be verified are possible.

First, religion of a nation differentiates its cultural value orientations of the society: religion of a country
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makes her to be more progressive in the sequence of Christianity, Islam, and Buddhism comparatively.

Secondly, the country colonized once or the more in her history is more westernized in the sequence of

the Philippines, Indonesia and Thailand comparatively; the more colonized, the more westernized.

Thirdly, the more people of an eastern country speaks english or foreign language, the more the value

orientation of the people becomes westernized or lose its unique eastern characteristics.

. Cultural Value Orientations of Selected CountriesⅢ

1. Cultural Background of Selected Countries
1) The Philippines 3)

The Philippines is a culturally diverse country. The reason to account for this fact is the interesting

history that the country itself has underwent. In 1521, a Spanish fleet led by a Portuguese navigator named

Magellan was the first foreigner to set foot on the Philippines. He named the islands after King Philip II of

Spain. Subsequently, the Spaniards ruled the country for 350 years. During this period of time, Catholicism

and many other characteristics and behavior were introduced and imposed upon the inhabitants of the

country. Therefore, many similar behaviors are evident in the Philippines.

Another important culture that had greatly influenced the Philippines is the American culture. As the

Spanish-American war ended in 1899, the Philippines was ceded to the United States. The Philippines was

once referred to as the extension of the United States in Asia. For twelve years, Filipinos had lived a

similar lifestyle with the Americans and this is why many Filipinos can speak the English language. In

1941, the Japanese conquered the Philippines and a new way of living was experienced and witnessed by

many unfortunate beings. With the help of the Americans, the Philippines was liberated from the hands of

the Japanese and full independence was granted in 1946. Now the Philippines face a future relatively free of

foreign influences, but without the million of dollars the U.S. military presence pumped into the economy.

The country was struggling with high unemployment, a stagnant economy, and a huge debt load.

Today, the seventy five million Filipinos are approaching an even split between urban and rural life: 43%

live in the cities, 57% in the country. The population of Manila, the capital and largest city, is about ten

3) V. Lynn Tyler (ed.), "Republic of the Philippines", Culturgram, David M. Kennedy Center for International Studies, Brigham
Young University, 1986; Suk-Chun Yoo, "The Philippine Social System: Family, Religion and Education," The Southeast Asian

Studies, Vol. No.3, The Korean Association of Southeast Asian Studies, 1994, pp.91-126 and Others.
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million.

Approximately 83% of Filipinos profess to be Roman Catholics, but traditional beliefs remain strong.

While only 9% of Filipinos are Protestant, that percentage is growing, with Evangelical sects growing fastest.

Some 6% belong to the Philippine Independent Church, a Catholic sect that has broken with Rome. Muslims

number about 5% of the population, and are concentrated in the southern islands.

English and Filipino (based upon Tagalog) are the official languages of the Republic of the Philippines,

although over seventy languages and dialects are spoken.

Many Filipinos see their history as a struggle against foreign domination, first by Spain, then by the

United States. Culturally, Filipinos are unique. Although the majority are of Malay stock, most have Hispanic

surnames, are Roman Catholic (this is the only Christian nation in Asia), and speak some English which

makes the Philippines the fourth largest English-speaking country in the world, after the United States, the

United Kingdom, and India.

2) Indonesia4)

Indonesia is a beautiful country that is made up over 16,000 islands that are located in the Pacific Rim

region, Even though Indonesia consists of 16,000 islands only 3000 are large enough to be inhabited.

Indonesia has the fourth largest population in the world, behind China, India and the United States. The

name Indonesia comes from the word indos nesos or Indian Islands.

Indonesia is a diverse and multicultural country whose national values are hard to narrow down

considering the many values and peoples that make up the population. Currently there are 228 million people

living in Indonesia. Their ethnicity consists of native Malays, which are the majority, Chinese, and Indians.

In fact Indonesia is consists of over 300 different ethnic and cultural groups, which speak over 250 different

languages.

The Republic of Indonesia declared its independence in 1945. Fighting against the Dutch continued until

1949. As a geographically divided archipelago with many diverse ethnic and religious groups, Indonesia

struggles to maintain unity among its 228 million inhabitants. These ethnic groups include Javanese (45% of

Indonesia's population), Sundanese(14%), Madurese, Chinese, Buginese, Batak, Dayak, Balinese, Minangkabau,

and many others. Indonesia has a young population; about 65% of Indonesian are below the age of thirty

and 37% are under fifteen years old.

