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A Study on theoretical framework of Electronic Trade
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Abstract

The terms electronic trade, electronic trading and electronic commerce are often used interchangeably, and refer
to trading transactions conducted using electronic media. Electronic trade is business-to-business transactions in
an industrial context, while electronic commerce refers to retailing and the consumer sector as well as mass
marketing.

The Electronic trade process is defined as a flow of information (documents) exchanged between enterprises
and trade-related firms (shipping companies, foreign exchange banks, forwarders, etc.) in the course of implementing
a series of export and import procedures. Electronic trading systems exploit information technology to improve
the efficiency of communications and/or to alter the nature of inter-organizational transactions.

Many studies exist about the adoption of inter-organizational systems (IOS) and electronic data interchange (EDI),
but few focus on electronic trade. The literature on exporting companies's electronic trade adoption and
implementation, although extensive, consists mainly of exploratory studies focusing on technological characteristics
such as barriers, benefits and usage. The purpose of this study is to broaden this perspective by investigating the
environmental, organizational and technological drivers of business-to-business e-commerce adoption.

Key Words : Inter-Korean Trade, electronic commerce
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