Indonesian also practice several different religions, which play a part in their cultural values. They

4) V. Lynn Tyler (ed.), op. cit. "Republic of Indonesia"; In-Sun Yoo, "A Review of the History and Literature of Indonesia",
The Asia Studies, Vol. No.82, The Institute of Asian Affairs, Studies, 1989. pp.103-147 and Others.
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practice Islam, Christianity, Buddhism, and Hinduism. The early traders and settlers had brought Hinduism

and Buddhism to Indonesia (the Majapahit Empire merged the two into a single state religion). Islam arrived

in the sixteenth century, and eventually became Indonesia's major religion. As with earlier religions, the

Indonesian adapted Islam to suit their needs, especially on the islands of Java. Indonesia is the world's most

populous Islamic nation, its population of 185 million is more than double Pakistan's 90 million. However,

Islam in Indonesia is fragmented into numerous sects, many of which are antagonistic toward other Islamic

sects, both inside and outside of Indonesia.

Indonesia has designated Bahasa Indonesia as the official language. Written in the Roman alphabet,

Bahasa Indonesia evolved out of the "market Malay" trade language used through the region during the

colonial era. The selection of Bahasa Indonesia as the official tongue was a conscious effort to unity all

Indonesian; as a trade language (notably Javanese). All advertising, media, and official communications are

required to be in Bahasa Indonesia, and it is taught in all elementary schools. Bahasa Indonesia is similar to

the national language of neighboring Malaysia, which is called Bahasa Malaysia. However, Malaysia was a

British colony, so Bahasa Malaysia was influenced by English. As a colony of the Netherlands, the Dutch

language influenced Bahasa Indonesia.

Indonesia does not have as much world importance as one would think given their population and size.

However, this could be all changing since they are starting to change from being a raw materials supplier to

manufacturing commodities. The exporting of oil, timber, rubber, coffee, and palm oil products have become

extremely important to Indonesian's economy.

3) Thailand5)

The Kingdom of Thailand is a constitutional monarchy. Thailand has had a rich, but somewhat lucky

history. In the 19th century, Siam(the former name for Thailand) remained independent by "deftly playing off

one European power against another", and hence was the only country in Asia that was not colonized by

imperialist Europeans. The country signed trade treaties between France and Britain under the rule of King

Mongkut and his son, King Chulalongkorn. It is a point of great national pride to the Thais. In 1939 Siam

changed its name to Thailand, meaning "land of freedom".

Thailand is located in Southeast Asia bordering Burma, Cambodia, Laos, and Malaysia. The total area of

the country is 514,000 sq km. It has a population of more than 60 million, 75% of population is Thai, 14%

Chinese, and the remaining population is constricted by different ethnic groups. Nearly 10% of the

5) V. Lynn Tyler (ed.), op. cit. "Kingdom of Thailand"; John Doll and Terry George, The On-your-own Guide to Asia, 5th ed.,

Charles E. Tuttle Co., Inc. and Volunteers in Asia, Inc., 1981 and Others.
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population lives in Bangkok, the country's capital and largest city.

The principles of Buddhism, and Confucianism to some extent, are the building blocks upon which Thai

values and society are built. All aspects of life in Thailand relate back to the fundamental beliefs embodied

in Buddhism. Everything in Thai life is cyclical, having no end nor any discernible beginning. About 95%

of the Thais are Theravada Buddhists (the Theravada school of Buddhism is an early form of Buddhism).

About 3% of the population are Muslims, with the remaining 1% split between other religions (including

Christianity).

Thai, which is linguistically related to Chinese, is the official language. Several other languages are

spoken, including Chinese, Lao, Khmer, and Malay. English is the second language of the elite.

Thailand's economy is dominated by the service sector(tourism) that contributes to more than 17% in

2000. The industry sector(textile, agriculture, tungsten, and tin products) also plays an important role in the

economy, which contributed 40% of the GDP in 2000. Thailand faces a drug problem because it acts as a

transit point fro drugs to the international market.

Thailand was dominated by the military and experienced more than twenty coups and counter-coups.

However, in 1979, the first democratic elections took place and have been followed by a long period of

relative prosperity, stability, growth, and modernization. On the other hand, Thailand's disputes are indefinite

and sometimes rising with Laos and Cambodia.

2. Comparisons of Cultural Value Orientations
The data analyzed in this study is a student group report for 5 years from 1999 to 2003 for the class

requirement of a university Cross Cultural Business Communication in the Charles H. Lundquist College of

Business, University of Oregon. The assigned groups are composed of three to four students from different

countries except own country. Table 1 summarizes the survey results and it shows the comparison of cultural

value orientation of three countries.

1) Nature

Religion serves a very important function in the lives of every people.

Though the major religion of the Philippine, Indonesia and Thailand strikingly differ from each other,

their orientation for nature are not much different. First, Thailand shows a little bit "controlled by" with the

point of 7.6 out of 9 in the continuum level. The Thai people have a very fervent belief system. They are

very spiritual and superstition.6) Second, In Indonesia, they believe that everything that happens is the will of
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God. Good or bad, one must accept circumstances and learn from them. while Christians value the words of

God. When they encounter hardships in life, they turn to God. They do not lose hope because they know

that God is

Value Orientation of the Philippines, Indonesia and Thailand

Value Philippines Indonesia Thailand Average

1. Nature 7.2 7.2 7.6 7.3

2. Time 5.4 5.8 6.1 5.8

3. Action 6.3 5.9 7.2 6.5

4. Communication 4.5 6.9 7.6 6.3

5. Space 4.5 5.5 4.7 4.9

6. Power Distance 5.4 7.8 7.6 6.9

7. Individualism 6.3 6.9 6.7 6.6

8. Competition 5.4 6.8 7.6 6.6

9. Structure 3.6 6.0 6.4 5.3

10. Formality 7.2 7.7 8.1 7.7

Average 5.6 6.7 7.0 6.4

* Note : This study is an analysis of student group reports for 5 years from 1999 to 2003 for the class requirement of Cross
Cultural Communication under professor Kay Westerfield, in the College of Business, University of Oregon. with him.
However, harmony with others and environment is highly valued throughout Asia.7)

2) Time

Just like all cultures, the cultures of countries surveyed have some situations in which punctuality is

necessary and other situations in which flexibility and delay are more acceptable and lateness is not an

insult. Not all situations are the same, and not all people react similarly to time. However, "Time is

money." is not just an American value, but also a value shared(average of 6.5) by some business people in

respective countries. The three countries surveyed shows more or less similar time orientations. However, for

Thai time is a cyclical concept according to the Buddhist theory.8)

6) V. Lynn Tyler (ed.), op. cit. "Kingdom of Thailand"; Young-Aea Kim, "The Thailand Society and The Value of Thai", The

Journal of HanKook Foreign Language University, Vol.16 No.1, 1983, pp.481-497, and Others.

7) Terri Morrison, Wayne A. Conaway and George A. Borden, How to Do Business in Sixty Countries : Kiss, Bow or shake

Hands, Bob Adams, Inc., p.290 and In-Sun Yoo, op. sit., pp.103-147.

8) Alwis Azizat Murad, "Beyond Unity in Diversity", Nation and Culture, The Institute of National Literature, HanYang
University, 1997. pp.269-291.
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3) Action

Southeast Asian cultures have more of a "Being" orientation. Especially buddhism permeates Thai's way

of life with the point of 7.2 from the moment they are born till the time they die. It is because of their

Buddhist view that they are a culture about being rather than doing. On the other hand, Indonesia and the

Philippines shows rather 'doing' with the point of 5.9 and 6.3 comparably. However, their action or work is

not done for achieving personal goals but to fulfill goals of family and society.

4) Communication

Indonesia and Thailand are very high context culture placing 6.9 and 7.6 of value in the continuum level.

To be direct and explicit would be considered rude and arrogant in this culture. Unlike the Indonesia and

Thailand, the Philippines, 4.5, is a combination of both high and low context cultures. Most of the truth

comes from immediate feelings. Many Filipinos are direct in getting their points conveyed.9) The influence of

the American culture could probably be considered as the primary reason.10)

5) Space

Space is a factor which is most closest to western value. The three countries show 4.9 in the continuum

level of 9. Among them Indonesia shows the highest point 5.5. It seems that it is because Indonesia is a

Islam country. Middle Easterners who are mostly moslems require nearer distance than any others. Though

the Philippines shows the point of 4.5, they are very sociable and they love to interact with people. On the

other hand, Thailand shows the point of 4.7. However, private space in Thai culture is more mental than

physical.

6) Power Distance

Indonesia shows the highest(7.8) power distance among the countries surveyed as well as among the 10

value factors. Power in Indonesia is very hierarchical. So inequalities and status tend to be seen positively.

Also Thailand is a very hierarchical(7.6) society. It is important for Thais to show respect to higher ranked

people such as monks and teachers. Contrarily the Philippines shows the lowest(5.4) power distance.

Although Filipinos are strongly in favor of democracy and individual freedom11), age and seniority are very

9) Terri Morrison, op. cit.

10) Ibid.

11) Norin Dresser, Our Own Stories: Readings for Cross-Cultural Communication, Longman, 1995. p.158.
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much respected.

7) Individualism

Just like many Asian culture, the people of three countries show commonly the value of 6.6 more or

less. They tend to work together as a group rather than working individually. Their society is viewed as

communal society. It is reflected in the ways of decision making, community projects and family obligations.

They believe that the older generation is still very relationship oriented and collective while their generation

seemed to be less so. (Mulder, p.122)

8) Competition

The Philippines is high(5.4) in competitiveness. Indonesia and Thailand rank moderate to low(6.8 and 7.6)

in competitiveness. Although competition is becoming high among the society, it is important to keep in

mind that family still rises above anything. Relationships, connections, and trust that were formed earlier

with others are highly valued. Such ties serve as the main source of stability and support.12) Especially

Thailand is a cooperative country. Being a cooperative country, the value of interdependency is considered

very important.

9) Structure

Values regarding structure also vary. Indonesia and Thailand place a relatively high value(6.0 and 6.4

respectively) on order. They are high structured countries. On the other hand, the Philippines places a very

much lower value(3.6) on order. Filipinos are likely go give considerable weight on tradition. However many

filipinos believe the change is good if it would be an asset to the business company.13) They are optimistic

about things around them and they hope for a brighter future.

10) Formality

Formalities of Southeast countries are found as the most representative character with the point of 7.7 in

average compared to westerners. Among the 3 countries surveyed, the points do not show much differences.

However the chart shows that the Philippines is the least(7.2) formal, Indonesia is middle(7.7) and Thailand

is most(8.1) formal country. There is much emphasis on ceremonies, protocol, social customs and tradition.

12) Terri Morrison, Wayne A. Conaway and George A. op.cit., p.290.

13) Norin Dresser, op.cit., p.157.
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. Findings and DiscussionsⅣ

1. Findings : Characteristics of Respective Countries
The Philippines, Indonesia and Thailand are very much similar in many aspects of diverse ethnicity,

diverse religion, abundant natural resources, especially in the aspect of culture. However, it is no doubt,

among countries surveyed, that the research show many differences in terms of value orientations. Generally

it might be due to the geography, history, religion and language differences. The distinguished unique

characteristics of countries explored are as follows:

First, in terms of geography, the Philippine is an archipelago of more than 7,100 islands neighboring

Malaysia and Indonesia; Indonesia is made up over 16,000 islands with the fourth largest population in the

world bordering Malaysia; Thailand is bordering Burma, Cambodia, Laos and Malaysia.

Second, in terms of history, the Philippines was colonized by Spain for 350 years, United States for 40

years and Japan for 5 years, while Indonesia is colonized by Dutch for 400 years. Thailand is the only

country that has never been taken over by any European power.

Third, in therms of religion, the Philippines is the only Christian nation in Asia(83% of its population

believe in Roman Catholic.). Indonesia is an Islamic country(90% of Indonesian are Moslem) and Thailand is

a Buddhist country(more than 95% of Thailand people are buddhists).

Fourth, in terms of language, both English and Filipino are considered as the official language of the

Philippines. Even though there are over 250 different languages, in Indonesia there is a national language,

Bahasa Indonesia which is similar to the language Malay. In Thailand, its official language is Thai, English

is the second language of the elite.

2. Discussions : Their Cultural Value Orientations
In general, three countries show the common characteristics of Eastern culture. However, the Philippines

shows somewhat unique pattern distinguished from the other countries. Indonesia and Thailand show similar

patterns, though they have minimal level of differences.

The three countries show different level of value orientations respectively. The Philippines is revealed as

the most westernized among the countries investigated with the average index of 5.6 out of 9. It will be

due to its religion and historical background. That is the reflection of Christianity and American colonization.

The next followed by are, even though there is not much differences, Indonesia with the index of 6.7 and
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Thailand with the index of 7.0 in the sequence.

It might be explained that the once colonized country is more westernized than never-colonized country or

buddhism country is more conservative than Islam country.

Their similarities and differences of respective cultural value orientations are summarized as follows:

First, cultural value orientations of nature, time, being, space, collectivism and formality are more or less

similar. These could be said the characteristics of the cultural values of Southeast countries. Among these

factors of values, formality, nature, time and collectivism are considered the common characteristics.

Secondly, cultural value orientations of communication, power distance, competition and structure are the

distinguished characteristics of the Philippines which might say as the factors of westernization.

. ConclusionsⅤ

1. Summary of the Study
The study mainly aims to explore and compare the cultural value orientations of Southeast Asian countries

with concrete index of variable factors, and ultimately seeks for directions for Korea better role as a leading

country in Southeast Asia economic region. The research limits the scope of the study to only three

countries of the Philippines, Indonesia and Thailand. It is due to the significant differences of geography,

language, and above all unique religion in Southeast Asia region,

The Philippines, Indonesia and Thailand are very much similar in many aspects of diverse ethnicity,

diverse religion, especially in the aspect of culture. However, it is no doubt, among countries surveyed, that

the research show the differences in continuum level in terms of value orientations. Generally it might be

due to the history, religion and language differences.

The distinguished characteristics of each country explored are as follows:

First, in terms of geography, the Philippine is an archipelago of more than 7,100 islands neighboring

Malaysia and Indonesia; Indonesia is made up over 16,000 islands with the fourth largest population in the

world bordering Malaysia; Thailand

is bordering Burma, Cambodia, Laos and Malaysia.

Second, in terms of history, the Philippines was colonized by Spain for 350 years, United States for 40

years and Japan for 5 years; Indonesia is colonized by Dutch for 400 years and Japan for 5 years; Thailand

is the only country that has never been taken over by an European power.
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Third, in terms of religion, the Philippines is the only Christian nation in Asia(83% of its population

believe in Roman Catholic.); Indonesia is an Islamic country(90% of Indonesian are Moslem); Thailand is a

Buddhist country(more than 95% of Thailand people are buddhists).

Fourth, in terms of language, both English and Filipino are considered as the official language of the

Philippines. Even though there are over 250 different languages, in Indonesia, there is a national language,

Bahasa Indonesia which is similar to the language Malay. In Thailand, its official language is Thai, English

is the second language of the elite.

The major findings from the similarities and differences of respective cultural value orientations examined

from the study are summarized as follows:

First, In general, three countries show the common characteristics of Eastern culture. However, the

Philippines shows somewhat unique pattern distinguished from the other 2 countries. Indonesia and Thailand

show similar patterns, though they have minimal level of differences.

Second, the three countries show different level of value orientations respectively. The Philippines is

revealed as the most westernized among the countries investigated with the index of 5.6 in average out of 9.

It might be due to its religion and historical background. That would be the reflection of Christianity and

American colonization.

Third, the next followed by are, even though there is not much differences, Indonesia and Thailand in the

sequence with the index of 6.7 and 7.0 in average. It might support that a country once colonized is more

westernized than a country never colonized or buddhism country is more conservative than Islam country.

Fourth, cultural value orientations of nature, time, being, collectivism and formality are more or less

similar among the countries surveyed. The value preferences of formality, nature controlled by, collectivism,

being and fluid time might be considered as the representative value factors of Southeast Asia countries.

Fifth, cultural value orientations of high context communication, power distance, competition and low

structure are the distinguished characteristics of the Philippines. These value factors might be considered as

the factors of westernization which eastern countries can easily adjust step by step.

2. Conclusions
It is clear that though the countries examined have in common extraordinary diversity and beauty of

people and nature, they show somehow different cultural value orientations. However, the study is not

enough to generalize the findings on the cultural value orientations in a region studied. Therefore we can not

conclude or generalize the findings here, but the interpretation of the major findings concluded below will be

meaningful for further studies to be verified.
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First, religion of a nation differentiates its cultural value orientations of her society. That is religion of a

country makes her to be more progressive in the sequence of Christianity, Islam, and Buddhism

comparatively.

Second, the country colonized once or more in her history is more westernized than non-colonized one.

The more colonized, the more westernized. that is in the sequence of the Philippines, Indonesia and Thailand

comparatively;

Third, the more people of an Eastern country speak English or foreign language, the more the value

orientation of the people becomes westernized or lose its unique eastern characteristics.

In conclusion, we can not say that westernization is not always means for progress or betterment. For the

society of a nation to be effective, western values and eastern values could be harmonized and balanced

instead of giving up one's beautiful traditional values. Harmonization and peace of the people is the only

answer for the globalization instead of Westernization.
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